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No  sacred  cows. 
No  holds  barred. 
No  prisoners. 

Not  ever. 

Every  Tuesday 
and  Friday, 
Wesley  Pruden, 
columnist  and 
Editor-in-Chief  of 
The  Washington 
Times,  has  the 
pols,  the  pundits, 
and  the  media 
elite  for  breakfast. 

Any  questions? 


D1WI€  WELL  15  THE  BEST  REVENGE! 


My  job  is  to  direct  a  welKaimed  kick  at 
some  deserving  politician.  I  don't  guarantee 
it  will  change  his  tune,  but  you  can  bet 
he'll  sing  a  few  octaves  higher. ..." 

Ml 

Steve  Kelley  catapulted  from  a  pole  vaulter  at  Cullum,  Bob  Gorrell,  M.G.  Lord,  Mike  Ramirez  and 

Dartmouth  to  the  ranks  of  the  top  editorial  car-  Mike  Thompson  —  appear  in  USA  Today,  The 

toonists.  And  he's  become  a  well-known  stand-up  New  York  Times.  Time  and  Newsweek. 
comic  appearing  on  "The  Tonight  Show."  His  car¬ 
toons  lampoon  the  issues  and  leaders,  from  Sad-  Copley  cartoonists  are  a  bid  draw  for  900  sub¬ 
dam  Hussein  to  Governor  Wilson  to  President  scribing  newspapers  in  the  U.S.  and  Canada.  To 
Clinton.  draw  your  own  conclusions,  call  collect  (619) 

Kelley's  pundits  have  garnered  awards  from  293-1818  for  a  free  sample  of  our  Editorial  Car- 
inside  and  outside  the  newspaper  industry,  includ-  toon  package,  available  camera-ready  daily, 
ing  the  California  Newspaper  Publishers  Associa-  weekly  or  monthly.  (And  coming  this  year,  elec¬ 
tion  and  the  U.S.  Industrial  Council  Education  tronically.) 

Foundation  Dragonslayer.  Get  the  package  that  ties  up  readership  and 

His  cartoons,  plus  those  of  our  other  scribblers  revenues.  The  one  with  the  draw  of  our  controver- 
—  Bruce  Beattie,  Christ  Britt,  David  Catrow,  Mark  sial  cartoonists. 


WE  BELIEVE  THE  FUTURE  OF  ENERGY 
HAS  NEVER  BEEN  BRIGHTER. 


♦  At  Edison,  we’re  dedicated  to  the  economic  health  as  well  as  to 


the  environment  of  Southern  California.  This  is 


committed  to  the  development  of  solar  energy;  to  bring  electricity 


made  from  the  sun  to  our  customers.  The  benefits  are  evident. 


>  j1  The  birth  of  this  industry  will  create  new  jobs  in  both  residential 

and  commercial  construction,  as  well  as  Infrastructure  development.  ♦  Edison 
is  Involved  in  eveiy  area  of  solar  energy  development.  We’re  bringing  together 
industries,  other  utilities  and  the  government  to  work  with  us.  We  have  already 
installed  the  largest,  fully-transportable  solar  power  generating  plant  in  the 
nation  hundreds  of  miles  into  the  Mojave  Desert.  This  unit  allows  electricity  to  be 
made  available  to  remote  areas,  far  away  from  the  nearest  transmission  lines. 
We  are  also  working  to  develop  Solar  Two.  It’s  the  most  advanced 
solar  thermal  power  generating  plant  in  the  world.  ♦  Because,  at 
Exlison,  we  believe  that  the  future  of  energy  has  never  been  brighter. 


Southern  California  Edison 


Editor^^Publisher 
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APRIL 

1  8>2 1  — Newspaper  Purchasing  Management  Association,  Annual 
Conference,  J.W.  Marriott  Hotel,  Atlanta,  Ga. 

21- 23— Pennsyl  vania  Newspaper  Publishers  Association/Interstate 
Advertising  Managers  Association,  Display  Advertising  Conference, 
Yorktown  Hotel,  York,  Pa. 

22- 24 — New  Directions  for  News,  Brainstorming  Roundtable, 
Freedom  Forum,  Arlington,  Va. 

26-28 — Newspaper  Association  of  America,  Annual  Publishers 
Convention,  Marriott  and  Westin  Hotels,  Boston,  Mass. 

30-5/2  — American  Association  of  Independent  News  Distribu¬ 
tors,  Spring  Conference,  Sundial  Beach  Tennis  Resort,  Sanibel  Island, 
Fla. 

MAY 

O- 1  2 — International  Newspaper  Marketing  Association,  Annual  In¬ 
ternational  Conference,  Royal  York  Hotel,  Toronto,  Ont. 

26-28 — Newspaper  in  Education,  Annual  Conference,  Capitol 
Hilton  Hotel,  Washington,  D.C. 


Seminars/Works  hops/Clinics 


APRIL 

1  2- 1  4 — Newspaper  Association  of  America,  Desktop  Color  Scan¬ 
ner  (CCD)  Seminar,  Newspaper  Center,  Reston,  Va. 

13-1 4 — Freedom  Forum  First  Amendment  Center,  Freedom  of  In- 
fo'-mation  Summit,  Freedom  Forum  First  Amendment  Center,  Van¬ 
derbilt  University,  Nashville,  Tenn. 

1  3- 1  4 — Research  and  Engineering  Council  of  the  Graphic  Arts  In¬ 
dustry,  Bindery,  Mailing  and  Distribution  Seminar,  O’Hare  Marriott 
Hotel,  Chicago,  Ill. 

1  6-1  ^ — Michigan  Press  Association,  Classified  Advertising  Con¬ 
ference,  Kellogg  Center,  East  Lansing,  Mich. 

1  6- 1  8 — Mid  America  Press  Institute,  Reporting  and  Writing  Tech¬ 
niques  Seminar,  Clarion  Hotel,  St.  Louis,  Mo. 

17-1  9 — National  Conference  of  Editorial  Writers,  Op-ed  Seminar, 
Radisson  Hotel  Pontchartrain,  Detroit,  Mich. 

22 — New  England  Newspaper  Association,  Lifestyles/Feature  Writ¬ 
ing  Workshop,  Radisson  Inn,  Marlborough,  Mass. 

25-28 — Southern  Newspaper  Publishers  Association,  Layout,  De¬ 
sign  and  Graphics  Seminar,  Downtown  Holiday  Inn,  Richmond,  Va. 
30-5/2  — Foundation  for  American  Communications,  “Global  En¬ 
vironmental  Issues”  Conference,  Center  for  Executive  Education,  Bab- 
son  College,  Wellesley,  Mass. 

MAY 

2- 7 — Poynter  Institute,  “The  Craft  of  Words  and  Visuals”  Seminar, 
Poynter  Institute,  St.  Petersburg,  Fla. 

3- 4— American  Press  Institute,  Advertising  Executives  Seminar  (un¬ 
der  75,000  circulation),  American  Press  Institute,  Reston,  Va. 

3-4 — Newspaper  Association  of  America,  Autokon  Operation 
Training  Seminar,  Newspaper  Center,  Reston,  Va. 

3-4 — Washington  Journalism  Center,  “Gambling  in  America:  Is  It 
Getting  Out  of  Hand?”  Conference,  Freedom  Forum,  Arlington,  Va. 
5-6 — Michigan  Press  Association,  Circulation  Conference,  Amway 
Grand  Plaza  Hotel,  Grand  Rapids,  Mich. 
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About  Awards 


ASNE  Distinguished  Writing  Awards.  The  Amer¬ 
ican  Society  of  Newspaper  Editors  named  five  winners —  i 

each  of  whom  receive  a  $2,500  prize — in  its  Distinguished  | 

Writing  Awards  competition,  recognizing  stories  and  head-  j 

lines  published  last  year.  ■ 

The  five  winners,  by  category,  were:  Non-deadline  Writ-  ■ 

ing — Michael  Jennings,  the  Louisville  (Ky.)  Courier-Jour¬ 
nal;  Headlines — Charles  Klaveness,  the  New  York  Times;  j 

Editorials — Richard  Aregood,  the  Philadelphia  Daily  News;  j 

Deadline  Writing — Sam  Stanton,  the  Sacramento  (Calif.)  | 

Bee;  and  Commentary/Column  Writing — Dorothy  Rabi-  ; 

nowitz,  the  Wall  Street  Journal. 

Football  Writing  Awards.  The  Professional  Football 
Writers  of  America  has  named  the  winners  of  its  Football 
Writing  Awards. 

Top-prize  winners  and  their  categories  were:  AM  News — 

Ira  Miller,  the  San  Francisco  Chronicle,  retiring  president 
of  PFWA;  PM  News — Reuben  Frank,  the  Burlington  (N.j.)  j 

County  Times;  Columns — Howard  Balzer,  Pro  Football  i 
Weekly ;  and  Features — Ray  Didinger,  the  Philadelphia  Daily  : 

News. 

f 

\ 

FIEJ  Award.  Federico  Mayor,  director  general  of  ^ 
UNESCO,  has  been  awarded  the  45th  Anniversary  Prize  i 
of  the  International  Federation  of  Newspaper  Publishers  5 
for  his  “outstanding  contribution  to  advancing  the  cause  j 
of  freedom  of  expression,”  FlEj  said.  ' 

This  is  the  first  time  the  prize  has  been  given  to  some-  ' 
one  outside  the  journalism  community.  FIEJ  represents  ! 
more  than  15,000  newspapers  worldwide.  < 

Mayor  was  recognized  for  his  reformation  of  UNESCO’s 
media  policy  since  his  1987  appointment,  which  “now  en¬ 
ables  UNESCO  to  become  a  real  force  for  furthering  free¬ 
dom  of  expression.”  I 

American  Cancer  Seclely  Awards.  The  American  i 
Cancer  Society  has  chosen  seven  recipients  of  the  1992 
Sword  of  Hope  Media  Awards. 

Winners  from  print  journalism,  by  category,  were: 
Weekly  Newspapers — the  Minuteman  Chronicle,  Acton,  i 
Mass.,  for  “Tobacco  Industry  Comes  Out  Smoking”  by 
Bethany  Becker;  Commentary — the  Boston  Globe,  for  a 
series  of  columns  on  the  tobacco  industry  and  smoking  by 
Derrick  Z.  Jackson;  and  Editorial — the  Globe,  for  a  series 
of  editorials  supporting  increasing  the  state  excise  tax  on 
tobacco. 

NPF  awards  to  four  |eurnallsts.  The  National  Press 
Foundation  has  given  Tina  Brown  of  The  New  Yorker  its 
George  David  Beveridge  Jr.  Editor  of  the  Year  Award.  Also 
honored  at  the  NPF  annual  awards  banquet  were  Washington 
Post  columnist  David  S.  Broder,  who  was  presented  with  the 
Distinguished  Contributions  to  Journalism  Award;  Bill 
Schorr,  editorial  cartoonist  at  the  Kansas  City  Star,  who  was 
honored  with  the  Clifford  K.  &  James  T.  Berryman  Award 
for  Editorial  Cartooning;  and  CBS’  60  Minutes  correspon¬ 
dent  Ed  Bradley,  who  received  the  Sol  Taishoff  Award  for  Ex¬ 
cellence  in  Broadcast  Journalism. 
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In  Brief 


N.C.  photog  ripped 
off  in  Chicago 

RALEIGH  (N.C.)  NEWS  &  Observer 
photographer  Chuck  Liddy  found  out 
recently  just  how  tough  Duke  basketball 
coach  Mike  Krzyzewski’s  old  Chicago 
neighborhood  really  is. 

Liddy  parked  his  car  in  the  Near 
Northwest  Side  for  about  10  minutes 
while  he  shot  some  pictures  of  Coach 
K’s  old  ’hood.  He  returned  to  find  that 
$9,500  worth  of  camera  equipment  hid¬ 
den  under  a  blanket  had  been  stolen. 

“I’ve  been  all  over,  even  New  York 
several  times,  and  never  had  that  hap¬ 
pen,”  Liddy  told  Chicago  Tribune  writer 
Mike  Conklin,  who  reported  it  in  his 
sports  column.  Odds  &  Ins. 

Evening  papers 
switch  to  a.m. 

FOUR  DAILY  NEWSPAPERS  from 
Hawaii  to  New  Hampshire  this  month 
join  the  ranks  of  the  many  afternoon 
papers  that  have  converted  to  morning 
publication. 

The  Greenfield,  Mass.,  Recorder, 
the  Hawaii  Tribune'Herald,  the 
Mesabi  Daily  News  in  Minnesota  and 
the  Portsmouth  (N.H.)  Herald  all  have 
announced  they  are  moving  to  morn¬ 
ings.  — AP 

Police  chief 
blasts  media 

NEWSPAPER  STORIES  OF  alleged 
police  brutality  have  hurt  morale  in  the 
Salt  Lake  City  Police  Department,  ac¬ 
cording  to  Chief  Ruben  Ortega. 

“The  allegations  by  these  folks  [the 
complainants]  and  the  reading  of  their 
statements  in  the  media  can  lead  to  un¬ 
dermining  the  confidence  of  the  citi¬ 
zens  in  this  police  department,”  the  Salt 
Lake  Tribune  quoted  him  as  saying. 

Morale,  he  said,  “is  about  as  low  as 
I’ve  seen  as  a  result  of  the  bombard¬ 
ment  of  these  articles.” 

Salt  Lake  City  newspapers  have 
printed  accounts  from  more  than  a 
dozen  people  who  claim  city  police  of¬ 
ficers  beat  them,  the  Tribune  reported. 

Tribune  editor  James  E.  Shelledy  said 
the  stories  were  a  “thorough  and  accu¬ 
rate  portrait  of  related  accusations 


against  certain  officers  in  the  Salt  Lake 
Police  Department  and  of  concerns 
over  the  effectiveness  of  the  depart¬ 
ment’s  Internal  Affairs  Division.” 

Detroit  papers 
hike  cover  prices 

THE  SINGLE-COPY  prices  of  the 
jointly-operated  Detroit  News  and  De¬ 
troit  Free  Press  increased  from  a  quarter 
to  350  on  March  29. 

Home-delivery  prices  and  the  $1.25 
cover  price  of  the  Sunday  Detroit  News 
and  Free  Press  were  unchanged. 

“We’ve  held  down  the  single-copy 
price  of  the  newspapers  as  long  as  possi¬ 
ble.  We  hope  readers  will  take  advan¬ 
tage  of  the  savings  and  convenience  of 
home  delivery,”  said  Frank  J.  Vega,  presi¬ 
dent  of  the  Detroit  Newspaper  Agency. 

The  daily  increase  is  the  first  single¬ 
copy  increase  since  the  two  papers  be¬ 
gan  their  joint  operating  agreement. 

For  years  during  their  fierce  competi¬ 
tion,  the  Detroit  News  maintained  a 
daily  cover  price  of  150. 

Charity  at  odds 
with  Philly  papers 

THE  PENNSYLVANIA  SPECIAL 
Olympics  was  expected  to  receive 
$100,000  from  proceeds  of  a  celebrity 
golf  tournament  last  summer.  Instead, 
the  organization  is  still  waiting  for  the 
tournament’s  sponsors  to  pay  off  an 
identical  debt. 

The  Inquirer/Daily  News  Mike 
Schmidt  Pro-Celebrity  Challenge, 
sponsored  by  the  former  third  baseman 
for  the  Philadelphia  Phillies  and  the 
city’s  two  daily  newspapers,  lost 
$100,000.  It  attracted  just  one-fifth  of 
the  40,000  people  organizers  had  ex¬ 
pected,  despite  extensive  promotion 
and  celebrities  Michael  Jordan  and 
Charles  Barkley,  the  Inquirer  reported. 

The  Philadelphia  Inquirer,  Daily 
News  and  Schmidt  hope  to  make  up 
the  shortfall  by  holding  a  tournament 
this  year. 

However,  Bill  Parise,  president  of  the 
Pennsylvania  Special  Olympics,  said 
the  group’s  relationship  with  the  spon¬ 
sors  was  strained  and  the  charity  was 
unsure  whether  to  hold  a  second  tour¬ 
nament.  — AP 


Sports  editor  honored 

A  SCHOLARSHIP  FUND  in  memory 
of  Anthony  Romano,  a  50-year  staffer 
at  the  Salem  (Mass.)  Evening  News  and 
a  longtime  fixture  in  Massachusetts  golf 
circles,  has  been  established  to  benefit 
journalism  students  and  junior  golfers. 

Romano,  who  died  Feb.  26,  worked 
as  a  sportswriter  and  editor  and  on  the 
copy  desk  at  the  News  and  also  wrote 
for  the  Boston  Globe  and  the  old  Boston 
Post. 

Freedom  Forum 
awards  grant  to 
New  Directions 

THE  FREEDOM  FORUM  and  New 
Directions  for  News  have  joined  forces 
to  help  newspapers  better  cover  under¬ 
represented  demographic  groups,  such 
as  women,  minorities,  children,  young 
adults  and  adults  over  50. 

A  $100,000  grant  from  the  Arling¬ 
ton,  Va.-based  Freedom  Forum  to  New 
Directions  for  News  is  underwriting 
production  of  six  videos  that  include 
interviews  with  members  of  groups  that 
newspapers  tend  to  overlook. 

Freedom  Forum  will  also  support  new 
newspaper  prototypes  to  be  created  at 
New  Directions  for  News  brainstorming 
roundtables  in  Arlington  in  April  and 
in  Los  Angeles  in  June. 

Equipment  stolen 
during  NAA  show 

COMPUTER  EQUIPMENT  WAS 
stolen  from  two  exhibitors  at  the  News¬ 
paper  Association  of  America’s  joint 
conference  of  the  Research  and  Mar¬ 
keting  Development  &  Promotion 
Councils  in  New  York  March  23. 

From  the  exhibit  hall,  Jim  Thall,  pres¬ 
ident  of  Media  Marketing  Materials, 
had  a  $5,000  color  portable  computer 
stolen.  An  Apple  Powerbook  portable 
computer  was  taken  from  Jim  Farrell  of 
Competitive  Media,  Virginia  Beach,  Va. 

The  NAA  also  had  a  piece  of  audio 
visual  equipment  taken. 

The  NAA  hired  a  security  company, 
Burns  Security,  to  guard  the  exhibit  hall 
from  6  p.m.  to  8  a.m.  The  equipment 
was  stolen  after  the  exhibits  closed. 


Editor(S?Publisher  •  April  3,  1993 


3 


LUCKY  you/ GUfSS  who’s  BACK  A^AIN-/ 


9  He’s  Back 

Rupert  Murdoch  has  resumed  control 
of  the  New  York  Post  pending  a  deal  to 
buy  the  topsy-turvy  tabloid. 

1 0  Eavesdropping  on 
Bankruptcy  Hearings 

The  press  is  permitted  to  listen  via 
telephone  to  the  New  York  Post’s  legal 
proceedings. 


NY POST 


12  An  Issue  of  Access 

The  Washington  Post  bans  a  union  or¬ 
ganizer  and  trades  shots  with  the 
Guild  over  whether  union  elections 
can  be  held  at  the  paper. 


1  3  Picketing  at  UPI 

Wire  Service  Guild  members  protest 
the  lack  of  a  contract  despite  a  new 
owner. 


I  8  Legal — U.S.  Supreme  Court  rules 
that  the  city  of  Cincinnati  cannot  selec' 
tively  ban  commercial  newsracks  from 
the  streets;  Alabama  judge  bars  press 
from  pretrial  motions,  appeal  denied; 
ATF  agent  sues  Waco  newspaper. 


16  Attacks  on  Journalists 
Persist 

Although  only  two  totalitarian  govern¬ 
ments  remain,  free  press  efforts  in  the 
Western  Hemisphere  are  still  being 
hampered. 


82  Newspeople  in  the  News 


23  Obituaries 


24  Advertising/Promotion — NAA 
president  Cathleen  Black  issues  a  gener- 


2  About  Awards 


Page  9  Cuomo  intercedes 


al  call  to  arms . 


2  Calendar 

6  Editorial 

7  Letters  to  the  Editor 
7  Newspaperdom 

1  7  Stock  Tables 

44  Shop  Talk  at  Thirty 
President  Clinton  and  the  White 
House  press  corps. 

Tom  Winship's  ‘New  Curmudgeon’ 
column,  usually  in  the  first  issue  of  the 
month,  will  appear  later  in  April. 
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Who’s  Staying  Where 

EDITOR  &  PUBLISHER  is  com¬ 
piling  its  “Who’s  Staying  Where  at 
the  NAA  Convention”  list,  which 
will  be  published  in  the  April  24  is¬ 
sue  to  be  distributed  at  the  meeting. 

E6?P  recently  sent  out  forms  to 
each  news  organization  requesting 
the  names  of  convention  attendees 
and  the  hotels  where  they  will  be 
staying.  To  ensure  your  listing, 
these  forms  need  to  be  returned 
immediately. 

If  you  need  a  form,  please  con¬ 
tact  E&P’s  research  department  at 
212-675-4380. 


26  News  Tech — Newspapers  con- 
front  continuing  problems  in  open-sys¬ 
tem  ‘solutions;’  Open-systems  experts 
give  practical/contradictory  advice;  So¬ 
ciety  of  Newspaper  Design  pagination 
survey;  Vendor  appointments  include 
new  management  at  Atex. 

29  Financial — Pittsburgh  Press  was 
profitable  but  declining. 

30  Syndicates/News  Services — 
Cartoon  gift  praised  but  also  ques' 
tioned. 

36  Classified 
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Let  E&P's  crew 
take  your  advertising 
^  message  to  Boston 


...for  NAA 

Newspaper  Association  of  America's 
Pubiishers  Convention  (formerty  the  ANPA) 
April  26-28, 1993,  Boston  Marriott  Copley  Place. 


the  newspaper  industry  will  be  turned  to  Boston  and  the 


most  powerful  figures  in  newspaper  publishing  as  they  chart  the  course  of  newspapers  and 
groups  for  the  coming  year.  Editor  &  Publisher  will  be  there  covering  each  and  every  session. 


PUBLISHERS  CONVENTION  ■  APRIL  24: _ 

Virtually  every  newspaper  executive  wili  be  reading  this  issue  for  pre-convention  information  and  coverage.  This 
issue  contains  a  caiendar  of  events,  daily  programs,  and  the  ever-popular,  eagerly  sought-after  “Who's  Staying 
Where  at  the  Convention"  where  attendees  find  out  where  their  associates  are  staying.  Your  ad  in  this  issue  wiil  be 
in  the  hands  of  convention  attendees  as  well  as  in  the  homes  and  offices  of  over  80,000  newspaper  professionals. 

Advertising  Deadlines:  Space:  April  8  Copy:  April  12 


POST-CONVENTION  ISSUE  -  MAY  1: _ 
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the  convention  and  recaps  the  events  for  those  who  were  there,  making  this  the  perfect  environment  for  your 
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®  The  Fourth  Estate 


Beware  the  VAT 

OFFICIALS  AT  ALL  levels  of  government  are  constantly  searching  for 
new  revenues  to  finance  their  programs — which  means  finding  new 
taxes. 

In  Washington,  a  national  sales  tax  has  been  discussed.  Now  we  hear 
of  the  possible  introduction  of  legislation  to  add  a  VAT,  or  value  added 
tax,  which  would  tax  businesses  on  the  value  they  add  to  a  product.  The 
consumer  ends  up  paying  it.  The  Wall  Street  Journal  reports  that  36  coun¬ 
tries  have  either  a  VAT  or  a  national  sales  tax.  This  undoubtedly  will  be 
used  as  an  argument  that  we  should  do  it  too. 

If  the  administration  gets  serious  about  either  proposal,  you  can  be  sure 
the  retail  price  of  print  media  will  be  included.  Once,  the  price  of  read¬ 
ing  matter — newspapers,  magazines  and  books — was  exempt  from  state 
and  local  sales  taxes.  Now  there  are  six  states  that  apply  sales  and  use  tax¬ 
es  to  certain  types  of  circulation  income.  Every  year,  there  are  attempts 
in  more  and  more  states  to  drop  the  exemption  for  newspapers. 

We  call  it  a  tax  on  reading.  It  will  spread.  Rarely  is  a  tax  ever  rescinded. 
It  just  increases  the  cost  of  reading  matter  to  the  public,  forcing  more  and 
more  reliance  on  the  free  media.  No  one  has  faced  up  to  the  issue  of  dis¬ 
crimination — taxing  the  distribution  of  some  news  media  and  not  others. 

Britain  is  one  of  those  countries  with  a  VAT.  The  Journal  reports  that 
Britain’s  basic  VAT  has  grown  to  17.5%  today  from  10%  in  1973.  That  ex¬ 
perience  is  duplicated  in  other  countries.  There  is  no  reason  why  it  would 
not  happen  here. 

In  Britain,  up  to  now,  the  cover  prices  of  newspapers  have  been  exempt 
from  the  VAT  but  there  are  rumbles  that  the  government  may  be  consid¬ 
ering  it.  Some  believe  that  if  it  were  done,  it  would  be  politically  motivat¬ 
ed  as  an  element  of  punishment  against  the  press. 

The  Newspaper  Society  has  taken  the  rumors  seriously  enough  to  com¬ 
mission  a  study  by  Price  Waterhouse  on  the  impact  of  VAT  on  regional 
newspapers,  many  of  which  are  free-distribution.  As  reported  by  UK  Press 
Gazette,  Price  Waterhouse  predicted  these  results: 

•A  fifth  of  Britain’s  1,265  regional  newspapers  would  be  forced  to  close. 

•Circulation  of  paid  newspapers  would  drop  by  one  million. 

•About  2,500  jobs  would  be  axed  from  an  already  reduced  work  force  of 
42,660. 

•Profits  would  be  slashed,  investment  halted  and  editorial  coverage  re¬ 
duced. 

Newspaper  Society  director  Dugal  Nisbet-Smith  commented:  “This  tax 
on  regional  newspapers,  still  reeling  from  the  worst  recession  in  living 
memory,  would  be  catastrophic  to  the  industry.”  He  also  noted  that  a  tax 
on  newspaper  cover  prices  would  be  “media  selective”  as  it  would  apply 
only  to  written  information,  turning  the  public  away  from  the  printed 
word  and  making  it  rely  more  on  television  and  radio. 

The  newspaper  industry  should  start  mobilizing  its  big  guns  on  this  is¬ 
sue  in  case  the  administration  and  Congress  get  serious  about  VAT. 
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Letters  to  the  Editor 


In  defense  of  editorial  pages 


WITH  ALL  DUE  respect  to  Thomas 
Winship,  Joe  Smyth  and  others  who 
say  the  editorial  page  is  suffering  from 
rigor  mortis  (E&P,  March  6),  here  are 
a  few  words  on  behalf  of  the  venerable 
pages  that  continue  to  serve  as  a  per¬ 
ennial  punching  bag  for  critics. 

First  of  all,  Tom  and  joe  and  all  you 
other  curmudgeons  with  roots  reach¬ 
ing  back  to  H.  L.  Mencken  and  other 
grouchy  gadflies  of  gloom,  lighten  up  a 
little.  There  may  be  some  bad  editorial 
pages  —  particularly  on  smaller,  un¬ 
derstaffed  publications  —  but  the  pro¬ 
posal  made  to  eliminate  editorials  is  a 
step  in  the  wrong  direction. 

As  one  who  regularly  evaluates  edi¬ 
torials  and  editorial  pages  from  around 
the  country  as  part  of  the  exchange 
program  for  the  National  Conference 
of  Editorial  Writers,  I  can  assure  you 
that  editorials  and  editorial  pages  are 
getting  better  and  deserve  credit,  cer¬ 
tainly  beyond  that  of  the  current  wis¬ 
dom.  In  fact,  Mr.  Winship  may  be  hap¬ 
py  to  know  that  a  number  of  changes 
he  proposes,  including  “stay  loose” 
makeup,  floating  editorial  cartoons, 
op-ed  pages  with  striking  variety,  and 
other  efforts,  are  already  an  accepted 
part  of  editorial  pages. 


Newspaperdom. 

so  YIARS  AOO  .  .  .  Loss  of 
Robert  P.  Post,  New  York  Times 
correspondent,  in  a  bombing  raid 
on  Wilhelmshaven  prompts  editors 
in  the  States  to  instruct  their  re¬ 
porters  abroad  not  to  endanger 
their  lives  on  such  missions  as  the 
coverage  is  not  worth  the  risk. 

Boycott  of  New  York  retail  adver¬ 
tisers  against  the  Times’  advertising 
rate  increase  simmers  down.  Only 
three  holdouts  remain:  Lord  &  Tay¬ 
lor;  Saks  Fifth  Avenue,  a  division  of 
Gimbel;  and  James  McCreery.  A 
grand  jury  considering  antitrust  vi¬ 
olations  continues  to  sit. 

From  Editor  &  Publisher 
Aprils,  1943 


Additional  scholarly  studies  show  a 
vigor  and  vitality  even  on  editorial 
pages  of  chain-owned  newspapers. 
Wilhoit  and  Drew  indicate  greater  di¬ 
versity,  better  pay  and  more  satisfied 
writers  among  America’s  editorial  writ¬ 
ers.  Many  feel  a  historic  and  ethical  re¬ 
sponsibility  to  serve  reader  needs  in 
preference  to  pandering  to  their  wants. 

Eliminating  editorials  as  Mr.  Smyth 
and  others  propose  or  turning  pages 
over  to  readers  may  gain  some  short- 
range  popularity  for  some  publications 
lacking  a  historical  sense  and  wishing 
to  be  relieved  of  the  societal  responsi¬ 
bility  of  suggesting  what  to  think.  In 
the  long  run,  such  mischief  is  just 
another  unfortunate  step  to  ape  the 
broadcast  media. 

It  is  not  rigor  mortis  troubling  the 
American  editorial  page.  Certainly 
some  of  the  pages  have  died  or  may  be 
dying.  They  are  not  all  the  A-plus  pa¬ 
pers  Mr.  Winship  sees  in  the  elite  New 
York  Times,  but  neither  are  as  many 
editorial  pages  failures  as  is  suggested. 
Most  are  above  average.  Many  are  im¬ 
proving.  Rather  than  accepting  the 
outrageous  alternative  Mr.  Smyth 
reached  from  his  Independent  News¬ 
papers,  our  friendly  curmudgeons 
should  look  at  the  growing  number  of 
success  stories. 

1  was  one  of  those  privileged  to  hear 
Mr.  Winship  deliver  his  fiery  1990  ser¬ 
mon  urging  editorial  writers  to  “stay 
brave,  angry,  dogged,  outspoken  and 
compassionate.” 

I  just  wish  he  had  more  time  to  de¬ 
scend  from  his  curmudgeonly  tower  to 
the  trenches  where  he  could  see  that 
many  editorial  writers  are  doing  just 
what  he  calls  for. 

Alf  Pratte 

( Pratte  is  a  professor  of  communi' 

cations  at  Brigham  Young  University) 

Golden  anniversary 

FRANCES  MURPHEY,  A  reporter  and 
columnist  with  the  Beacon  Journal  of 
Akron,  Ohio,  recently  celebrated  her 
fiftieth  year  with  the  newspaper. 


San  Antonio  Light’s 
‘farewell’  edition 

WHOEVER  WROTE  YOUR  story 
about  closing  the  San  Antonio  Light 
(E&P,  Jan.  30)  created  a  very  erro¬ 
neous  impression  with  an  incorrect 
lead. 

While  it  is  true  that  the  Light  closed 
once  the  U.S.  Department  of  Justice 
announced  its  approval  of  the  transac¬ 
tion,  it  is  incorrect  to  say  the  paper 
“folded  suddenly  on  Jan.  27  without  a 
chance  to  write  its  own  obit.” 

The  Light  published  a  special  “fare¬ 
well”  edition  dated  Jan.  28.  It’s  a  com¬ 
prehensive  look  at  the  history  of  the  pa¬ 
per,  containing  details  of  the  closing 
and  personal  reflections  by  the  staff. 

I  also  thought,  in  fairness,  some  men¬ 
tion  might  have  been  made  about  the 
outplacement  services  initiated  to  help 
the  Light  people  get  relocated. 

James  O’Donnell 

(O’Donnell  is  director  of  corporate 
communications  for  the  Hearst  Corp.) 


srswj;  San  Ari&inio  Light  ^ 


The  Light’s  “farewell”  edition 


Correction 

“NEWSPEOPLE  IN  THE  News”  in  the 
Feb.  27  edition  should  have  stated  that 
Jim  Gorman,  who  had  been  circulation 
manager  of  the  Pittsburgh  Press,  now  is 
transportation  manager  for  the  Pitts- 
burgh  Post-Gazette. 
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How  todays  news  executive 
gets  a  headstart  on  the  future. 

The  Freedom  Forum  Media  Studies  Center 
Technology  Seminars  for  Newsroom  Managers 


Panicipants  have  come  from: 

ABC-TVNews 
Arizona  Republic  (Phoenbc) 
Asbury  Park  (Nj)  Press 
Associated  Press 
Atlanta  Journal  &  Constitution 
Boston  Globe 
Capital  Cities/ ABC 
Christian  Science  Monitor 
CNN 
DCl  Publishing 
FNN 

Dallas  Times  Herald 
Detroit  News 
El  Diario 
El  Nuevo  Herald 
Gannett  Westchester- 
Rocldand  Newspapers 

Group  W  Television 
Hartford  (CT)  Courant 
The  (Everett,  WA)  Herald 
Home  News  (New  Brunswick,  NJ) 
John  Blair  Communications,  Inc. 
Kansas  City  (MO)  Star/Times 
KSL-TV  (Salt  Lake  City,  UT) 
KYW-TV  (Philadelphia,  PA) 
La  Opinion  (Los  Angeles) 
La  Prensa  (New  York  City) 
Los  Angeles  Times 
MacNeil/Lehrer  NewsHour 
Milwaukee  Journal 
New  York  Amsterdam  News 
New  York  Daily  News 
New  York  Newsday 
New  York  Times 
News  &  Observer  (Raleigh,  NC) 
Newspaper  Association  of  American  (NAA) 
Newsweek 
Oakland  (CA)  Tribune 
Orange  County  (CA)  Register 
Onaway  Newspapers,  Inc. 

Philadelphia  Inquirer 
The  Record  (Bergen  County,  NJ) 
Respekt  (Czechoslovakia) 
Reuters 

Rocky  Mountain  News  (Denver) 
Seattle  Times 
Tennessean  (Nashville) 
Time  Magazine 
U.S.  News  &  World  Report 
USA  TODAY 
Wall  Street  Journal 
Washington  Post 
WABC-TV  (New  York  City) 
WCBS-AM  Radio  (New  York  City) 
WNBC-TV  (New  York  City) 
WNYW-TV  (New  York  City) 
WPIX-TV  (New  York  City) 
WWOR-TV  (New  Jersey) 
WXLA-TV  (Atlanta,  GA) 
WXTV-TV  (Secaucus,  NJ) 


Technological  convergence  drives  todays  newsroom  - 
and  is  recasting  the  role  of  the  newsroom  manager. 

The  Freedom  Forum  Media  Studies  Center, 
formerly  the  Gannett  Center  for  Media  Studies, 
sponsors  a  two-day  seminar  for  newsroom  managers 
called  “Newsroom  Technology:  The  Next  Generation.” 

The  seminar  provides  a  broad  overview  of  how 
news  executives  can  best  manage  changing  technologies 
to  improve  news  gathering,  editing  and  delivery. 

“The  Next  Generation”  draws  speakers  from  the  media  industries 
and  scholars  who  explain  the  issues  and  forecast  trends  in  newsroom 
technology  from  fiber  optics  and  HDTV  to  virtual  reality. 

Selected  managers  are  from  newspapers,  newsmagazines, 
television,  news  services  and  other  news  operations 
from  the  United  States  and  other  countries,  meeting 
together  for  a  unique  personal  experience. 

For  example,  news  seminar  sessions  have  included 
Tom  Brokaw  of  NBC  News  rating  the  new  technology- 
driven  journalism;  Elliot  Jaspin,  a  Pulitzer  Prize 
winner  and  former  Media  Studies  Center  Fellow,  using 
the  personal  computer  as  an  investigative  tool;  former  Fellow 
and  television  producer  Adam  Clayton  Powell  III 
charting  the  future  course  of  television  news;  Roger  Fidler 
of  Kni^t-Ridder  Information  Design  Laboratory,  describing 
the  electronic  newspaper  of  the  future;  and  Kathleen  Criner 
of  NAA  on  managing  the  use  of  electronic  databases. 

“The  Next  Generation”  also  has  site  visits  to  major 
New  York  media  organizations  and  hands-on  connections 
in  the  Center’s  Technology  Laboratory,  featuring  more 
than  a  dozen  newsroom  systems. 

“The  Next  Generation”  gives  newsroom  managers 
the  exceptional  opportunity  to  explore  todays 
emerging  technologies  and  prepare  for  tomorrow’s 
specialized  newsroom. 

For  further  information  please  contact: 

The  Freedom  Forum 
Media  Studies  Center 

(blumbia  University 
2950  Broadway,  New  York,  NY  10027 
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He’s  Back 

By  popular  demand,  Hirschfeld  sent  packing  and  Rupert  Murdoch 
returns  in  an  effort  to  save  the  topsy-turvy  New  York  Post 


by  Qeorge  Qarneau 

RUPERT  MURDOCH  RETURNED 
triumphantly  to  the  bankrupt  New 
York  Post  March  30  after  a  coup  by 
journalists  and  creditors  ended  parking 
lot  millionaire  Abe  Hirschfeld’s  two- 
week  reign  as  publisher. 

Murdoch,  who  has  said  he  lost  $150 
million  when  he  owned  the  Post  from 
1976  to  1988,  is  the  fourth  publisher  in 
three  months. 

A  lifelong  newspaperman  who  heads 
the  $7  billion-a-year  News  Corp.  of 
Australia,  he  follows  a  string  of  in¬ 
creasingly  unstable  publishers  who  had 
no  newspaper  experience  and  who 
drove  the  paper  to  the  edge  of  insol¬ 
vency. 

Murdoch  rode  a  wave  of  support, 
stretching  from  the  nation’s  capital  to 
the  state’s  capital,  founded  on  the 
premise  that  he  offers  the  best  hope,  fi¬ 
nancially  and  journalistically,  for  keep¬ 
ing  the  Post  in  business. 

For  about  $3  million — $2.5  million 
to  reimburse  Hirschfeld  and  $500,000 
in  operating  cash  that  Hirschfeld  had 
committed  but  failed  to  pay — Murdoch 
assumed  management  control  for  60  to 
90  days. 

During  that  period,  Murdoch  has  to 
negotiate  a  purchase  agreement  with 
creditors  and  unions  and  to  win  a  Fed¬ 
eral  Communications  Commission 
waiver  allowing  him  to  own  the  Post 
and  WYNY-TV  Channel  5  at  the  same 
time. 

With  staffing  now  at  about  700 — 
just  over  half  what  it  was  when  he 
owned  it  before — Murdoch  cannot  cut 
much  more.  Instead,  he  will  focus  on 
work  rules,  he  told  the  New  York 
Times. 

Murdoch  was  forced  to  sell  the  Post 
after  politicians,  led  by  Massachusetts 
Sen.  Edward  Kennedy,  a  prime  target 
of  Murdoch’s  Post  and  Boston  Herald, 
killed  chances  for  waiver  extensions. 


“Publishing  is  not  about  making 
money.  It's  about  achieving  things 
and  improving  society.  ” 

—  Rupert  Murdoch,  New  York  Post 
publisher 


But  most  of  the  political  opposition 
has  evaporated  in  a  campaign  to  save 
the  irreverent  and  so  far  unsinkable 
tabloid. 

Gov.  Mario  Cuomo,  a  liberal  De¬ 
mocrat  and  another  frequent  recipient 
of  the  conservative  Post’s  scorn, 
spearheaded  efforts  for  a  Murdoch  re¬ 
turn  because  “I  respect  the  value  of  a 
vigorous,  independent,  journalistic 
voice.” 

In  a  letter  to  Rep.  John  Dingell, 
whose  committee  oversees  the  FCC, 
Cuomo  pleaded  for  a  waiver  so  that 
Murdoch  can  see  the  Post  through 
“the  most  severe  financial  crisis  in  its 
192-year  history.” 

Cuomo  argued  that  FCC  enforce¬ 
ment  of  its  cross-ownership  rule  bar¬ 
ring  a  single  owner  from  running  a 
television  and  newspaper  in  the  same 


market  would  kill  the  Post  and  turn  on 
its  head  the  rule’s  goal  of  preserving 
media  diversity. 

After  creditors  and  journalists 
pleaded  to  a  bankruptcy  judge  that 
Hirschfeld  was  refusing  to  pay  bills  and 
withholding  some  paychecks,  the  court 
removed  Hirschfeld  from  control.  The 
following  Monday,  Murdoch’s  offer  was 
approved. 

Within  hours  on  March  29,  Mur¬ 
doch  led  his  new  management  team 
into  the  Post’s  newsroom  to  cheers  and 
applause  in  what  he  called  “an  emo¬ 
tional  experience.” 

He  praised  the  news  staff’s  “great 
courage”  and  editor  Pete  Hamill’s  lead¬ 
ership. 

Hamill,  a  novelist  and  popular  local 
columnist  whose  firing  by  Hirschfeld 
inspired  a  mutiny  in  which  Post  news 
columns  attacked  its  publisher,  was  of¬ 
fered  a  column  but  refused. 

Murdoch  replaced  him  with  Ken 
Chandler,  former  Post  managing  edi¬ 
tor,  Boston  Herald  editor  and  executive 
at  Fox  Television’s  A  Current  Affair. 

Pat  Purcell,  publisher  of  the  Herald, 
took  the  same  title  at  the  Post. 

In  a  newsroom  pep  talk,  the  Aus¬ 
tralian-born  naturalized  American  cit¬ 
izen  called  the  Times  “elitist,”  the  Daily 
News  “static”  and  Newsday  “impo¬ 
tent.” 

By  March  31,  Murdoch  journalism 
hit  the  front  page  again  in  a  Post  “ex¬ 
clusive”  about  how  Amy  Fisher,  the 
“Long  Island  Lolita”  who  shot  her 
boyfriend’s  wife,  danced  nude  in  her 
jail  cell. 

In  the  euphoria  of  Murdoch’s  rescue, 
the  Times  offered  a  sobering  editorial 
praising  the  paper’s  valiant  journalists 
but  castigating  Murdoch’s  brand  of 
journalism  as  “politically  and  profes¬ 
sionally  dishonest.” 

In  a  style  that  “runs  counter  to  the 
ethical  standards”  of  post-World  War  11 
journalism,  his  papers  slant  news  cov- 
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Press  allowed  to  eavesdrop  on 
telephonic  bankruptcy  hearings 


erage  to  help  his  friends,  attack  ene- 
mies,  promote  “reflexive  conservatism” 
and  honor  sensationalism  over  accura¬ 
cy,  the  Times  editorialized. 

The  Daily  News,  under  real  estate 
investor  Mortimer  Zuckerman,  took  its 
own  swipe.  It  printed  a  news  photo  of 
Murdoch  entering  the  Post  newsroom, 
only  unbeknown  to  him  a  sign  in  front 
of  him  on  a  cubicle  wall  said  “tabloid 
hack.” 

The  Post’s  bankruptcy  filing  said  it 
lost  over  $7  million  last  year.  A  finan¬ 
cial  executive  said  it  was  currently  los¬ 
ing  $200,000  to  $300,000  a  week  on 
revenues  of  about  $1.5  million. 

The  Post’s  circulation  has  slid  to 
about  400,000,  from  more  than 
900,000  under  Murdoch.  It  has  about 
5%  of  advertising  market  share,  after 
the  Times,  Daily  News  and  New  York 
Newsday. 

In  what  may  be  the  only  explanation 
for  taking  over  a  paper  virtually  with¬ 
out  hope  of  making  money,  Murdoch, 
whose  publicly  traded  News  Corp. 
Australia  produced  $385  million  in 
profit  on  over  $7.66  billion  in  revenue 
and  refinanced  $8  billion  in  debt  last 
year,  told  the  Post  staff: 

“Publishing  is  not  about  making 
money.  It’s  about  achieving  things  and 
improving  society.” 

But  News  Corp.  executive  vice  pres¬ 
ident  and  general  counsel  Arthur 
Siskind  said,  “We  are  not  buying  the 
paper  unless  we  have  appropriate 
agreements  with  the  unions  and  with 
creditors  to  make  ownership  of  the  pa¬ 
per  financially  feasible.” 

Murdoch  has  abandoned  the  costly 
Wingo  game  that  increased  losses,  but 
built  circulation,  during  his  first  stew¬ 
ardship,  Siskind  said. 

The  chance  to  own  a  paper  in  the 
world  media  capital  of  New  York  is  “a 
real  opportunity,  and  we  don’t  see  the 
financial  effect  on  News  Corp.  as  being 
significant  at  all,”  Siskind  said. 

“We  hope  to  at  least  break  even,”  he 
said,  and  any  losses  News  Corp.  did  ab¬ 
sorb  would  be  “infinitessimal  com¬ 
pared  to  the  rest  of  our  operations.” 

Several  groups  have  voiced  opposi¬ 
tion  to  granting  a  permanent  waiver  of 
the  FCC’s  cross-ownership  rule.  BE^P 

Shift  to  a.m. 

THE  ORANGE  COUNTY  (Calif.) 
Register,  which  has  been  a  morning  and 
evening  publication,  converted  to  all¬ 
morning  April  1. 


by  Qeorge  Qarneau 

ALONG  WITH  THE  latest  in  the 
New  York  Post’s  recurring  near-death 
experiences — arguably  a  benchmark  in 
newspaper  drama,  or  farce — the  legal 
wrangling  may  have  set  a  precedent  for 
press  access  to  modern  judicial  pro¬ 
ceedings. 

In  covering  the  Post’s  protracted 
bankruptcy  hearings,  the  New  York 
Times,  followed  by  other  news  organi¬ 
zations,  won  the  right  to  listen  in  on 
hearings  conducted  by  telephone  be¬ 
tween  a  judge  in  Vermont  and  more 
than  a  dozen  New  York  lawyers. 

“I  would  call  it  unprecedented,”  said 
Richard  Ovelmen,  a  Miami-based  First 
Amendment  attorney  who  tracks  me¬ 
dia  access  to  the  legal  system  for  the 
Practicing  Law  Institute,  a  lawyers 
group. 

He  said  he  had  no  records  of  the 
press  gaining  access  to  hearings  con¬ 
ducted  via  telephone,  a  practice  he 
said  was  “getting  more  common  but  is 


still  rare.  Some  courts  don’t  allow  it.” 

“It  sounds  unusual,  but  I  can’t  tell 
you  it’s  never  happened  before,”  said 
Jane  Kirtley,  a  lawyer  who  is  executive 
director  of  the  Washington,  D.C.- 
based  Reporters  Committee  for  Free¬ 
dom  of  the  Press. 

She  praised  the  judge’s  quick  deci¬ 
sion,  saying,  “I  think  it’s  correctly  de¬ 
cided  ....  Even  though  there’s  no  ex¬ 
act  precedent,  there  are  analogous  au¬ 
thorities.” 

The  road  to  access  began  when 
Times’  projects  editor  Martin  Gottlieb 
heard  about  a  scheduled  conference 
call  and  called  in  legal  help. 

“It  was  a  crucial  conference  call  with 
the  judge.  Because  it  was  a  court  pro¬ 
cedure,  I  figured  we  should  get  in  on 
it,”  Gottlieb  said. 

New  York  Times  Co.  staff  attorney 
Adam  Liptak,  just  as  a  telephonic 


hearing  was  beginning  March  25,  asked 
that  the  press  be  given  access. 

“The  argument  was  that  just  be¬ 
cause  it  was  on  the  telephone,  it  was 
still  a  court  hearing  like  any  other,  and 
the  press  should  be  in  on  it,”  Liptak 
said. 

U.S.  Bankruptcy  Judge  Francis  G. 
Conrad — who  had  been  handling  the 
case  in  New  York  for  a  vacationing 
judge  but  had  returned  to  his  base  in 
Burlington,  Vt. — granted  the  request. 
But  he  asked  that  the  Times  act  as  a 
press  pool. 

Liptak  stressed  that  the  Times  never 
asked  for  exclusivity  or  to  represent 
other  news  organizations. 

Without  any  plans  for  a  pool,  Gott¬ 
lieb  immediately  listened  to  the  hear¬ 
ing  and  heard  one  of  Rupert  Murdoch’s 
attorneys  offer  to  take  over  the  Post. 

Gottlieb’s  summary  was  faxed  to  re¬ 
porters  who  requested  it,  city  editor 
Michael  Oreskes  said.  He  said  the  pa¬ 
per  tried  to  live  up  to  the  judge’s  re¬ 
quest  as  best  it  could. 


For  the  next  telephonic  hearing,  the 
Times  invited  the  Associated  Press  to 
monitor  proceedings  via  a  speaker 
phone.  At  subsequent  hearings,  the 
Times  allowed  other  reporters  to  listen 
in  in  a  conference  room. 

By  March  29,  the  Associated  Press 
and  Reuters  had  made  their  own 
arrangements  with  the  judge’s  office  to 
monitor  the  conference  calls. 

Press  arrangements  were  by  all  ac¬ 
counts  unacceptable,  an  afterthought 
patched  together  as  the  Post’s  wild  ride 
took  a  sharp  turn.  Nobody  in  the  press 
said  the  pattern  was  worth  repeating. 

Daily  News  reporter  Larry  Sutton, 
who  found  out  what  happened  in  the 
hearings  from  the  participating  attor¬ 
neys,  said,  “I  don’t  like  the  idea  of  hav¬ 
ing  the  court  say,  if  you  want  to  listen. 


“I  would  call  it  unprecedented,”  said  Richard 
Ovelmen,  a  Miami-based  First  Amendment 
attorney  who  tracks  media  access  to  the  legal 
system  for  the  Practicing  Law  Institute. 
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Freedom  Fomm 
Spending  Probed 

New  York  State  attorney  general  looking  into 
whether  expenses  are  ‘excessive  or  imprudent’ 


by  Qeorge  Qarneau 

NEW  YORK  STATE  Attorney  Gen¬ 
eral  Robert  Abrams’  office  is  inves¬ 
tigating  spending  at  the  burgeoning 
charitable  foundation  created  by  the 
late  newspaper  publisher  Frank 
Gannett. 

Investigators  are  looking  into 
“whether  expenses  are  excessive  or  im¬ 
prudent”  at  Freedom  Forum,  formerly 
Gannett  Foundation,  and  whether 
they  comply  with  the  state’s  charities 
laws,  said  attorney  general’s  office 
spokeswoman  Leslie  Gersing.  She  gave 
no  details. 

The  attorney  general’s  charities  bu¬ 
reau,  which  regulates  the  state’s  tax-ex¬ 
empt  charitable  organizations,  is  con¬ 
ducting  the  investigation,  first  report¬ 
ed  in  the  Wall  Street  Journal. 

“There  have  been  no  excessive  or 
imprudent  expenditures  at  Freedom 
Forum,  and  we’ve  followed  all  tax 
laws,”  president  and  CEO  Charles 
Overby  told  the  Journal. 

Overby  said  state  investigators  first 
sought  tax  returns  and  records  of 
board  expenses  and  meeting  dates  14 
months  ago  and  asked  for  more 
records  this  month.  He  was  unsure  ex¬ 
actly  what  investigators  were  after  but 
said  they  wanted  many  records  from 
the  foundation’s  move  from  Rochester, 
N.Y.,  to  Arlington,  Va.,  in  1989. 

Freedom  Forum  is  among  the  20 
largest  U.S.  foundations  and  is  the 
biggest  focusing  on  journalism.  Still 
registered  in  New  York  state,  it  was 
founded  in  1935  by  Frank  Gannett  to 
support  charities  in  areas  where  he 
owned  newspapers. 

Flamboyant  former  Gannett  Co. 
chairman  Allen  Neuharth  has  raised 
the  foundation’s  profile  markedly  since 
taking  over  as  chairman  in  1986. 

In  1990,  following  the  move  to  glitzy 
new  headquarters  in  a  shiny  office  tow¬ 
er  across  the  street  from  Gannett  Co. 
headquarters,  the  Washington  Post  re- 
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ported  complaints  by  former  board 
members  about  soaring  expenses,  such 
as  the  $15  million  headquarters,  includ¬ 
ing  a  $1  million  art  collection,  and  soar¬ 
ing  staff  and  administrative  expenses. 

In  1991,  the  foundation  took  the 
Freedom  Forum  name  and  severed  all 
formal  ties  with  Gannett  Co.  by  selling 
its  entire  endowment,  a  10%  Gannett 
stake,  back  to  the  company  for  $670 


FREEDOM  FORUM,  THE  free  speech 
foundation  whose  spending  is  under 
investigation,  refused  to  answer  a  re¬ 
porter’s  questions  about  its  finances 
and  responded  instead  by  buying  a 
two-page  ad. 

The  Chronicle  of  Philanthropy  re¬ 
ported  that  Freedom  Forum  officials 
declined  to  respond  to  questions 
from  reporter  Anne  Lowrey  Bailey. 
However,  the  Arlington,  Va. -based 
foundation  bought  a  double-truck  ad 
touting  its  accomplishments  to  run 
alongside  her  story  in  the  March  23 
edition. 

The  twice-monthly  self-described 
“Newspaper  of  the  Non-Profit  World” 
said  it  agreed  to  submit  questions  in 
writing,  but  Freedom  Forum  refused  to 
answer  most  of  them. 

“It’s  pretty  ironic  that  a  foundation 
that  runs  programs  dedicated  to  pre¬ 
serving  freedom  of  speech  refused  to 
answer  questions  about  its  own  spend¬ 
ing  and  instead  resorted  to  an  adver¬ 
tisement  that  cost  about  $5,000,” 
said  Chronicle  news  editor  Stacy 
Palmer. 

The  story,  based  on  1992  tax  infor¬ 
mation  supplied  by  the  foundation  in 
accordance  with  law,  said  Freedom  Fo¬ 
rum,  which  lists  $698  million  in  assets, 
spent  $34.4  million  in  operating  and 


million  and  investing  it  elsewhere. 

With  the  new  name  came  a  broader 
mission  and  a  flurry  of  new  appoint¬ 
ments  and  projects,  including  a  $12 
million  news  museum,  a  First  Amend¬ 
ment  center  at  Vanderbilt  University, 
programs  in  Eastern  Europe,  and  Free 
Spirit  awards  of  $245,000  to  former 
hostage  Terry  Anderson  and  $100,000 
each  to  two  Supreme  Court  justices. 


administrative  expenses  in  fiscal  1992 
to  award  $20.2  million  in  contribu¬ 
tions,  gifts  and  grants. 

Of  that,  $8  million  went  to  Freedom 
Forum  itself — $4  million  to  start  the 
First  Amendment  Center  at  Vanderbilt 
University  and  $4  million  to  start  the 
news  museum,  or  Newseum,  in  New 
York,  the  Chronicle  said. 

Meanwhile,  grants  to  outside  chari¬ 
ties  declined  last  year  to  $12.8  million, 
from  $15.2  million  in  1990. 

By  contrast,  the  John  S.  and  James 
L.  Knight  Foundation,  also  profiled  in 
the  Chronicle,  gave  more  grant  money 
and  spent  less  for  administration.  With 
$605  million  in  assets,  it  listed  operat¬ 
ing  expenses  of  $5  million  and  grants 
of  $25.2  million  last  year. 

The  Chronicle  quoted  Freedom  Fo¬ 
rum  president  Charles  Overby  as  say¬ 
ing  that  the  foundation  complies  with 
all  tax  laws  and  regulations  and,  after 
four  Internal  Revenue  Service  audits 
since  1983,  “received  a  clean  bill  of 
health  each  time.” 

The  Chronicle  also  reported: 

•  Chairman  A1  Neuharth  earns 
$130,000  a  year  for  a  part-time  job — 
more  than  10  times  the  median  for 
foundations  with  assets  over  $100  mil- 

(See  Responds  on  page  35) 
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An  Issue 
of  Access 

Washington  Post  bans  union  organizer,  trades  shots  with  Guild 
over  whether  union  elections  can  be  held  at  the  paper 


by  Debra  Qersh 

LIKE  MOST  MANAGEMENT-union 
disputes,  each  side  sees  things  a  little 
differently. 

The  Washington-Baltimore  Newspa¬ 
per  Guild  has  charged  that  the  Wash' 
ington  Post  “recently  revised”  its  policy 
about  allowing  union  meetings  and 
elections  at  the  newspaper’s  building, 
but  the  Post  maintains  the  policy  has 
been  in  effect  since  1989. 

The  WBNG  has  charged  that  the 


Post  is  trying  to  weaken  the  union 
months  before  contract  negotiations 
are  slated  to  begin,  but  the  Post  coun¬ 
tered  it  was  the  union  that  started  this 
latest  battle. 

The  WBNG  maintained  that  recent 
National  Labor  Relations  Board  rulings 
prove  the  Post  violated  union  rights, 
but  the  Post  said  the  NLRB  ruled  in  its 
favor  on  one  complaint  and  dismissed 
part  of  another  complaint,  deciding  to 
hold  a  hearing  on  the  remainder.  It  has 
not  yet  issued  a  ruling. 

The  match  that  lit 
this  latest  firecracker 
was  struck  more  than  a 
year  ago,  but  it  exploded 
March  10  when  the  pa¬ 
per  refused  to  allow  the 
WBNG  to  hold  its  elec¬ 
tion  in  the  Post  building 
lobby. 

In  1989,  the  Post 
stripped  union  staffers 
—  who  were  not  Post 
employees  —  of  the  em¬ 
ployee  identification 
cards  they  carried  that 
would  let  them  straight 
into  the  building  with¬ 
out  signing  in  at  the  se¬ 
curity  desk. 

Franklin  J.  Havlicek, 
Post  vice  president  for 
industrial  relations  and 
environmental  services, 
said  not  only  was  the  pa¬ 
per  unaware  that  union 
reps  were  carrying  em¬ 
ployee  ID  cards  but  also 
that  the  paper  would  not 
give  the  cards  to  union 
staff  organizers. 

Havlicek  said  identi¬ 
cal  letters  regarding  ac¬ 
cess  to  the  building  were 
sent  to  all  of  the  paper’s 
nine  unions  in  1989, 
spelling  out  procedures 


for  union  rep  access.  The  paper  also 
asked  the  WBNG  staff  to  return  their 
ID  cards  so  as  not  to  discriminate 
against  the  other  unions. 

From  that  point  on,  union  staffers 
entering  the  Post  building  had  to  sign 
in  at  the  front  desk  like  other  visitors. 
In  addition,  Havlicek’s  office  was  to  be 
notified  each  time  a  union  rep  signed 
in. 

Then,  last  April,  Guild  organizer 
David  Bates  was  barred  from  the  Post 
building. 

Bates  was  banned  after  the  Post  dis¬ 
covered  he  was  entering  the  building 
by  calling  employees  directly,  without 
notifying  Havlicek’s  office,  and  that  his 
title  with  the  WBNG  was  “organizer.” 

Post  policy  prohibits  union  organiz¬ 
ing  on  its  premises. 

According  to  the  union.  Bates’  work 
at  the  Post  is  strictly  representational. 
His  title  refers  to  organizational  work 
done  elsewhere,  explained  Jim  Rupert, 
WBNG  unit  chair  and  assistant  foreign 
editor  at  the  Post. 

After  trying  to  negotiate  with  the 
Post,  in  September  1992,  the  Guild 
filed  unfair  labor  practice  charges  with 
the  NLRB  over  the  banning  of  Bates. 

Soon  thereafter,  Havlicek  sent  a  let¬ 
ter  to  Guild  leadership,  outlining  the 
1989  policy  regarding  access  to  the 
building. 

Although  Havlicek  said  this  was 
done  to  reiterate  the  pre-existing  regu¬ 
lations,  the  WBNG  charged  it  was  in 
retaliation  for  the  union’s  filing  of  the 
complaint  and  filed  a  second  com¬ 
plaint  with  the  NLRB. 

The  NLRB  ruled  Feb.  2  that  Bates 
had  violated  policy  about  entering  the 
building  and  that  there  was  insufficient 
evidence  to  support  claims  that  the  pa¬ 
per  did  not  recognize  him  as  a  union 
rep  or  denied  him  access  for  represen¬ 
tational  purposes. 


(See  Access  on  page  35) 
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Washington  Post  reporter  Linda  Wheeler  casts  her 
ballot  in  front  of  the  newspaper’s  building,  while 
Washington-Baltimore  Newspaper  Quild  assistant 
administrative  officer  Michael  Mauer  looks  on. 
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Picketing  at  UPI 

Wire  Service  Guild  members  allege  unpaid  health  claims 
and  protest  the  lack  of  a  contract  despite  a  new  owner 


by  Debra  Qersh 

THERE  HAS  BEEN  informational 
picketing  at  United  Press  Internation¬ 
al  before,  but  this  may  be  the  first  time 
part  of  it  was  done  in  Arabic. 

Frustrated  by  salaries  still  reduced 
since  1990  under  former  owners,  by 
unpaid  health  claims  and,  mostly,  by 
nine  months  of  a  new  owner  and  no 
contract.  Wire  Service  Guild  members 
picketed  for  an  hour  during  lunchtime 
in  front  of  the  UPI  building  in  Wash¬ 
ington,  D.C.,  on  March  25. 

Chanting  “Nuriid  haqqanaa,  We 
want  our  rights,”  about  40  Unipressers 
and  others  from  supporting  unions  — 
including  the  Translators  Guild,  who 
supplied  the  Arabic  —  marched  in 
front  of  the  UPI  building  with  placards 
and  leaflets.  A  number  of  those  who 
were  unable  to  join  the  march  signed  a 
petition  supporting  those  on  the  line. 

The  Arabic-language  chants  and 


Despite  negotiations,  union  and 
management  representatives  have 
been  unable  to  reach  a  contract  agree¬ 
ment  since  MBC  bought  UPI  nine 
months  ago. 

“We  tried  very  hard  to  give  the  com¬ 
pany  the  breathing  room  it  needs  to  re¬ 
organize,”  Levy  said,  referring  to  a 
company  request  to  put  off  negotia¬ 
tions  a  few  weeks  instead  of  beginning 
immediately  after  its  purchase. 

“We  expected  to  be  treated  with  re¬ 
spect  and  to  reach  a  contract.  The 
company  has  been  ignoring  us.  We  had 
no  choice  but  to  take  our  concerns 
outside,”  Levy  explained. 

UPI  executive  editor/executive  vice 
president  Steve  Geimann  said  he  was 
aware  of  the  picketing,  that  he  “heard 
their  message  and  .  .  .  heard  their  im¬ 
patience,”  but  no  action  was  taken  as  a 
result. 

Geimann  said  he  thought  the  em¬ 
ployees  were  expressing  their  opinions 


The  Arabic-language  chants  and 
signs  were  designed  as  a  message  to  UPTs 
newest  owner,  Middle  East  Broadcasting  Centre 
(MBC),  a  London-based  company  controlled 
by  interests  in  Saudi  Arabia. 


signs  were  designed  as  a  message  to 
UPI’s  newest  owner.  Middle  East 
Broadcasting  Centre  (MBC),  a  Lon¬ 
don-based  company  controlled  by  in¬ 
terests  in  Saudi  Arabia. 

Placards  in  English  were  more  readi¬ 
ly  understood  by  passers-by:  “Pay 
health  claims  now;”  “It’s  fairness,  stu¬ 
pid;”  “Under  Paid  International;”  and 
“You  can’t  eat  prestige;”  among  others. 

“We  need  to  send  a  message  to  the 
owners  of  the  company  that  the  em¬ 
ployees  care  about  UPI  and  that  the 
best  way  they  can  recognize  the  sacri¬ 
fices  we’ve  been  making  is  to  give  us  a 
contract  without  further  delay,”  said 
Doug  Levy,  a  member  of  the  WSG  ne¬ 
gotiating  team  and  UPI  science  writer. 


and  frustrations,  frustrations  that  oc¬ 
cur  when  “something  does  not  happen 
as  quickly  as  you  want.” 

The  employees,  the  company  and 
the  union  all  have  their  timetables,  he 
said,  noting  that  the  employees  appar¬ 
ently  feel  things  are  not  moving  as  fast 
as  they  would  like. 

He  declined  comment  on  a  compa¬ 
ny  timetable  but  confirmed  that  the 
first  part  of  a  multiphase  Booze-Alien 
&  Hamilton  study  has  been  completed. 
The  study  is  designed  to  help  UPI  de¬ 
velop  a  formal  business  plan,  identify¬ 
ing  the  best  prospects  for  its  future. 

When  UPI  emerged  from  bankrupt¬ 
cy  court  last  year,  “the  original  mission 
was  to  maintain  operations  and  identi¬ 


fy  a  plan  for  the  future,”  Geimann  said, 
noting  that  now  that  plan  is  being  for¬ 
malized. 

The  picketing  coincided  with  the 
first  visit  to  UPI  by  its  new  owners 
from  Saudi  Arabia,  Sheik  Walid  Bin 
Ibrahim  A1  Ibrahim,  chairman  of  UPI, 
and  Abdullah  Masri,  executive  director 
of  MBC  and  UPI.  Also  in  town  from 
London  was  Robert  Kennedy,  deputy 
chief  executive  of  MBC  and  acting 
president  of  UPI. 

The  executives  were  in  Washington 
for  the  annual  Gridiron  dinner.  Helen 
Thomas,  UPI  White  House  chief  cor¬ 
respondent,  is  the  Gridiron’s  first 
woman  president. 

Geimann  said  the  Saudi  executives 
were  not  in  the  building  while  the 
picketing  was  going  on  and  made  no 
comment. 

They  spent  some  of  their  time  in 
Washington  at  UPI  March  27.  BE^P 

APME/MORI  project 

ASSOCIATED  PRESS  MANAGING 
Editors  and  MORI  Research  Inc.,  Min¬ 
neapolis,  have  launched  a  research  pro¬ 
ject  to  help  newsroom  managers  keep 
their  best  employees,  APME  an¬ 
nounced. 

Results  of  the  project,  which  is  fund¬ 
ed  by  the  APME  Foundation  and 
MORI,  will  be  presented  at  APME’s 
September  conference. 

“Our  goal  is  to  develop  specific  strate¬ 
gies  and  recommendations  that  will 
help  newsroom  managers  enhance  job 
satisfaction,  both  personally  and  for 
those  who  work  with  them,”  said  Robert 
W.  Ritter,  APME  president. 


N.H.  weekly 
moves  to  daily 

THE  19,000-CIRCULATION  Valley 
News,  Lebanon,  N.H.,  which  has  been 
publishing  Saturday  mornings,  will  pub¬ 
lish  Monday  through  Friday,  effective 
April  26. 
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In  Praise  of 
Voice  Personals 

They  continue  to  be  a  top  moneymaker  in  newspaper  audiotex  but 
some  guidelines  must  be  followed  to  make  them  a  success 


by  M.L.  Stein 

VOICE  PERSONALS  CONTINUE  to 
be  the  chief  money  maker  in  newspa¬ 
per  audiotex  but  they  are  not  for  every¬ 
one  and  must  reflect  the  particular 
market  to  be  successful. 

This  was  the  word  given  by  audio¬ 
tex  veterans  at  a  San  Francisco  confer¬ 
ence  where  voice  personals  and  dozens 
of  other  new  applications  of  interactive 
media  were  hailed  as  the  lifeline  that 
could  help  pull  newspapers  out  of  the 
swamp  of  lost  revenue. 

The  event  was  the  fourth  Annual 
Conference  of  Newspapers  &.  Tele¬ 
communications  Opportunities:  Voice, 
Fax  and  Online  Services  sponsored  by 
the  Kelsey  Group  of  Pennington,  N.J., 
and  Editor  &  Publisher. 

Kelsey  president  John  F.  Kelsey  III 
announced  that  the  number  of  news¬ 


papers  offering  voice  services  rose  from 
112  in  1990  to  2,000  dailies,  weeklies 
and  free  community  papers  last  year. 

Among  the  enthusiasts  for  voice 
personals  was  Frank  Dorf,  electronic 
media  manager  for  the  Sacramento 
(Calif.)  Bee,  which  went  from  a  tiny 
section  of  personal  classifieds  that 
rarely  had  over  12  ads  to  a  system  that 
has  generated  as  many  as  12,000  calls  a 
month  at  a  cost  of  99^  each,  with  80% 
of  the  money  going  to  the  newspaper. 

Dorf  said  a  recent  Belden  study 
showed  that  63%  of  the  people  in  the 
Bee’s  market  who  are  seeking  a  rela¬ 
tionship  use  its  personals. 

Like  other  mainline  newspapers,  the 


Bee  got  the  idea  for  personals  from  a 
local  alternative  newspaper. 

The  Bee,  Dorf  said,  used  its  existing 
Brite  system  to  set  up  mailboxes  that 
could  be  accessed  by  900  lines.  The 
next  step,  he  continued,  was  to  modify 
software  to  meet  the  paper’s  needs  and 
expand  the  system  with  eight  lines  by 
contacting  Pacific  Bell. 

Calls  really  jumped  when  the  Bee 
began  placing  the  personals  in  its 
Ticket  entertainment  section,  Dorf 
said.  But  when  the  calls  dipped  from 
1,900  to  1,191,  it  was  decided  to  give 
away  the  ad  space  and  charge  only  for 
the  inquiring  calls,  he  reported.  To 
promote  the  change,  the  Bee  began  a 
promotion  called  Lucky  in  Love  in  co¬ 
operation  with  a  local  radio  station,  a 
move  that  resulted  in  a  call  volume  in¬ 
crease  from  5,394  to  7,074. 

From  that  point  on.  Meeting  Place, 


the  Bee’s  voice  personal  system,  became 
a  profit  center,  the  speaker  stated. 

The  question  for  newspapers,  Dorf 
pointed  out,  is  to  determine  whether  it 
is  better  to  handle  the  service  in-house 
and  collect  all  the  revenue  above  the 
phone  company’s  share  or  to  use  a  ser¬ 
vice  bureau. 

For  the  Bee,  he  noted,  the  best 
route  was  to  do  it  alone  because  it  al¬ 
ready  had  a  Brite  mechanism  on  the 
premises. 

“The  final  thing  to  consider  is  the 
time  involved  by  the  classified  staff,” 
Dorf  said. 

Another  success  story  was  related  by 
Julia  Loftis,  classified  manager  for  the 


alternative  San  Francisco  Bay  Guar' 
dian.  She  had  this  advice:  “Be  sure  that 
your  ads  reflect  your  market,  try  to 
have  an  equal  number  of  men  seeking 
women  and  women  seeking  men,  and 
constantly  promote  your  900  line  and 
your  personals  section.” 

Loftis,  who  previously  worked  for 
the  Wall  Street  Journal  and  the  Oak- 
land  (Calif.)  Tribune,  warned  news¬ 
papers  to  avoid  ads  that  “will  turn  any 
of  your  readers  off.  Remember,  safety  is 
an  issue.” 

She  also  advised  against  underpric¬ 
ing  or  worrying  that  pricing  will  de¬ 
crease  calling  time. 

“There  seems  to  be  no  price  barrier 
where  love  is  concerned,”  she  ob¬ 
served. 

Loftis  further  recommended  that 
newspapers  regularly  tune  into  readers’ 
needs  by  adding  new  categories  that 
reflect  their  interests  —  “not  just  sex 
groupings  but  things  like  movies,  hik¬ 
ing  or  music  groups.” 

However,  personals  do  not  fit  into  a 
small  newspaper  such  as  the  Lewis  town 
(Pa.)  Sentinel,  said  its  publisher,  Jim 
Dible. 

“If  you’re  under  25,000  circulation, 
there  aren’t  enough  people,”  he  ex¬ 
plained.  “There  are  four  single  people 
in  Lewiston  and  they  don’t  like  each 
other.” 

Be  that  as  it  may,  that  did  not  stop 
the  Sentinel,  part  of  the  Buckner  News 
Alliance  of  six  newspapers,  from  be¬ 
coming  a  voice  information  service  in 
the  community,  Dible  said. 

“There  is  no  more  business  as  usual,” 
he  went  on.  “We  cannot  become  what 
we  need  to  be  by  remaining  what  we 
are.” 

The  Sentinel,  Dible  said,  selected 
Accu-Weather  as  its  vendor  to  pro¬ 
vide  weather,  sports,  lottery  results,  a 
job  line,  business  news,  book  reviews, 
nutritional  facts  and  several  other  in¬ 
formation  categories  on  its  Info  Line 
service. 


“This  revolution  will  force  publishers  to 
realize  that  their  franchise  is  not  necessarily  a 
Goss  Community  press,  but  the  ability  to  gather 
and  process  information,”  Rush  said. 
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“People  will  call  but  profit  is  not  our 
driving  force,”  Dible  commented.  “If 
you’re  our  size  and  want  a  quick  profit 
center,  don’t  do  it.” 

One  of  his  biggest  problems,  the 
panelist  said,  is  finding  staff  to  operate 
the  system. 

“1  have  far  more  ideas  than  time, 
and  our  ad  staffers  have  other  assign¬ 
ments,”  he  said.  “We’ve  missed  oppor¬ 
tunities  because  we’re  both  too  busy 
with  other  things.” 

Still,  electronic  voice  projects  are 
the  wave  of  the  future  for  community 
newspapers,  according  to  Tonda  F. 
Rush,  president  and  CEO  of  the  Na¬ 
tional  Newspaper  Association. 

Rush  advanced  the  possibility  that 
electronic  services  will  turn  weeklies 
into  dailies  and  that  smaller  papers  will 
find  ways  to  make  inroads  into  new 
technologies  at  relatively  low  costs  — 
under  $50,000  and  perhaps  under 
$25,000. 

“This  revolution  will  force  publish¬ 
ers  to  realize  that  their  franchise  is  not 
necessarily  a  Goss  Community  press, 
but  the  ability  to  gather  and  process 
information,”  Rush  said. 

Community  papers,  particularly  sub¬ 
urban  ones,  are  currently  offering  so¬ 
phisticated  advice  with  audiotex  equip¬ 
ment  ranging  from  funeral  planning  to 
podiatry.  Rush  said. 

Fax  also  is  being  used  creatively  by 
NNA  members,  she  added. 

An  Iowa  publisher,  for  example, 
promotes  his  fax  machine  in  ROP  ad¬ 
vertising  as  a  means  for  youngsters  to 
reach  Santa  Claus  via  a  Main  Street 
stationery  store’s  fax  machine.  The 
message.  Rush  said,  is  zapped  into  the 
newspaper  office  “where  elves  read  it 
and  write  a  reply.”  Meanwhile,  Rush 
said,  the  parents  are  shopping  at 
downtown  stores.  Some  community 
newspapers  also  have  swung  over  to 
the  idea  that  making  deals  with  the 
Bell  operating  companies  is  to  their 
advantage. 

“The  Bells  have  been  very  active 
among  community  newspapers.  In  fact, 
they  have  put  our  industry  to  shame  in 
their  willingness  to  invest  people  and 
dollars  in  getting  to  know  the  opposi¬ 
tion  and  recruiting  allies  from  among 
it,”  the  NNA  chief  said. 

U.S.  West,  she  noted,  is  working 
with  papers  in  Wyoming  and  Montana 
and  has  provided  grants  for  state  press 
associations  to  set  up  modem  services 
for  selling  classified  ads. 

Still,  Rush  said,  NNA  is  supporting 
the  Brooks  bill  to  curtail  the  RBOCs 
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because  more  of  its  members  “have 
been  attracted  to  this  fight  by  the 
heavy-handed  lobbying  of  the  Bells, 
and  through  a  growing  awareness  of 
how  close  the  Bells  are  to  their  state 
regulatory  commissions,  than  by  a 
sense  of  how  their  own  markets  may  be 
affected.” 

Rush  predicted  that  1994  will  see 
some  kind  of  federal  legislation  gov¬ 
erning  information  services,  but  she 
also  opined  that  the  Bells  do  not  want 
to  become  publishers  —  except  for 
classifieds. 

Most  NNA  members,  she  said,  be¬ 
lieve  their  local  news  franchise  will  re¬ 
main  intact  with  the  continuing  chal¬ 
lenge  of  how  to  support  it. 

If  the  Bells  develop  information  ser¬ 
vices,  as  seems  likely,  community  news¬ 
papers  will  deal  with  it  by  “following 
the  dollar,”  Rush  said. 

“They  will  bring  creativity  in  cost 


by  Russell  Shaw 

IN  AN  EFFORT  to  stay  at  the  crest  of 
current  trends,  the  Atlanta  Journal- 
Constitution  will  soon  enhance  the 
range  of  its  audiotex  services,  while 
aiming  for  a  diet  of  well-illustrated, 
concise,  yet  thorough  news  and  fea¬ 
tures  in  the  daily  paper,  according  to 
the  newspapers’  new  publisher,  Dennis 
Berry. 

Formerly  president  of  the  Journal- 
Constitution,  Berry  was  appointed  pub¬ 
lisher  by  owner  Cox  Enterprises,  which 
had  promoted  previous  publisher  Jay 
Smith  to  the  post  of  executive  vice 
president  of  Cox  Newspapers. 

Berry’s  remarks  came  during  a  panel 
discussion  “Is  Print  Media  Facing  Ex¬ 
tinction?”  which  was  held  as  part  of  a 
two-day  media/print-media  seminar  re¬ 
cently  at  Kennesaw  State  College  in 
the  northern  Atlanta  suburb  of  Kenne¬ 
saw,  Ga. 

Berry  said  the  newspapers  are  work¬ 
ing  on  a  new  audiotex  technology  that 
will  deliver  preselected  news  and  infor¬ 
mation  to  subscribers  by  phone,  on 
days  and  at  times  they  have  requested. 

(Shaw  is  a  free-lance  writer.) 


control  and  new  service  development,” 
she  forecast,  “and  they  will  bring  a 
dedication  to  good  government  that 
will  help  maintain  a  level  playing 
field.” 

Also  unfazed  by  the  threat  of 
RBOCs  and  other  outside  electronic 
services  was  Peter  Thieriot,  president 
of  the  Chronicle  Publishing  Co.’s  news¬ 
paper  division. 

The  newspaper’s  relevance  to  read¬ 
ers  —  not  technological  gadgetry  — 
will  determine  its  survival,  he  said. 

“Emphasize  local  news  and  local  in¬ 
formation,”  he  stressed.  “Local,  local, 
local.  This  may  sound  pedantic,  espe¬ 
cially  to  a  group  of  techies,  who  are 
supposed  to  be  on  the  .  .  .  cutting 
edges  of  your  companies.  Neverthe¬ 
less,  if  your  company  isn’t  sticking  to 
its  knitting,  it  won’t  have  the  re¬ 
sources  to  fund  the  things  in  which 
you  are  interested.”  BEd^P 


“To  some  small  degree,  it  might  be 
possible  to  design  your  newspaper.  If 
you  don’t  want  sports,  then  you  won’t 
get  sports.” 

—  Dennis  Berry,  Atlanta  Journal-Con¬ 
stitution  publisher 

A  daily  wake-up  call  would  be  offered 
as  part  of  the  package. 

“We  are  developing  a  selective  data- 
by-phone  service  in  which  you  will  be 

(See  Audiotex  on  page  33) 
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Enhancing  Audiotex 

Atlanta  Journal-Constitution  developing  a 
selective  data-by -phone  service  that  can 
be  tailored  to  each  customer’s  needs 


Attacks  on 
Journalists  Persist 

Although  only  two  totalitarian  governments  remain,  free  press 
efforts  in  the  Western  Hemisphere  are  still  being  hampered 


by  Robert  U.  Brown 

ALTHOUGH  TOTALITARIAN  gov¬ 
ernments  have  disappeared  mostly 
from  this  hemisphere — with  the  excep¬ 
tions  of  Cuba  and  Haiti — newspapers 
and  journalists  are  still  under  attack  for 
their  efforts  in  behalf  of  a  free  press. 

The  Committee  on  Freedom  of  the 
Press  of  the  Inter  American  Press  As¬ 
sociation  reported  to  the  midwinter 
meeting  of  the  board  of  directors  in 
Fort  Lauderdale,  Fla.,  last  week  that  at 
least  nine  journalists  have  been  killed 
in  the  last  eight  months  in  Latin 
America.  Dozens  more  have  been  de¬ 
tained  or  harassed  or  driven  into  exile. 

lAPA  is  pursuing  a  policy  of  carrying 


the  fight  for  a  free  press  into  the  enemy 
camp  when  possible.  In  the  last  six 
months,  it  has  organized  four  missions 
to  different  countries.  One  of  them  to 
Santiago,  Chile,  headed  by  lAPA  pres¬ 
ident  Alejandro  Junco  de  la  Vega  of  El 
Norte,  Monterrey,  Mexico,  met  with 
President  Aylwin  and  succeeded  in  de¬ 
laying  the  introduction  of  a  controver¬ 
sial  press  law.  The  president  has  called 
for  more  extensive  study. 

Another  mission  was  sent  to  south¬ 
east  Mexico  to  gather  information  with 
respect  to  the  murder  of  publisher 
Ignacio  Mendoza  Castillo. 

In  that  area  “there  is  a  climate  of 
hate  and  antagonism  between  certain 
sectors  of  the  press  and  the  officials,” 
president  Junco  reported.  “Criminal 
law  in  the  southeastern  Mexican  states 
can  be,  and  has  been,  used  to  threaten 
critical  journalists  with  imprisonment. 


It  has  been  used  at  the  discretion  of 
state  officials,  including  public  prose¬ 
cutors,  agents  of  government  ministries 
and  judges  to  carry  out  unilateral  pros¬ 
ecution  of  journalists.” 

The  lAPA  board  voted  to  continue 
the  mission  practice  and  voted  to  send 
fact-finding  missions  to  Venezuela, 
where  there  has  been  continued  harass¬ 
ment  of  journalists  by  government  offi¬ 
cials,  and  New  York,  where  it  has  been 
more  than  a  year  since  the  murder  of 
journalist  Manuel  de  Dios  Unanue. 

A  third  mission  is  planned  to  inves¬ 
tigate  the  illegal  takeover  of  the  news¬ 
paper  Vanguardia  by  employees  in 
Chihuahua  and  neither  the  courts  nor 
the  government  has  done  anything  to 


stop  it.  The  lAPA  board  voted  to  in¬ 
form  all  international  companies  doing 
business  in  the  state  of  Chihuahua  of 
those  dangers. 

lAPA  heard  reports  from  all  coun¬ 
tries  in  the  hemisphere  on  the  state  of 


See  related  story  on  Page  33. 


freedom  of  the  press.  It  concluded  the 
fight  for  press  freedoms  must  go  on. 

It  cited  harassment  of  the  press  in 
Guatemala  and  said  not  a  single  one 
of  the  brutal  murders  of  Guatemalan 
journalists  in  recent  years  has  been 
prosecuted.  “Death  threats,  physical 
attacks  by  armed  thugs,  the  burning 
of  newspapers — all  are  done  with  to¬ 
tal  impunity  ...  at  least  partly  due 
to  the  negative  atmosphere  created 
by  President  Jorge  Serrano  Elias’ 


verbal  attacks  on  the  press.” 

Rather  than  send  a  mission  to 
Guatemala,  the  lAPA  board  voted  to 
hold  its  midwinter  meeting  there  next 
March. 

Cuba  and  Haiti  once  again  received 
the  title  of  the  worst  horror  stories  of 
the  hemisphere. 

In  Cuba,  the  presence  of  printer’s 
ink  under  the  fingernails  of  a  journal¬ 
ist  was  sufficient  for  his  arrest.  In  Haiti, 
the  deaths  and  disappearances  of  jour¬ 
nalists  are  not  even  accurately  tallied, 
the  report  said. 

lAPA’s  free  press  committee  noted 
that  Florida  journalist  Tim  Roche  was 
ending  his  first  week  in  jail  while  the 
meeting  was  in  progress.  “Like  any  self- 
important  dictatorship  anywhere,  the 
state  of  Florida  sent  Tim  Roche  to  jail 
for  30  days  when  he  refused  to  reveal 
the  identity  of  his  source.” 

The  report  concluded: 

“In  Canada,  a  more  subtle  threat  to 
press  freedoms  erodes  those  freedoms 
just  the  same.  There,  some  advertisers 
are  taking  advantage  of  the  recession 
by  demanding  more  favorable  news 
coverage  in  return  for  continued  ad¬ 
vertising. 

“The  ‘ultimate  censorship,’  however, 
remains  the  most  effective,  though 
most  dastardly,  way  to  silence  trouble¬ 
some  journalists. 

“In  Mexico,  four  journalists  have 
been  murdered  since  October.  In 
Colombia,  four  journalists  have  been 
murdered.  In  Venezuela,  another  four 
journalists  died  in  the  weeks  following 
the  latest  coup  attempt. 

“Death  threats  and  other  intimida¬ 
tion  of  journalists  and  the  media  dark¬ 
en  press  freedoms  in  Honduras,  Para¬ 
guay  and  Peru. 

“With  a  free  press  the  cornerstone  of 
a  democracy,  democracy  itself  must  be 
said  to  be  a  tenuous  proposition  in  the 
Americas  today.” 

The  LAPA  General  Assembly  will  be  in 
Bariloche,  Argentina,  Nov.  15-18.  Kd?? 


“Like  any  self-important  dictatorship 
anywhere,  the  state  of  Florida  sent  Tim  Roche 
to  jail  for  30  days  when  he  refused  to 
reveal  the  identity  of  his  source.” 
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In  Brief 


Thomson  Corp.  reports 
fourth-quarter  loss 

THOMSON  CORP.  REPORTED  a  fourth-quarter  net  loss  of 
$66  million,  or  11^  a  share,  compared  with  net  earnings  of 
$83  million,  or  150  a  share,  in  fourth-quarter  1991. 

Quarterly  revenues  rose  slightly  to  $1.4  billion  as  operating 
profit  rose  to  $189  million,  from  $183  million  in  the  quarter 
last  year. 

Fourth-quarter  1992  included  a  $33  million  operating  loss 
from  restructuring  travel  businesses,  and  newspaper  earnings 
6.6%  lower  to  $70  million. 

Because  of  a  $170  million  write-down  of  the  value  of  some 
newspapers,  for  the  full  year  1992,  Toronto-based  Thomson 
reported  earnings  plunged  to  $166  million,  or  300  a  share, 
from  $292  million,  or  530  a  share,  in  1991. 

Without  the  300-a-share  non-cash  write-down,  Thomson 
said  earnings  for  the  year  rose  15.1%  to  $336  million. 

The  write-down  might  include  the  closure  or  sale  of  news¬ 
papers  that  do  not  meet  profit  goals. 

“We  are  optimistic  that  we  will  complete  the  revitalization 
of  our  newspapers  in  the  near  future  and  that  we  are  well 
placed  to  increase  our  market  share,”  the  company  said  in  a 
statement. 

Despite  continued  “difficult  economic  conditions”  in  all 
areas  of  operation,  Thomson  credited  improved  operating 
earnings  on  travel,  information  services  and  lower  interest 
expenses. 

“Severe  economic  conditions,”  especially  in  Ontario, 
where  its  papers  are  concentrated,  reduced  newspaper  earn¬ 
ings,  Thomson  said,  adding  that  its  profit  margins  were  “still 
among  the  best  in  the  industry.” 

Newspaper  revenue  declined  slightly  to  $1.13  billion  last 
year  and  operating  profit  before  amortization  dropped  to 
$198  million,  from  $228  million. 

Newspaper  ad  linage  slipped  3.7%  for  the  year — 6.8%  in 
Canada,  2.6%  at  U.S.  papers.  The  Toronto  Globe  and  Mail 
upped  linage  2.6%. 

Thomson,  publisher  of  the  Toronto  Globe  &  Mail  and 
over  30  other  Canadian  and  120  U.S.  papers,  expected  im¬ 
proved  operating  results  this  year,  even  with  limited  im¬ 
provement  in  the  economy. 

AP  introduces  money  package 

THE  ASSOCIATED  PRESS  introduced  a  weekly  package 
on  personal  finance  March  21. 

Called  Business  Extra,  it  aims  to  satisfy  demand  for  infor¬ 
mation  readers  can  use  in  managing  their  money. 

Stock  market  reporter  Chet  Currier  will  look  at  mutual 
funds  in  a  column  called  Of  Mutual  Interest.  Business  re¬ 
porter  Vivian  Marino’s  Family  Values  will  examine  consumer 
choices  and  finances,  and  occasional  stories  will  cover  topics 
such  as  business  reporter  Mariann  Caprino’s  Business  of 
Health. 

AP  said  it  will  advise  member  newspapers  on  Monday 
what  stories  to  expect  that  week. 

The  news  cooperative  also  rescheduled  some  of  its  other 
business  features. 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

3/30/93 

3/23/93 

3/31/92 

Affiliated  Publications  Inc.  (NY) 

11.875 

12.00 

10.125 

A.H.  Belo  Corp.  (NY) 

39.375 

39.125 

35.00 

Capital  Cities/ A^  Inc.  (NY) 

546.625 

514.00 

427.00 

Central  Newspapers  Inc.  (NY) 

23.25 

23.50 

23.125 

Dow  Jones  &  Co.  Inc.  (NY) 

31.25 

32.00 

31.00 

Gannett  Cc.  Inc.  (NY) 

51.50 

51.125 

43.375 

Knight  Bidder  Inc.  (NY) 

56.50 

57.50 

58.125 

Lee  Enterprises  Inc.  (NY) 

30.00 

31.25 

26.875 

McClatchy  Newspapers  Inc.  (NY' 

21.625 

21.625 

20.75 

Media  General  Inc.  (AM) 

20.00 

20.00 

20.25 

Multimedia  Inc.  (NDQ)  * 

34.75 

36.00 

27.00 

New  York  Times  Co.  (AM) 

30.75 

31.00 

30.325 

Park  Communications  Inc.  (NDQ)  19.50 

19.75 

15.00 

Pulitzer  Publishing  Co.  (NI3Q) 

36.00 

36.00 

25.25 

E.W.ScrippsCo.  (NY) 

26.75 

28.875 

24.125 

Times  Mirror  Co.  (NY) 

33.25 

33.625 

34.875 

Tribune  Co.  (NY) 

54.25 

55.00 

44.00 

Washington  Post  Co.  (NY) 

*  3  for  1  stock  split 

238.75 

240.00 

227.50 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

3/30/93 

3/23/93 

3/31/92 

MacLean  Hunter  Ltd.  (a) 

12.50 

12.00 

11.875 

Hollinger  Inc.  (a) 

11.00 

11.00 

11.75 

(^ebecor  Inc.  Class  A  (a)(d) 

17.50 

17.625 

13.375 

Reuters  (c) 

60.00 

61.75 

56.75 

Southam  Inc.  (a) 

16.00 

16.50 

19.625 

Thomson  Corp.  (a) 

15.75 

15.625 

16.75 

Toronto  Sun  Publishing  Corp.  (a) 

13.50 

13.50 

17.00 

TorStar  Corp.  (a) 

23.75 

24.00 

22.75 

Pearson  Ltd.  (b)(e) 

4.10 

3.80 

3.925 

News  Corp.  Ltd.  (c) 

41.375 

42.00 

27.00 

(a)  Quotes  are  in  Canadian  E)ollais 

(b)  Quote  is  in  British  Pounds 

(c)  Quotes  ate  in  U.S.  Dollars 

(d)  2  for  1  stock  split  -  Jan.  24,  1992 

(e)  2  for  1  stock  split  -  June  15,  1992 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 


Cap  Cities/ABC  to 
buy  back  stock 

THE  BOARD  OF  Capital  Cities/ ABC  Inc.  has  authorized  a 
plan  to  repurchase  a  million  shares  of  its  own  common  stock 
on  the  open  market.  The  shares  will  be  held  for  issuance  un¬ 
der  employee  stock  plans  and  for  other  purposes. 

Under  similar  plans  in  1988  and  1990,  the  company  repur¬ 
chased  nearly  two  million  shares.  It  has  16.4  million  shares 
outstanding. 

The  board  also  declared  a  cash  dividend  of  50  a  share 
payable  May  12. 
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High  Court:  City 
can^t  selectively  ban 
commercial  racks 

U.S.  Supreme  Court  rules  in 

City  of  Cincinnati  vs.  Discovery  Network 


by  Debra  Qersh 

IT  IS  UNCONSTITUTIONAL  for 
the  city  of  Cincinnati  to  selectively 
ban  commercial  newsracks  from  city 
streets,  the  U.S.  Supreme  Court  has 
ruled. 

The  High  Court,  ruling  in  City  of 
Cincinnati  vs.  Discovery  Network  Inc., 
et  al.,  found  that  the  city  violated  the 
First  Amendment  rights  of  Discovery 
Network  and  Harmon  Publishing  by 
banning  their  newsracks  while  allow¬ 
ing  racks  for  non-commercial  publica¬ 
tions,  such  as  newspapers,  to  remain. 

“We  agree  with  the  city  that  its  de¬ 
sire  to  limit  the  total  number  of  news- 


racks  is  ‘justified’  by  its  interest  in  safe¬ 
ty  and  esthetics,”  Justice  John  Paul 
Stevens  wrote  for  the  6-3  majority. 

“The  city  has  not,  however,  limited 
the  number  of  newsracks;  it  has  limit¬ 
ed  (to  zero)  the  number  of  newsracks 
distributing  commercial  publications.” 

Discovery  and  Harmon,  who  pub¬ 
lish  free  magazines  listing  education¬ 
al/social  programs  and  real  estate  of¬ 
ferings,  respectively,  previously  had 
been  allowed  to  distribute  their  publi¬ 
cations  through  the  newsracks  on  city 
streets. 

In  February  1990,  however,  the  city 
decided  that  those  newsracks  created 
esthetic  and  safety  problems  and  or¬ 


dered  them  removed.  No  such  prohibi¬ 
tion  was  issued  against  non-commer¬ 
cial  newsracks. 

Both  the  district  and  appeals  courts 
ruled  in  favor  of  the  publishers,  finding 
that  the  selective  ban  violated  their 
constitutional  rights. 

“Not  only  does  Cincinnati’s  cate¬ 
gorical  ban  on  commercial  newsracks 
place  too  much  importance  on  the 
distinction  between  commercial  and 
non-commercial  speech,  but  in  this 
case,  the  distinction  bears  no  relation¬ 
ship  whatsoever  to  the  particular  inter¬ 
ests  the  city  has  asserted,”  Stevens 
wrote. 

The  decision  also  noted  that  the  com¬ 


mercial  newsracks  accounted  for  only  62 
of  the  total  1,500  to  2,000  throughout 
the  Cincinnati  area. 

The  Court  found  that  “the  city’s  pri¬ 
mary  concern,  as  argued  to  us,  is  with 
the  aggregate  number  of  newsracks  on 
its  streets.” 

“On  that  score,  however,  all  news- 
racks,  regardless  of  whether  they  con¬ 
tain  commercial  or  non-commercial 
publications,  are  equally  at  fault.  In 
fact,  the  newspapers  are  arguably  the 
greater  culprit  because  of  their  superi¬ 
or  number.” 

The  city  of  Cincinnati,  Stevens 
wrote,  failed  to  justify  its  “sweeping 
ban  that  bars  from  its  sidewalks  a 


whole  class  of  constitutionally  protect¬ 
ed  speech.” 

In  a  concurring  decision.  Justice 
Harry  A.  Blackmun  went  even  further, 
arguing  that  “truthful,  non-coercive 
commercial  speech  concerning  lawful 
activities  is  entitled  to  full  First 
Amendment  protection.” 

In  previous  decisions,  the  Supreme 
Court  has  found  that  commercial 
speech  can  be  subject  to  more  regula¬ 
tion  than  non-commercial  speech  if  it  is 
false,  deceptive  or  misleading,  coercive, 
or  if  it  proposes  unlawful  activities. 

The  Cincinnati  case,  however, 
“demonstrates  that  there  is  no  reason 
to  treat  truthful  commercial  speech  as 
a  class  that  is  less  ‘valuable’  than  non¬ 
commercial  speech,”  Blackmun  wrote. 
“Respondents’  publications  .  .  .  are 
questionably  ‘valuable’  to  those  who 
choose  to  read  them,  and  Cincinnati’s 
ban  on  commercial  newsracks  should 
be  subject  to  the  same  scrutiny  we 
would  apply  to  a  regulation  burdening 
non-commercial  speech.” 

Blackmun  further  wrote  that  he 
does  “not  believe  that  protecting  truth¬ 
ful  advertising  will  test  this  nation’s 
commitment  to  the  First  Amendment 
to  any  greater  extent  than  protecting 
offensive  political  speech.” 

Chief  Justice  William  H.  Rehnquist 
wrote  the  dissenting  opinion,  in  which 
he  was  joined  by  Justices  Byron  R. 
White  and  Clarence  Thomas. 

The  chief  justice  found  that  “there 
can  be  no  question  that  Cincinnati’s 
prohibition  against  respondent’s 
newsracks  ‘directly  advances’  its  safe¬ 
ty  and  esthetic  interests  because,  if 
enforced,  the  city’s  policy  will  de¬ 
crease  the  number  of  newsracks  on  its 
street  corners.” 

“That  there  may  be  other  —  less  re¬ 
strictive  —  means  by  which  Cincinnati 
could  have  gone  about  addressing  its 
safety  and  esthetic  concerns,  then, 
does  not  render  its  prohibition  against 
respondent’s  newsracks  unconstitu¬ 
tional,”  Rehnquist  wrote. 

“In  my  view,  the  city  may  order  the 
removal  of  all  newsracks  from  its  pub¬ 
lic  right-of-ways  if  it  so  chooses,” 
Rehnquist  wrote. 

A  number  of  advertising  associa¬ 
tions,  as  well  as  newspaper  organiza¬ 
tions  and  companies,  filed  friend  of 
the  court  briefs  in  support  of  Discov¬ 
ery  Network  and  Harmon  Publica¬ 
tions.  BEOT 


The  city  of  Cincinnati,  Justice  Stevens 
wrote,  failed  to  justify  its  “sweeping  ban  that 
bars  from  its  sidewalks  a  whole  class  of 
constitutionally  protected  speech.” 


18 


Editor6?Publisher  •  April  3,  1993 


ATF  agent  sues 
Waco  newspaper 


Claims  it  warned  cultists  about 
raid  that  led  to  his  wounding 

by  Mark  Fitzgerald 

A  FEDERAL  AGENT  wounded  in  the 
Feb.  28  shoot'out  with  the  Branch  Da- 
vidian  sect  sued  the  Waco  (Texas)  Tri- 
bune'Herald,  asserting  that  someone 
on  the  paper  warned  the  armed  cultists 
about  the  raid. 

In  his  lawsuit,  John  T.  Risenhoover, 
Bureau  of  Alcohol,  Tobacco  and  Fire¬ 
arms  agent,  does  not  offer  any  details 
about  the  alleged  tip. 

His  attorney,  James  R.  Dunnam,  sug¬ 
gested  that  proof  of  the  allegation 
would  be  offered  when  the  suit  went  to 
trial. 

In  the  suit,  Risenhoover  says  that  on 
the  morning  of  the  raid,  an  unidenti¬ 
fied  person  “called  [cult  leader]  David 
Koresh  at  the  compound  and  informed 
him  that  it  had  an  urgent  message  for 
him  and  other  members  of  the  com¬ 
pound,  which  message  informed  them 
of  an  impending  raid  by  ATF  and  oth¬ 
er  officials.” 


Tribune-Herald 
editor  Bob  Lott 
“categorically  denied” 
that  anyone  on  the 
paper  alerted  the  cult 
members. 


Unnamed  Tribune'Herald  employ¬ 
ees  conspired  to  “promote  and  create  a 
confrontation  and  physical  encounter” 
between  the  ATF  and  the  armed 
Branch  Davidians,  the  lawsuit  charges. 

Tribune-Herald  editor  Bob  Lott 
“categorically  denied”  that  anyone  on 
the  paper  alerted  the  cult  members. 

Because  the  cult  appeared  prepared 
for  the  surprise  raid,  Texas  Rangers  are 
investigating  the  possibility  of  a  tip. 

Investigators  say  a  series  of  phone 
calls  was  made  to  the  cult  ranch  from 
the  Tribune-Herald  on  the  morning  of 
the  raid,  according  to  a  report  citing 


unnamed  “law  enforcement  sources” 
written  by  Washington  Post  reporters 
Pierre  Thomas  and  Edward  Walsh. 

The  Post  said  those  sources  have  in¬ 
formation  “suggesting  that  reporters 
were  among  the  last  to  talk  to  Koresh 
before  ATF  agents  moved  into  position 
outside  the  compound.” 

Critics  of  the  ATF’s  conduct  of  the 
botched  raid  —  in  which  four  agents 
were  killed  and  15  wounded  —  say  the 
agency  lost  the  element  of  surprise  be¬ 
cause  the  raid  was  planned  for  mid¬ 
morning  rather  than  a  time  when  peo¬ 
ple  would  be  asleep. 

Anyone  with  a  police  scanner  would 
also  have  realized  a  significant  law  en¬ 
forcement  action  was  under  way,  these 
critics  say. 


A  television  news  crew  and  several 
Tribune-Herald  reporters  were  already 
within  sight  of  the  compound  when 
agents  arrived  for  the  raid. 

Tribune-Herald  editor  Lott  denied 
assertions  in  the  lawsuit  that  the  news¬ 
paper  broke  an  agreement  with  the 
ATF  not  to  publish  the  beginning  of  its 
series  on  David  Koresh  and  his  Branch 
Davidian  followers. 

As  previously  reported,  ATF  agents 
visited  the  paper  on  two  occasions,  ar¬ 
guing  that  the  series  should  be  post¬ 
poned  until  after  some  unspecified  law 
enforcement  action  was  taken. 

Lott  repeated  his  contention  that 
the  articles  were  delayed  by  about  a 
month  not  because  of  ATF  request  but 
because  of  other,  unrelated  concerns 
the  newspaper  had. 

The  paper  also  alerted  the  ATF 
about  its  decision  to  publish  the  stories 
about  30  hours  before  the  newspaper 
hit  the  street,  Lott  has  said. 

Risenhoover,  29,  was  shot  twice  dur¬ 
ing  the  raid  and  is  seeking  unspecified 
monetary  damages. 

An  ATF  spokesman  said  the  agency 
had  nothing  to  do  with  the  lawsuit 
and  would  not  comment  on  its  allega¬ 
tions.  ^£6^? 


★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★ 

CRW  has  real  people  addressing  the  real  needs  of  newspaper 
circulation  departments. 

We'd  like  to  introduce  two  of  them: 

Ernie  Powell  -  President  of  CRW.  He's 
available  to  work  with  you  to  assure  excellent 
service  on  all  "Champion”  and  Old  Republic  Life 
Insurance  policyholders.  He'll  help  customize 
programs  for  the  needs  of  new  accounts. 

Mary  Smith  -  Yes,  that's  her  real  name.  She's 
Ernie's  top-notch  secretary.  If  he's  not  available, 
you  can  count  on  Mary's  friendly  assistance. 

Now  that  you've  met  a  couple  of  us,  we'd  like  to  meet  you. 

Call  for  assistance  in  developing  newspaper  carrier  insurance 
and  bonding  programs.  We  also  offer  district  manager  training 
and  telemarketing  workshops. 

1-800-323-0227 
WE  DO  IT  BETTER! 

CHURCH  RICKARDS,  WHITLOCK  &  CO.,  INC. 
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Judge  bars  press 
from  pretrial 

motions;  appeal  continues 


by  Dana  Beyerle 

AN  ALABAMA  APPELLATE  court 
this  week  was  scheduled  to  hear  a 
state  judge  explain  why  he  excluded 
the  press  from  six  days  of  pretrial  hear¬ 
ings  in  the  Gov.  Guy  Hunt  criminal 
case. 

Montgomery  County  Presiding  Cir¬ 
cuit  Judge  Randall  Thomas  closed 
most  of  the  Hunt  pretrial  arguments 
March  8-16,  saying  he  was  protecting 
grand  jury  secrets  and  attorney-client 
discussions. 

Lawyers  for  the  Associated  Press,  the 
Birmingham  News  and  the  Montgomery 
Advertiser  cited  a  ruling  in  the  televan¬ 
gelist  Jim  Bakker-PTL  criminal  case  in 
an  attempt  to  get  Thomas  to  open  pre¬ 
trial  arguments. 

Thomas  closed  most  of  the  argu¬ 
ments  during  the  hearings,  including  a 
defense  motion  for  a  change  of  venue. 


In  an  attempt  to  enforce  closed 
hearings,  court  officials  restrained  a  re¬ 
porter  who  said  he  was  trying  to  object 
to  the  judge’s  decision. 

Thomas,  who  slapped  a  gag  order 
on  lawyers  in  the  case  on  Feb.  12,  said 
secret  hearings  were  necessary  to  pre¬ 
vent  pretrial  publicity  from  prejudicing 
potential  jurors  and  because  some  of 
the  arguments  contained  grand  jury 
testimony. 

University  of  Alabama  assistant 
journalism  professor  Mirian  Huttens- 
tine,  saying  the  credibility  of  the  court 
system  was  jeopardized  by  secret  hear- 

( Beyerle  is  the  capital  bureau  chief 
for  the  New  York  Times  Co.'owned 
regional  newspapers  in  Alabama.) 
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ings,  disagreed  with  Thomas’  reason¬ 
ing  over  pretrial  publicity. 

“That’s  like  trying  to  stop  water  from 
running,”  she  said. 

Interest  in  the  case  began  in  1991 
when  the  Associated  Press  reported 
that  Hunt  had  flown  on  state  aircraft 
to  preaching  engagements  where  he  re¬ 
ceived  donations. 

The  Ethics  Commission  found  prob¬ 
able  cause  in  September  1991  that 
Hunt,  a  Baptist  preacher  for  more  than 
30  years,  had  used  his  office  for  per¬ 
sonal  gain  in  violation  of  the  law. 

His  case  was  referred  to  Democrat¬ 
ic  Attorney  General  Jimmy  Evans  for 
review.  Hunt,  elected  in  1986  and  re¬ 
elected  in  1990,  is  the  first  Republi¬ 
can  governor  in  Alabama  since  the 
1870s. 

Hunt  and  three  associates  were  in¬ 
dicted  Dec.  28  on  an  ethics  law  viola¬ 
tion  and  on  charges  of  diverting 


$200,000  from  private  contributions  to 
his  1987  non-profit  inaugural  fund, 
laundering  it  through  political  and 
personal  bank  accounts  and  then 
spending  it. 

“It’s  a  matter  we  think  the  public  has 
an  overriding  interest  in,”  said  Kendal 
Weaver,  correspondent  for  the  Associ¬ 
ated  Press  in  Montgomery. 

In  the  Bakker  case,  a  magistrate  cit¬ 
ed  the  need  to  avoid  pretrial  publicity 
and  authorized  secret  arguments  over 
a  change-of-venue  motion. 

Lawyers  for  the  Charlotte  (N.C.) 
Observer  and  others  intervened  and 
asked  the  U.S.  Fourth  Circuit  Court  of 
Appeals  to  rule. 

The  court  extended  the  “public’s 
right  of  access  to  criminal  proceedings 


as  protected  by  the  First  Amendment” 
to  pretrial  motions. 

“The  value  in  openness  lies  in  the 
fact  that  people  not  actually  attending 
[criminal  proceedings]  can  have  confi¬ 
dence  that  standards  of  fairness  are  be¬ 
ing  observed,”  the  federal  judge  wrote. 

In  the  Hunt  case,  reporters  for  the 
wire  service  and  two  newspapers  began 
submitting  handwritten  notes  to 
Thomas  on  March  9  asking  him  not  to 
close  the  hearings. 

On  March  10,  attorneys  Gilbert  E. 
Johnston  Jr.  and  Hollinger  F.  Barnard 
of  Johnston,  Barton,  Proctor,  Swed- 
law  and  Naff  in  Birmingham  called 
Thomas. 

On  March,  11  lawyers  filed  a  motion 
to  intervene,  citing  the  Charlotte  Ob' 
server  case.  The  attorneys  also  request¬ 
ed  transcripts  of  the  motions  argued  in 
secret. 

Thomas  said  that  he  would  consider 
the  motion  but  the  hearings  were  ad¬ 
journed  until  March  15. 

On  March  16,  Thomas  once  again 
told  lawyers  to  assemble  in  his  cham¬ 
bers  to  argue  motions. 

Bailiffs  physically  restrained  Birm¬ 
ingham  News  capital  bureau  chief  Tom 
Lindley  when  he  attempted  to  enter 
the  judge’s  outer  office  to  deliver  an¬ 
other  request  to  open  the  hearings. 

The  same  day,  lawyers  for  the  three 
media  organizations  asked  the  Alabama 
Supreme  Court  to  halt  proceedings. 

The  Supreme  Court  referred  the 
case  to  the  lower  Court  of  Criminal 
Appeals. 

On  March  22,  Thomas  dropped  12 
theft-related  charges,  saying  the  statute 
of  limitations  had  expired.  He  left  a 
felony  ethics  charge  intact. 

Hunt’s  trial  is  to  start  April  12.  If 
convicted,  he  would  be  forced  to  resign 
from  office.  BECT 

Court  rules  coverage 
not  prejudicial 

PAMELA  SMART,  A  former  New 
Hampshire  school  media  services  coor¬ 
dinator  convicted  in  1990  in  her  hus¬ 
band’s  murder,  has  asked  the  state 
Supreme  Court  to  reconsider  its  unani¬ 
mous  rejection  of  her  motion  to  over¬ 
turn  the  conviction. 

The  state  Supreme  Court,  following 
a  review  of  extensive  evidence  of  pub¬ 
licity,  concluded  that  the  bulk  of  the 
news  reporting  was  “merely  factual.” 
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Bailiffs  physically  restrained  Birmingham  News 
capital  bureau  chief  Tom  Lindley  when  he 
attempted  to  enter  the  judge’s  outer  office  to 
deliver  another  request  to  open  the  hearings. 


Legal  Biiefe 


Lawsuit  urges  media 
to  stop  using 
variations  of  ‘Welsh’ 

A  LAWSUIT  SEEKS  to  compel  news 
organizations  to  stop  using  variations  of 
the  word  “Welsh”  in  derogatory  con¬ 
texts,  such  as  to  “welsh”  on  a  bet. 

The  lawsuit  was  filed  last  month  by 
the  Robin  Hood  Foundation/Welsh 
American  Red  Dragon  Legal  Defense 
and  Education  Fund. 

Pat  Tober,  director  of  the  foundation, 
said  the  word  “welsher”  is  frequently 
used  to  describe  a  cheater  or  one  who 
avoids  paying  debts. 

Tober  said  the  term  is  offensive  to 
people  of  Welsh  descent. 

The  lawsuit  does  not  seek  damages 
but  is  intended  only  to  compel  the  me¬ 
dia  to  eliminate  the  term  “welsher” 
from  publications,  broadcasts  and  style 
books,  Tober  said. 

The  lawsuit  names  the  Los  Angeles 
Times,  Newsweek,  the  Wall  Street  Jour¬ 
nal,  Universal  Press  Syndicate,  NBC 
and  KNBC-TV  in  Los  Angeles  as  de¬ 
fendants.  Plaintiffs  in  the  suit  are  from 
Los  Angeles  and  Orange  and  San  Fran¬ 
cisco  counties,  in  California,  as  well  as 
from  outside  the  state. 

Glen  Smith,  staff  counsel  at  the  Los 
Angeles  Times,  said  the  paper’s  lawyers 
were  reviewing  the  suit. 

“We  don’t  think  that  litigation  is 
the  right  way  to  raise  this  issue,”  he 
said,  “but  we’re  looking  at  their  argu¬ 
ments.”  — AP 

Connecticut  paper 
loses  libel  suit 

A  FORMER  SOUTH  Windsor  (Conn.) 
Planning  and  Zoning  Board  member 
has  been  awarded  $506,500  in  actual 
damages  and  an  undisclosed  amount  in 
punitive  damages  in  libel  litigation 
against  the  Journal  Inquirer,  Manches¬ 
ter,  Conn.,  and  real  estate  developer 
William  Bellock,  son-in-law  of  Elizabeth 
and  Neil  Ellis,  owners  of  the  newspaper. 

Elizabeth  Ellis,  publisher  of  the  Jour- 
ruil  Inquirer,  said  in  a  statement,  “We  are 
confident  of  winning  on  appeal ....  It  is 
unfortunate  that  thousands  of  taxpay¬ 
ers’  money,  not  to  mention  our  own  re¬ 
sources,  and  everyone’s  time  and  ener¬ 
gy  have  been  wasted  on  this  frivolous 


lawsuit  because  a  couple  of  failed 
politicians  had  egos  that  could  not 
stand  the  same  sort  of  criticism  all  oth- 
I  er  politicians  have  to  face  as  a  matter  of 
democracy.” 

The  lawsuit  involved  a  1988  Journal 
Inquirer  story  by  Thomas  Puleo,  who 
now  is  associated  with  the  Hartford 
Courant,  concerning  actions  by  Carla 
Woodcock  as  a  South  Windsor  P&Z 
Commission  member  and  their  effect 
on  property  owned  by  Robert  Sheridan, 
a  business  colleague  of  Woodcock’s  hus¬ 
band’s  family. 

In  a  news  story,  the  Courant  quoted 
Puleo  as  saying,  “I  wrote  an  important 
and  accurate  story  about  the  actions  of 
a  public  official.  Unfortunately,  libel 
lawsuits  get  complicated  and  jurors  can 
be  misled.  I’m  confident  that  this  ver¬ 
dict  will  be  reversed  on  appeal — as  most 
libel  verdicts  against  newspapers  are.” 

Jurors  found  Puleo’s  story  contained 
false  statements  and  was  libelous.  In 
addition,  they  found  an  article  by  Jour¬ 
nal  Inquirer  reporter  Liz  Dupont  to  be 
false  and  defamatory  and  statements 
made  by  Bellock  in  the  story  false  and 
defamatory,  according  to  legal  counsel 
Thomas  Barrett. 

The  jury  ordered  Puleo  to  pay  $10,000 
and  Bellock  to  pay  $5,000,  with  the 
Journal  Inquirer  to  pay  $491,500. 

The  judge,  William  M.  Shaughnessy 
Jr.,  erred  by  excluding  much  newspaper 
evidence  from  the  trial  process,  Eliza¬ 
beth  Ellis  commented. 

Salt  Lake  paper 
files  lawsuit 

THE  SALT  LAKE  Tribune  in  Salt  Lake 
City,  Utah,  has  sued  to  obtain  a  list  of 
state  legislators  who  receive  taxpayer 
subsidized  health  care  that  exceeds 
their  annual  $5,000  salary,  according  to 
the  newspaper. 

Twenty-one  senators  and  most  mem¬ 
bers  of  the  Utah  House  are  taking  ad¬ 
vantage  of  a  deal  that  critics  charge 
shelters  part-time  legislators  and  their 
families  from  health-care  woes  suffered 
by  their  constituents,  the  Tribune  re¬ 
ported. 

Last  January,  the  Senate  and  House 
refused  to  give  the  paper  the  names  of 
those  lawmakers  who  were  participating 
in  the  plan. 

The  Senate  maintained  that  infor¬ 
mation  about  state  employees’  insur¬ 


ance  coverage  was  private  under  the 
Government  Records  Access  and  Man¬ 
agement  Act,  or  GRAMA.  The  news¬ 
paper  countered  that  state  law  distin¬ 
guishes  between  elected  officials  and 
public  employees. 

In  the  suit,  the  Tribune  says  the  pub¬ 
lic  has  the  right  to  know  the  exact 
salary  and  benefits  of  state  legislators. 

WWF  owner 
files  libel  suit 

VINCENT  K.  McMAHON,  owner  of 
the  World  Wrestling  Federation,  Stam¬ 
ford,  Conn.,  has  filed  a  libel  lawsuit  in 
U.S.  District  Court  in  Bridgeport, 
Conn.,  against  the  New  York  Post  and 
sportswriter  Phil  Mushnick,  who  has 
written  about  charges  against  McMa¬ 
hon  by  former  WWF  employees. 

Just  days  before  the  litigation  was 
filed,  McMahon  had  brought  suit  in 
Stamford  Superior  Court  against  televi¬ 
sion  talk  show  host  Geraldo  Rivera. 


HONG  KONG 
1997  approaches 

To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty. 

Talk  to  the  people 
in  New  York  or  San  Francisco 


Hong  Kong  Economic 
&  Trade  Offices 

Melinda  Parsons 
Tom  Rosenthal 

680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

or  Alex  Choi 

222  Kearny  Street,  Suite  402 
San  Francisco,  CA  94108 
(415)397-2215 
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Joe  Fenton 


Ron  L.  Wood,  director  of  circulation  publisher  of  the  Tuscaloosa  News,  who 
operations  with  the  Bakersfield  Cali-  becomes  APA  chairman. 
fornian,  now  is  circulation  director  of  Other  officers  elected  were  Linda 
the  San  Gabriel  Valley  Publishing  Co.  Breodlovo,  associate  publisher  of  the 
of  West  Covina,  Calif.,  responsible  for  South  Alabamian  in  Jackson — first  vice 
sales,  service  and  distribution  for  the  president;  and  Pal  McCauloy,  editor 
company’s  daily  Pasadena  Star-News,  at  the  Huntsville  Times — second  vice 
San  Gabriel  Valley  Tribune  and  Whitti'  president. 
er  Daily  News  and  weekly  Highlander. 

Robert  Graham,  entertainment  ed- 
Wally  Lage,  general  manager  of  the  itor  of  the  San  Francisco  Chronicle,  has 
Paducah  (Ky.)  Sun  and  vice  president  been  named  arts  editor, 
of  newspaper  operations  for  Paducah  Lis  Lufkin,  editor  of  the  Home  sec- 
Newspapers  Inc.,  has  been  appointed  tion,  assumes  the  newly  created  posi- 
puhlisher  of  the  Southeast  Missourian  tion  of  pop  culture  editor, 
in  Cape  Girardeau. 

Jon  K.  Rust,  editor  of  the  Mis-  Kenneth  Paul,  former  managing  edi- 
sourian’s  Perspective  section,  was  tor  of  the  weekly  New  York  Observer, 
named  assistant  to  the  publisher.  has  been  appointed  editor  of  the  Litch¬ 

field  County  Times  of  New  Milford, 
Conn. 

Paul  has  worked  for  Newsday  on 
Long  Island,  N.Y.,  the  Press-Enterprise 
in  Riverside,  Calif.,  and  in  London  as 
an  editor  with  the  Los  Angeles  Times/ 
Washington  Post  News  Service. 

Bruce  Spotlosen,  who  has  been  ad¬ 
vertising  director  for  Newspaper 
Agency  Corp.,  Salt  Lake  City,  Utah, 
now  is  publisher  of  the  Tahoe  Daily 
Tribune  in  South  Lake  Tahoe,  Calif. 

Sue  A.  Tempore,  vice  president  of 
employee  relations  with  the  Des  Moines 
(Iowa)  Register,  has  been  appointed  to  a 
three-year  term  on  the  Defense  Adviso¬ 
ry  Committee  on  Women  in  the  Ser¬ 
vices  (DACOWITS.) 

The  committee  was  established  in 
Sam  Harvey,  editor  of  the  Advertis-  1951  by  then-Secretary  of  Defense 
er-G learn  of  Guntersville,  Ala.,  has  Gen.  George  C.  Marshall.  Members  are 
been  elected  president  of  the  Alabama  appointed  by  the  Secretary  of  Defense 
Press  Association.  to  serve  as  advisers  on  policies  relating 

Harvey  succeeds  Charles  Land,  to  women  in  the  armed  services. 
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^*99y  Kvhr,  city  editor  at  the 
Spokane,  Wash.,  Spokesman-Review, 
has  been  named  assistant  managing 
editor. 

Previously,  Kuhr  was  deputy  metro 
editor  with  the  Hartford  Courant. 

Joe  Fenton,  night  assistant  city 
editor  in  Spokane  and  earlier  a  bureau 
chief  for  the  Tampa  Tribune,  was 
moved  to  city  editor. 

Scett  Sines,  photo  editor  at  the 
Spokesman-Review  and  formerly  at  the 
Providence  (R.l.)  Journal,  was  appoint¬ 
ed  assistant  managing  editor/visuals 
and  technology. 

John  Sale,  who  had  been  picture 
editor  with  the  Pittsburgh  Press,  be¬ 
comes  photo  editor  in  Spokane. 


William  Thomas  Bray,  who  has 

worked  for  the  Bangkok  Post  and  the 
Bangkok  World  in  Thailand,  has  been 
named  news  director  of  CIS  News  of 
Charlottesville,  Va.,  a  news  features 
service  specializing  in  stories  on  the  re¬ 
publics  of  the  former  Soviet  Union  and 
the  Middle  East. 


Al  Smith,  circulation  director  of  the 
Dayton  (Ohio)  Daily  News,  has  been 
promoted  to  vice  president  with  re¬ 
sponsibility  for  circulation,  transporta¬ 
tion,  alternate  delivery  systems,  tele¬ 
marketing,  human  resources  and  sever¬ 
al  company  projects,  including  quality 
assurance. 

Previously,  Smith  was  with  the  Co¬ 
lumbia,  S.C.,  State. 

Tom  Shafer,  former  publisher  of 
the  Clarion-Ledger  in  Jackson,  Miss., 
and  earlier  vice  president  of  produc¬ 
tion,  field  operations,  with  USA  Today, 
now  is  operations  director  in  Dayton. 

Dianne  Rabon,  assistant  circula¬ 
tion  director  at  the  Daily  News,  was 
appointed  circulation  director. 

Rabon  has  also  worked  at  the  State. 


David  E.  Parker,  advertising  sales 
and  marketing  manager  at  the  Hemet 
(Calif.)  News,  has  joined  the  Paso 
Robles,  Calif.,  Daily  Press  as  ad  direc¬ 
tor. 

Parker  previously  was  retail  ad  man¬ 
ager  with  the  Telegram  Tribune  in  San 
Luis  Obispo,  Calif.;  retail  manager  of 
the  Oakland  Tribune;  business  manag¬ 
er  for  the  student  paper  at  California 
State  University,  Fullerton;  Los  Ange¬ 
les  ad  manager  of  the  Christian  Science 
Monitor,  and  publisher  of  TV  Facts 
magazine  in  California. 

Robarf  Qulst,  wire  editor  in  Paso 
Robles,  was  promoted  to  news  editor. 


Obituaries 


Paul  Back,  64,  an  artist  and  designer 
who  revamped  Newsday  of  Long  Is¬ 
land,  N.Y.,  in  the  late  1960s  and  estab¬ 
lished  the  newspaper’s  editorial  art  de¬ 
partment,  died  of  complications  from 
asthma  and  pneumonia  March  5  in 
Manhasset,  N.Y. 

George  Badner  Jr.,  50,  assistant 
communications  director  for  the  Penn¬ 
sylvania  State  Education  Association 
and  earlier  a  reporter  with  the  Scrari' 
ton  (Pa.)  Times,  the  Lancaster  (Pa.)  In¬ 
telligencer-Journal  and  the  Lock  Haven 
(Pa.)  Express,  died  March  12. 

Eunice  Eddy  Braaten,  95,  a  former 
reporter  for  the  Boston  Herald-Travel- 
er,  died  March  3  in  Norwich,  Conn. 

Joseph  Cashman,  92,  who  covered 
the  Boston  Red  Sox  for  the  Boston 
Daily  Record  and  Sunday  Advertiser, 
died  Feb.  12. 

Don  Cremie,  77,  former  publisher  of 
the  Vancouver,  B.C.,  Sun  who  also  ran 
magazines  in  Vancouver,  Toronto  and 
Palm  Springs,  Calif.,  died  March  17. 

Victor  D.  Elmore,  92,  retired  pub¬ 
lisher  of  the  Danvers  (Mass.)  Herald, 
died  Feb.  16. 

Betty  Frankel,  69,  garden  writer  for 
the  Detroit  Free  Press,  died  of  cancer 
Feb.  21  in  Royal  Oak,  Mich. 

Henry  Giniger,  71,  who  reported 
from  Paris,  Hungary,  Algeria,  Mexico, 
Spain,  Canada  and  New  York  and  was 
editor  of  the  Week  in  Review  section 
for  the  New  York  Times,  died  March  7. 

Lawrence  Sherard  "Slim"  Hem¬ 
bree,  79,  retired  editor  in  chief  of  the 
Anderson  (S.C.)  Independent-Mail, 
died  Feb.  28. 

I.  William  Hill,  84,  former  managing 
editor  of  the  defunct  Washington  Star 
and  Washington  editor  for  Editor  & 
Publisher  who  later  was  book  critic  at 
the  Island'Packet,  Hilton  Head,  S.C., 
died  March  8  in  Hilton  Head. 

Vincent  S.  Jones,  86,  a  retired  exec¬ 
utive  with  Gannett  Co.  and  the  Gan¬ 
nett  Foundation,  now  the  Freedom  Fo¬ 
rum,  died  Feb.  15. 


Harry  Levenstein,  93,  retired  sports 
columnist  and  editor  with  the  Paterson 
(N.J.)  Morning  Call  and  Evening 
News,  died  Feb.  27  in  Paterson. 

Jerry  LIsker,  54,  former  executive 
sports  editor  of  the  New  York  Post, 
died  March  4  following  a  long  illness. 

Alexander  R.  "Bob"  Lyness,  75, 

retired  news  editor  at  the  Duluth 
(Minn.)  Herald  who  earlier  was  with 
the  Fargo  (N.D.)  Forum,  died  March  1. 

David  McQuay,  40,  a  columnist  for 
the  Orange  County  Register  of  Santa 
Ana,  Calif.,  who  earlier  was  with  the 
Denver  Post  and  the  Baltimore  Herald' 
American,  died  of  cancer  Feb.  25. 

Edward  M.  Miller,  89,  retired  man¬ 
aging  editor  of  the  Portland  Oregonian, 
died  Feb.  16. 

Robert  W.  Milcbell,  82,  editor  and 
publisher  of  the  Rutland  (Vt.)  Herald 
and  owner  of  the  Barre-Montpelier 
Times  Argus,  also  in  Vermont,  died 
March  9. 

Earlier,  Mitchell  worked  for  Ver¬ 
mont’s  Bennington  Banner  and  Bur¬ 
lington  Free  Press. 

James  S.  Nabors,  69,  retired  editor 
and  publisher  of  the  Brazosport 
(Texas)  Facts  and  executive  vice  presi¬ 
dent  of  Southern  Newspapers  Inc., 
Houston,  died  Feb.  4. 

Earlier,  Nabors  worked  in  business 
posts  with  the  Birmingham  (Ala.) 
News,  the  Gadsden  (Ala.)  Times  and 
the  Baytown  (Texas)  Sun. 

Elwyn  A.  Neills,  82,  former  manag¬ 
ing  editor  of  the  Yakima  (Wash.)  Her¬ 
ald-Republic,  died  Feb.  22. 

Pblllp  B.  Plumb,  88,  retired  state  ed¬ 
itor  at  the  Waterbury  (Conn.)  Republi- 
can-American,  died  Feb.  27. 

Antbeny  Romano,  77,  a  retired 
sportswriter  and  editor  for  the  Salem 
(Mass.)  Evening  News  who  helped 
form  the  Salem  Newspaper  Guild,  died 
Feb.  25  in  Marblehead,  Mass. 

Romano’s  daughter,  Robin  Romano, 
is  an  assistant  sports  editor  at  the 
Boston  Globe. 


Herman  Rosenfeld,  82,  retired 
Linotype  operator  for  the  Newark 
Evening  News,  died  March  8  in  Col¬ 
orado  Springs,  Colo. 

William  E.  Rynne,  81,  a  retired 
writer  and  advertising  consultant  who 
penned  a  weekly  sports  quiz  for  the 
Boston  Globe,  died  Feb.  23  in  Need¬ 
ham,  Mass. 

Jack  E.  Schiffer,  59,  who  worked 
for  newspapers  in  Pennsylvania  and 
the  Western  United  States,  died 
Dec.  4. 

In  Pennsylvania,  Schiffer  was  clas¬ 
sified  advertising  manager  at  the  Oil 
City  Venango  and  publisher  of  the 
Monongahela  Daily  Herald  and  the 
Canonsburg  Notes.  He  also  served  as 
ad  director  of  the  Daily  Transcript  of 
Concord,  Calif.,  the  San  Francisco 
Progress  and  Sparks  Newspapers  in 
Hayward,  Calif.;  was  publisher  of  the 
Carlsbad,  N.M.,  Current-Argus  and 
the  Record-Gazette,  Banning,  Calif.; 
and  worked  for  Sun  Publications, 
Santa  Cruz,  Calif.,  and  newspapers 
in  Santa  Paula  and  Merced,  in  Cali¬ 
fornia. 

Jamas  H.  Shanahan,  65,  a  retired 
reporter  and  editor  at  the  Herald-Pal- 
ladium,  St.  Joseph,  Mich.,  and  its  pre¬ 
decessor,  the  Benton  Harbor  News- 
Palladium,  died  Feb.  19  following  a 
long  illness. 

Vincent  J.  Sikora,  71,  a  retired 
sportswriter  and  editor  with  the  Flint 
(Mich.)  Journal,  died  Feb.  21. 

Philip  Slomevllx,  96,  founder  and 
former  publisher  of  the  Detroit  Jewish 
News  who  earlier  was  a  reporter  with 
the  Detroit  News  and  editor  of  the  De¬ 
troit  Jewish  Chronicle,  died  of  pneumo¬ 
nia  Feb.  17  in  Southfield,  Mich. 

Peter  B.  Taub,  63,  a  columnist  for 
the  Rochester  (N.Y.)  Times-Union  who 
previously  was  with  the  Watertown 
(N.Y.)  Daily  Times,  the  Knickerbocker 
News  in  Albany,  N.Y.,  and  the  Wall 
Street  Journal,  died  of  a  heart  attack 
Feb.  12. 

Edmund  Smith,  74,  retired  publisher 
of  the  Austin  (Minn.)  Daily  Herald, 
died  Feb.  28. 
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Adverrising/Promotion 

NAA  president 
issues  a  general 
call  to  arms 

Cathleen  Black  says  newspapers  must  focus 
their  marketing  and  communications  efforts 
in  order  to  compete  and  survive 


by  Ann  Marie  Kerwin 

ISSUING  A  WAKE-UP  call  to  the 
newspaper  industry,  Cathleen  Black, 
president  of  the  Newspaper  Associa¬ 
tion  of  America,  urged  newspaper  ex¬ 
ecutives  to  get  behind  an  integrated 
marketing  and  communications  plan 
to  increase  advertising  and  readership. 

In  an  hourlong  presentation  filled 
with  dire  warnings  about  the  future. 
Black  outlined  NAA’s  position  on 
where  the  industry  should  focus  its  ef¬ 
forts  in  order  to  compete  and  survive 
in  the  new  “media  marketplace.” 

“This  is  about  confronting  and  ac¬ 
knowledging  structural,  not  cyclical, 
changes  in  the  newspaper  business, 
and  how  to  fix  them  for  survival,” 
Black  told  attendees  of  the  NAA  Re¬ 
search/Promotion  and  Market  Devel¬ 
opment  Conference  in  New  York. 

She  reminded  attendees  that  one  of 
the  purposes  of  merging  the  Newspa¬ 
per  Advertising  Bureau  with  the 
American  Newspaper  Publishers  Asso¬ 
ciation  was  to  “bring  together  the  ca¬ 
pability  necessary  to  support  the  news¬ 
paper  industry  and  agree  to  an  indus¬ 
try  agenda,  not  just  for  public  policy 
but  also  to  regain  newspapers’  share  of 
advertising.” 

Nine  months  after  its  inception,  the 
NAA  is  presenting  its  proposed  agen¬ 
da  for  regaining  advertising,  but  the 
agenda  does  not  include  the  tactics  the 
industry  should  employ  or  any  details 
about  how  to  achieve  its  goals. 

“That  would  be  premature,”  Black 
said.  “Obviously,  there  is  a  lot  to  be 
nailed  down.” 

What  the  NAA  first  needs  to  do  is 
rally  the  troops  to  agree  to  industry- 
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“The  truth  is  newspapers  are  under¬ 
marketed,  undersold,  overpriced,  and 
as  a  result,  underperform  their 
potential.” 

—  Cathleen  Black,  president. 
Newspaper  Association  of  America 


wide  cooperation  on  several  levels. 

The  agenda  calls  on  newspapers  as 
an  industry  to  work  toward  standardiz¬ 
ing  rate  card  structures  and  advertising 
sizes,  offering  aggressive  discounts  for 
schedules,  and  offering  standard  posi¬ 
tions. 

Black  also  called  for  the  creation  of 
a  national  newspaper  network  to  re¬ 
spond  to  advertisers’  demands  and  for 
the  industry  to  create  a  “sustained, 
high-quality,  national  sales  effort”  that 
would  require  newspapers  to  commit  to 
a  plan  for  at  least  three  years. 

“The  integrated  approach  that  we 
propose  I  think  offers  great  potential. 
But  it  does  require  that  we  work  to¬ 


gether,  and  it  certainly  is  going  to  cost 
money,”  she  said. 

The  presentation  was  shown  to  the 
NAA’s  Board  of  Governors  in  Febru¬ 
ary,  and  that  group  agreed  ‘in  principle’ 
to  support  the  approach  outlined. 

The  approach,  referred  to  by  Black 
as  “a  mandate  for  change  and  action,” 
asks  the  industry  to  support  a  three¬ 
pronged  effort  to  make  newspaper  ad¬ 
vertising  easier  to  buy,  to  change 
agency  and  advertiser  perceptions  of 
newspapers,  and  to  increase  reader- 
ship  of  newspapers. 

“The  truth  is  newspapers  are  un¬ 
dermarketed,  undersold,  overpriced, 
and  as  a  result,  underperform  their 
potential,”  she  told  the  attendees  of 
the  first  joint  NAA  conference  of  re¬ 
search,  promotion  and  marketing  de¬ 
velopment  executives. 

What’s  wrong? 

The  reasons  for  the  current  ineffec¬ 
tiveness  of  newspaper  sales  efforts  are 
“inextricably  linked,”  Black  said. 

The  industry  must  overcome  the  ob¬ 
stacles  media  buyers  feel  toward  buying 
newspapers,  such  as  the  lack  of  invoice 
and  rate  card  standardization  and  the 
absence  of  a  one  order/one  bill  system. 
These,  she  said,  are  “infrastructure 
problems.” 

Infrastructure  obstacles  contribute  to 
the  second  problem  newspapers  need  to 
address,  negative  perceptions  that  ad¬ 
vertisers  and  agencies  hold  about  news¬ 
papers  as  a  medium,  she  said. 

Media  buyers’  lack  of  personal  expe¬ 
riences  with  newspapers  exacerbates 
the  perception  problem  by  confirming 
for  them  that  newspapers  do  not  reach 
young  people. 

Also,  the  well-publicized  decline  in 
readership  creates  the  perception  of  a 
decaying  industry,  which  has  a  chilling 
effect  on  newspapers’  desirability  with 
national  and  multimarket  regional  ad¬ 
vertisers,  she  added. 

The  decline  in  readership  further 
confirms  the  media  buyers’  negative 
perceptions  of  newspapers  and  erodes 
newspapers’  chances  to  be  consid¬ 
ered  for  national  and  regional  ad¬ 
vertising. 

Newspapers  need  to  win  over  as 
readers  the  younger  60%  of  America 
for  two  reasons:  to  become  more  at¬ 
tractive  to  advertisers  and  to  protect 
newspapers’  reason  for  being.  Black 
said. 
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The  market,  according  to  NAA 

Black  then  enumerated  some  de¬ 
pressing  facts  about  newspapers’  current 
weaknesses. 

Penetration  of  the  marketplace  has 
been  on  a  steady  decline  since  World 
War  11.  People  are  no  longer  as  likely  to 
be  reading  the  newspaper  as  an  every¬ 
day  habit.  Circulation  revenue  is  stag¬ 
nant  and  advertiser  revenue  growth 
continues  to  fall  precipitously  from  an 
annual  15%  growth  rate  just  10  years 
ago. 

Newspapers’  share  of  advertising  ex¬ 
penditures  is  down  7  percentage  points, 
representing  a  total  of  about  $8.8  bil¬ 
lion.  This  is  despite  the  fact  that  news¬ 
papers  are  still  receiving  one  out  of 
every  four  dollars  spent  on  advertising 
in  this  country. 

“If  newspapers  had  the  same  31% 
share  of  advertising  dollars,  instead  of 
the  24%  share  they  now  have,  it  would 
have  generated  another  $9  billion  in 
revenue.  This  is  a  serious  loss  of  share. 
If  we  were  in  the  product  marketing 
business,  we  would  be  terrified,  and  we 
should  be,”  Black  said. 

“The  prospect  of  continued  erosion 
is  frightening  given  the  value  of  a  share 
point.  Value  of  a  share  point  in  the 
newspaper  industry  is  the  equivalent  of 
$1  billion.” 

Black  also  pointed  to  the  fact  that 
newspapers  were  the  slowest-growing 
of  all  the  media,  with  cable,  yellow 
pages  and  magazines  all  posting  higher 
growth  than  newspapers  during  the  re¬ 
cent  recession  years. 

Newspapers’  core  advertisers,  the  re¬ 
tailers,  have  changed  rapidly  and  are 
moving  away  from  traditional  newspa¬ 
per  advertising.  More  competitors  have 
entered  the  market,  and  consumers  are 
not  thinking  about  newspapers  as  a 
fundamental  part  of  their  daily  lives  as 
they  once  did. 

“These  problems  are  major  structur¬ 
al  shifts.  They  are  not  going  to  go  away 
even  now  as  the  market  looks  like  it  is 
beginning  to  turn  up.  These  changes 
are  .  .  .  unprecedented  both  in  the  de¬ 
gree  and  the  speed  of  change,”  she  said. 
“Unless  newspapers  recognize  these 
new  structural  truths,  the  future  is  pre¬ 
dictable,  and  it  consists  of  price  pres¬ 
sure,  margin  pressure  and  limited 
growth.” 

Black  said  that  newspapers  do  have 
advantages  in  responding  to  these 
changes.  Average  industry  margins  are 
still  high,  and  franchise  values  are  at¬ 
tractive.  Most  markets  are  one-paper 
towns. 

Newspapers  still  hold  a  dominant 


share  of  local  advertising  dollars  and 
have  strong  relationships  with  those 
advertisers,  she  said.  Readership  may 
be  slipping  but  household  penetration 
is  deep.  By  utilizing  daily  distribution 
and  delivery  techniques,  newspapers 
can,  in  many  markets,  deliver  greater 
efficiency  compared  with  other  mass 
media.  The  quality  and  breadth  of  ed¬ 
itorial  material  allows  newspapers  to 
build  an  affinity  and  credibility  with 
readers. 

For  the  industry  to  turn  its  problems 
around,  it  must  stabilize  and  protect  its 
core  share  of  advertising  in  the  face  of 
negative  trends.  The  national  advertis¬ 
ing  market  should  be  penetrated  for  its 
potential,  and  the  erosion  of  reader- 
ship  must  be  stemmed.  Black  said. 

Where’s  the  Money? 

The  three  major  advertising  revenue 
streams — retail,  classified  and  na¬ 
tional — are  unevenly  contributing  to 
newspaper  profits.  Revenue  skews  to  re¬ 
tail  and  classified,  with  very  little  na¬ 
tional,  Black  said. 

In  the  past  10  years,  retail  has  be¬ 


come  the  biggest  portion  of  the  indus¬ 
try’s  revenue  base.  Despite  its  enormous 
size,  national  advertising  is  a  relatively 
small  portion  of  revenue  with  little  sign 
of  improvement. 

Add  to  this  the  national  and  re¬ 
gional  advertisers’  displeasure  over 
newspaper  service  levels,  poor  techni¬ 
cal  interface  and  the  lack  of  electronic 
data  interchange;  complex  buying 
rates,  and  lack  of  negotiation  cooper¬ 
ation,  and  newspapers  become  an  ag¬ 
gravation  demanding  too  much  time 
and  attention. 

The  types  of  retailers  that  are  show¬ 
ing  growth,  such  as  warehouse  clubs  and 
discounters,  are  not  heavy  newspaper 
advertisers.  With  the  industry  restruc¬ 
turing,  conventional  grocery  stores  that 
are  newspapers’  core  market  have  shown 
no  growth.  Traditional  department 
stores  are  now  part  of  chains,  and  deci¬ 
sions  are  made  at  the  corporate  level. 

With  the  threat  of  additional  retailer 


spending  erosion,  newspapers  cannot 
rely  on  this  category  alone.  Black  said. 

More  opportunities  may  be  in  na¬ 
tional  advertising,  especially  with  the 
shift  in  spending  away  from  advertising 
and  into  promotional  budgets,  she 
added. 

The  NAA  looked  at  the  top  25  na¬ 
tional  advertising  categories  to  see  what 
share  was  going  to  newspapers  and  if 
that  share  could  be  increased. 

If  newspapers  could  get  an  addition¬ 
al  10%  of  the  top  25  categories.  Black 
said,  that  would  amount  to  over  $30  bil¬ 
lion  a  year  in  newspapers.  Eight  of 
those  25  were  identified  as  having  par¬ 
ticularly  good  potential  for  newspapers. 
If  10%  of  those  eight  categories  could 
be  gained,  an  incremental  $1.7  billion  a 
year  would  go  to  newspapers. 

To  win  national  advertising  business, 
newspapers  must  overcome  substantial 
barriers  in  perception  that  national  ad¬ 
vertisers  and  media  buyers  have. 

When  media  buyers  were  polled  in 
focus  groups,  newspapers  were  the  last 
medium  they  chose  when  they  devel¬ 
oped  a  media  plan.  The  young  media 


buyers  complained  of  complicated  rate 
structures,  expense  of  frequent  sched¬ 
ules,  difficulty  in  planning  a  newspaper 
buy,  poor  knowledge  of  newspapers’ 
content,  lack  of  standardized  ad  sizes, 
inevitable  billing  problems  and  unavail¬ 
ability  of  guaranteed  positions. 

Infrastructure  Action  Plan 

The  NAA  agenda  proposes  several 
measures  to  address  the  infrastructure 
problems. 

Rate  card  structures  must  be  simpli¬ 
fied  and  standardized  into  an  easily  un¬ 
derstood,  consolidated  industry  rate 
card  based  on  a  few  underlying  princi¬ 
ples. 

The  industry  needs  to  agree  on  stan¬ 
dardized  advertiser  sizes,  whether  it  is  a 
quarter-page,  half-page  or  full-page,  and 
to  implement  an  aggressive  discount 
structure  for  schedules. 


(See  Plan  on  page  34) 
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Black  also  called  for  the  creation  of  a 
national  newspaper  network  to  respond  to 
advertisers’  demands  and  for  the  industry  to  create 
a  “sustained,  high-quality,  national  sales  effort” 
that  would  require  newspapers  to  commit 
to  a  plan  for  at  least  three  years. 
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Beyond  the  panacea 

Newspapers  confront  continuing 
problems  in  open-system  ‘solutions’ 


by  Mark  Fitzgerald 

IF  NEWSPAPERS  HAVE  found  the 
solution,  why  are  there  still  so  many 
questions  about  prepress  electronic 
systems? 

Half  a  decade  after  virtually  every¬ 
one  in  the  industry  embraced  the 
“open  systems”  concept  —  and  with 
thousands  of  PCs  and  Macs  sitting  on 
newsroom  desks  —  the  actual  payoff 
of  open  systems  remains  largely  unre¬ 
alized. 

“The  proprietary  systems  have  ceded 
with  great  sturm  und  drang,  but  the 
opportunity  [afforded  by  open  systems] 
is  still  an  opportunity,  not  a  reality,  as 
far  as  were  concerned,”  said  Beth  Lok- 
er,  Washington  Post  advanced  systems 
vice  president. 

Indeed,  while  industry  experience 
with  pagination  and  other  prepress 
advances  has  exploded,  so  have  frus¬ 
trations. 


could  tear  up  the  front  page  for  imme¬ 
diate  breaking  stories  such  as  the  mid¬ 
morning  explosion  of  the  space  shuttle 
Challenger. 

After  pagination,  Herzog  said,  “I 
have  to  tell  you,  with  our  new  system 
I’m  not  sure  we  could  do  that  now.” 
Similarly,  at  the  Daily  Press  in  New¬ 
port  News,  Va.,  full  pagination  for  col¬ 
or  has  meant  a  step  down  in  quality. 

“We  were  accustomed  to  high-qual¬ 
ity  color.  Our  color  now  is  OK.  We 
have  published  some  spectacular  color 
on  this  system  and  we  have  published 
some  very  bad  color,”  managing  editor 
Will  Corbin  said. 

Productivity  problems  are  sufficient¬ 
ly  widespread  that  the  discussion  top¬ 
ics  at  the  Newspaper  Association  of 
America’s  recent  prepress  symposium 
in  Phoenix  sounded  several  pessimistic 
notes,  such  as  “Pagination  War  Sto¬ 
ries,”  “The  Bottlenecks”  and  “Open 
Systems  —  What’s  Taking  So  Long?” 


Like  several  other  systems  experts,  Stanley 
argued  that  newspapers  have  been  oversold 
on  the  simplicity  of  open  systems. 


Many  early-adopter  newspapers  are 
finding  that  extensive  pagination  in 
some  ways  actually  slows  down  pro¬ 
duction. 

“I  wish  I  could  tell  you  the  content 
of  the  Daily  Sentinel  is  as  fresh  as  it 
was  a  year  ago.  I  can’t,”  said  Dennis 
Herzog,  managing  editor  of  the  Grand 
Junction,  Colo.,  daily. 

Since  implementing  Macintosh- 
based  pagination  designed  by  Digital 
Technology  International,  the  after¬ 
noon  Sentinel  has  pushed  its  reporters’ 
deadline  back  from  late  morning  of  the 
day  of  publication  to  early  the  previous 
evening. 

Before  pagination,  the  newspaper 


“The  question  is  not  what’s  taking 
so  long,  but  where  are  open  systems  in 
the  first  place?”  said  jack  Stanley,  op¬ 
erations  vice  president  for  the  Houston 
Chronicle. 

Like  several  other  systems  experts, 
Stanley  argued  that  newspapers  have 
been  oversold  on  the  simplicity  of 
open  systems. 

The  plain  fact,  Stanley  said,  is  that 
newspapers  cannot  expect  to  create  a 
prepress  system  by  going  down  to  the 
local  computer  store  and  picking  up  a 
few  dozen  personal  computers,  a  cou¬ 
ple  of  file  servers  and  several  yards  of 
local  area  network  wiring. 

“What  you’ve  got  is  a  thousand 


chickens  pulling  a  plow,”  he  said. 

“All  this  stuff  about  ‘plug-and-play’ 
is  nonsense,”  added  the  Post’s  Loker. 
“A  network  doesn’t  make  a  system.” 
However,  Stanley  and  others  added 
that  if  newspapers  expect  too  much 
from  personal  computers  now,  that  is 
probably  because  they  are  overreacting 
to  the  mistake  they  made  in  insisting 
on  overly  complex  proprietary  systems. 

“Remember,  we’re  the  people  who 
[told  vendors]  you  have  got  to  have  200 
keys  and  five  shifts  on  a  keyboard,  or 
nobody  could  ever  write  a  newspaper 
story,”  he  said. 

Unfortunately,  the  performance  of 
these  impressive-looking  systems  was 
quickly  outstripped  by  software  devel¬ 
opments  for  DOS,  UNIX  and  Macin¬ 
tosh  systems. 

If  there  is  a  certain  longing  for  the 
proprietary  systems,  however,  it  springs 
from  a  nostalgia  for  the  fail-safe  fea¬ 
tures  that  PC-  and  Mac-based  systems 
have  yet  to  achieve. 

“Statistics  for  the  downtime  for 
open  systems  approach  days  per 
month,  which  is  enormous  when  you 
consider  that  a  ‘glass  house’  [propri¬ 
etary]  computer  system  approached 
times  of  99.5%  of  operation,”  said 
Loker. 

There  is,  though,  a  growing  consen¬ 
sus  on  a  pagination  and  electronic  pre¬ 
press  computer  model  that  promises  a 
return  to  reliability  and  speed. 

“What  we  need  is  a  kind  of  informa¬ 
tion  warehouse,  either  a  huge  central 
database  system  or  the  appearance  of  a 
huge  central  database  system,”  said  Bill 
Stroud,  director  of  publishing  systems 
for  the  Philadelphia  Inquirer. 

This  so-called  client/server  model 
is  designed  around  a  database  server 
linked  by  local  area  network  (LAN) 
or  wide  area  network  (WAN)  to  per¬ 
sonal  computers.  Communicating  by 
standard  query  language  (SQL),  the 
computers  would  be  able  to  define  the 
data  needed  very  strictly. 

SQL  communication,  systems  ex¬ 
perts  say,  goes  a  long  way  toward  elimi¬ 
nating  the  slow  time  and  data  degrada¬ 
tion  over  network  lines  that  occur 
when  PCs  running  their  own  programs 
are  constantly  asking  for  large  amounts 
of  the  same  information. 

Because  routine  data  requests  can 
be  kept  specific,  the  server  is  able  to 
handle  big-volume  data  tasks  easier 
and  faster.  BES^P 
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open-systems  experts  give 
practical/contradictory  advice 


by  Mark  Fitzgerald 

JUDGING  FROM  THE  contradictory 
practical  tips  dispensed  at  the  Newspa¬ 
per  Association  of  America’s  recent 
prepress  symposium  in  Phoenix,  expert 
opinion  on  open  systems  is  every  bit  as 
confused  as  that  of  newspapers. 

Here  is  some  advice  offered  during 
the  two-day  symposium  about  imple¬ 
menting  open-system  pagination  and 
other  electronic  prepress  operations; 

Do  not  anoint  a  “champion”  who 
is  responsible  for  developing  the 
system. 

Conventional  wisdom  that  a  zealous 
champion  is  needed  to  oversee  system 
implementation  is  simply  dead  wrong, 
says  Bob  Yoder,  director  of  marketing 
for  Baseview  Products  Inc.,  the  Ann 
Arbor,  Mich. -based  systems  provider. 
Champions  just  alienate  other  employ¬ 
ees  and  ultimately  impede  the  integra¬ 
tion  of  the  system,  he  said. 

Whatever  you  do,  appoint  a 
champion  to  shepherd  the  imple¬ 
mentation  process. 

“Pagination  requires  champions.  It 
requires  stubborn,  bullheaded  people 
who  will  stay  up  all  night  studying 
codes  and  coping  with  errors  and 
then  come  in  early  in  the  morning  to 
wrestle  with  vendors,”  employees  and 
management,  said  Bill  Stroud,  Phila¬ 
delphia  Inquirer  director  of  publishing 
systems. 

Scrap  your  old  newspaper  systems 
entirely. 

“Instead  of  adopting  new  equip¬ 
ment,  I  hear  [the  newspaper  industry 
favors]  adding  new  equipment  to  old 
proprietary  systems.  We  must  accept 
that  some  old  hardware  is  out-of-date, 
some  old  software  is  useless,”  said 
David  Latcha,  production  director  for 
J.  Walter  Thompson  in  Detroit. 

Don’t  scrap  your  old  newspaper 
systems  entirely. 

A  far  more  widely  held  view,  this  ad¬ 
vice  considers  pagination  an  evolu¬ 
tionary  process.  These  experts  argue 
forcefully  that  newspapers  cannot 
achieve  the  performance  of  proprietary 
systems  simply  by  stringing  a  bunch  of 
PCs  along  a  network. 

“What  you’ve  got  [then]  is  a  thou¬ 
sand  chickens  pulling  a  plow,”  said 
Houston  Chronicle  operations  vice 


president  Jack  Stanley.  “Shrink  wrap  is 
not  the  answer.” 

Pagination  systems  should  be  run 
from  the  copy  desk. 

The  whole  idea  of  pagination,  these 
experts  say,  is  to  give  your  newsroom 
greater  control  of  the  product. 

Running  pagination  systems  from 
the  copy  desk  is  fraught  with  peril. 

“The  fact  is  that  when  copy  editors 
become  compositors  their  editing  suf¬ 
fers.  Something  has  to  give  and  in  our 
case  it  was  quality,”  said  Dennis  Her¬ 
zog,  managing  editor  of  the  Grand 
Junction,  Colo.,  Daily  Sentinel. 

“Do  functions  where  they  make  the 
most  sense,”  added  the  Chronicle’s 
Stanley.  “Don’t  move  your  composing 
room  into  your  editorial  room  unless 
you  want  to  pay  your  compositors  more 
than  you  ever  have  —  more  even  than 
their  union  ever  dreamed  of.” 

Some  consensus 

Despite  these  disagreements,  howev¬ 
er,  there  is  wide  consensus  on  many  as¬ 
pects  of  implementing  pagination.  Here 
are  some: 

•  Paginators  and  designers  must  be 
journalists  as  well  as  technologists. 

“They  are  out  there  walking  that  fine 
line  between  handling  production  of 
the  paper  and  influencing  its  overall 
content  and  direction,”  said  Howard 
Finberg,  assistant  managing  editor  for 
the  Arizona  Republic  and  Phoenix 
Gazette. 

•  Three  words:  training,  training, 
training. 

“If  you  upgrade  the  hardware  and  not 
the  people,  you’re  not  going  anywhere,” 
said  Baseview’s  Bob  Yoder. 

•  Carefully  plan  workflows. 

•  Install  lots  of  memory  from  the 
start. 

“Nature  abhors  a  vacuum  even  if  it’s 
measured  in  gigabytes,”  said  Will 
Corbin,  managing  editor  of  the  Daily 
Press ,  Newport  News,  Va.  “If  you  have 
the  memory,  something  will  fill  it  up.” 

•  Ergonomic  equipment  design  is  im¬ 
portant. 

“You  can’t  spend  too  much  time  and 
money  on  the  ergonomic  issue.  If  you 
don’t  do  it  up  front,  you’ll  spend  much 
more  in  human  suffering  and  money  to 
fix  it  than  you  saved  in  capital  expendi¬ 
tures,”  said  Finberg.  BE^P 


Pagination  survey 

ONE  IN  10  Society  of  Newspaper  De¬ 
sign  member  newspapers  is  now  fully 
paginated,  according  to  an  SND  survey. 

Nearly  two-thirds  of  responding 
newspapers  do  at  least  some  electronic 
paginating,  the  latest  annual  survey  also 
found. 

The  600-member  survey  had  a  35% 
response  rate.  Howard  Finberg,  assis¬ 
tant  managing  editor  of  the  Arizona 
Republic  and  Phoenix  Gazette,  present¬ 
ed  the  results  at  the  recent  Newspaper 
Association  of  America  prepress  sym¬ 
posium  in  Arizona. 

It  found  9.7%  of  newspapers  have  full 
text-and-graphics  pagination,  another 
16.9%  have  fully  paginated  text  and 
22.9%  paginate  at  least  some  text  and 
graphics. 

According  to  the  survey,  14.8%  of 
newspapers  have  incomplete  pagination 
of  text  only. 

A  plurality  of  papers  —  23.3%  —  are 
still  in  the  planning  stages  for  some  de¬ 
gree  of  pagination. 

Perhaps  the  most  surprising  result  of 
the  survey,  however,  is  that  fully  12.4% 
of  responding  newspapers  not  only  have 
no  pagination  at  all  —  they  have  no 
plans  to  paginate  at  this  time. 

—  Mark  Fitzgerald 

Main  centennial 

BOSTON-BASED  PARSONS  Main 
Inc.  is  in  its  hundredth  year  of  busi¬ 
ness. 

Founded  by  Charles  T.  Main,  the 
original  Dean  &.  Main  partnership  de¬ 
signed  and  supervised  construction  of 
New  England  textile  mills. 

It  expanded  into  the  areas  of  power 
generation  and  manufacturing.  In 
1985,  the  firm  joined  the  Parsons 
Corp.  as  a  full-service  firm  supporting 
international  power,  pulp  and  paper 
and  manufacturing  industries. 

Employees  receive 
ergonomic  training 

MORE  THAN  500  employees  of  the 
Riverside  (Calif.)  Press-Enterprise  have 
received  instruction  on  the  Advanced 
Ergonomic  Systems  to  avoid  keyboard 
injury. 

Designed  to  alleviate  stress  and  re¬ 
duce  repetitive  strain  injury  (RSI),  the 
training  was  mandatory  for  all  staffers 
who  work  at  least  two  hours  a  day  at  a 
computer. 


EditorfifPublisher  •  April  3,  1993 


27 


News  Tech 


Vendor  appointments 

Who's  moving  where  at  newspaper  suppliers 


Leonard  A.  Wall*  was  promoted  to  i 
marketing  director  at  Flint  Ink  Corp., 
Detroit,  where  his  more  than  20  years’ 
service  has  included  positions  in  re¬ 
search,  product  management  and  sales. 

D*an  G.  G*r*ltl,  former  controller 
at  PictureTel  Corp.,  Danvers,  Mass., 
was  named  vice  president  and  chief  fi¬ 
nancial  officer  at  Howtek  Inc.,  Hud¬ 
son,  N.H.  He  takes  over  the  financial 
responsibilities  of  chief  operating  offi¬ 
cer  David  R.  Bothw*ll,  who  re¬ 
signed  in  late  February  for  what  were 
termed  medical  reasons  and  the  pur¬ 
suit  of  other  interests.  Russ*ll 
Leonard  was  promoted  to  acting 
COO  and  executive  vice  president. 

Bothwell,  who  for  five  years  led  the 
color  prepress  technologies  firm,  leaves 
what  founder,  chairman  and  chief  ex¬ 
ecutive  officer  Robert  Howard  called  a 
strong  management  team.  Continuing 
as  a  Howtek  board  member,  Bothwell 
was  named  executive  committee  chair¬ 
man.  Howtek  revenues  doubled  and 
profits  returned  last  year  after  a  loss  in 
1991. 

Darr*ll  Slowart  was  named  North 
Central  regional  sales  manager  at  the 
Media  Division  of  Brite  Voice  Systems 
Inc.  He  joined  the  Wichita-based  au- 
diotex  systems  supplier  last  year,  work¬ 
ing  on  Los  Angeles-area  service  bureau 
accounts.  St*v*ii  Coffman,  a  consul¬ 
tant  last  year  to  Brite,  was  appointed 
regional  sales  manager  for  Brite  Com¬ 
munication  Services,  responsible  for 
sales  of  Brite’s  900  Voice  Personals 
products  to  U.S.  newspapers. 

Carl  W.  Jones  is  the  new  corporate 
accounts  sales  manager  at  Du  Pont 
Printing  &  Publishing,  Wilmington, 
Del.  He  has  spent  16  years  in  sales  and 
marketing  positions  at  Du  Pont.  In  ad¬ 
dition  to  managing  sales  and  technical 
resources  supporting  business  with  Du 
Pont’s  largest  printing  industry  cus¬ 
tomers,  Jones  leads  joint  planning  ef¬ 
forts  with  corporate  accounts  customers 
to  insure  that  product  development  ef¬ 
forts  coincide  with  long-term  customer 
needs. 


Richard  T.  Guarnaccia  has  joined 
offset  printing  blanket  manufacturer 
Reeves  International,  Spartanburg, 
S.C.,  as  sales  and  marketing  vice  presi¬ 
dent,  responsible  for  overall  direction 
and  management  of  sales,  marketing 
and  customer  service  for  the  Industrial 
Coated  Fabrics  Group  in  North  and 
South  America.  Guarnaccia  most  re¬ 
cently  was  general  manager  of  Yale  Se¬ 
curity  Inc.’s  Door  Controls  Group  and 
earlier  held  technical,  operations  and 
business  management  positions  at 
Black  &  Decker. 

Polychrome  America  restructured  into 
four  administrative-sales  zones  compris¬ 
ing  16  sales  districts,  supported  by  four 
centralized  operations  offices.  The 
arrangement  increases  the  sales  staff 
size  and  was  designed  to  provide  more 
effective  customer  service  and  distribu¬ 
tion.  Managers  of  the  newly  formed 
zones  are  Dooilnlc  Sorle  (Eastern), 
MIk*  Poppor  (Southern),  Jorry 
PoblockI  (Midwestern)  and  Jim 
Door  (Western). 

Johan  H.  Magnusson  was  appoint¬ 
ed  Roadshow  International  Inc.’s  chief 
operating  officer,  a  new  position  at  the 
McLean,  Va.,  firm  (formerly  Routing 
Technology  Software)  that  supplies  PC- 
based  vehicle  routing  and  scheduling 
software.  Magnusson  was  country  man¬ 
ager  of  the  French  subsidiary  of  System 
Center  Inc.,  where  he  was  general  man¬ 
ager  of  its  Boston  operations  following 
the  acquisition  of  DB  View  Inc.,  a  soft¬ 
ware  firm  where  he  served  as  COO. 

John  C.  Lorch  was  promoted  to  mill 
manager  of  Garden  State  Paper  Co.’s 
Garfield,  N.J.,  recycled  newsprint  mill. 
He  moved  from  production  engineer  at 
Westvaco  Paper  Co.  to  the  same  post  at 
GSP  in  1982,  where  he  rose  to  techni¬ 
cal  superintendent  in  1986  and  produc¬ 
tion  manager  in  1991. 

Ih  Drachmann-Hanson  was  named 
managing  director  of  Scan  View  A/S, 
Skovlunde,  Denmark,  developer  of  the 
ScanMate  tabletop  drum  scanner.  The 
former  sales  and  marketing  director  as¬ 


sumed  the  executive  post  when  the 
company’s  founder,  Samir  Lohaff, 
started  a  new  company  in  partnership 
with  Scan  View  that  concentrates  on 
digital  picture-processing  tools  for 
desktop  publishing  by  non-specialist 
customers.  Lehaff  has  joined  the 
boards  of  both  Scan  View  A/S  and 
Scan  View  Inc.,  Foster  City,  Calif. 

Atex  Publishing  Systems  Corp.  chief 
executive  Danny  Chapchal  announced 
the  appointment  of  four  executives: 
Ian  Andorson,  formerly  with  Cros- 
field  Electronics’  desktop  products 
group,  was  named  corporate  planning 
vice  president;  Rod  Fonwick,  for¬ 
merly  marketing  manager  under 
Chapchal  at  SQL  Systems  Internation¬ 
al,  is  Atex  marketing  vice  president; 
Jocolyn  C.  Coad,  SQL’s  group  fi¬ 
nance  director,  became  chief  financial 
officer;  John  Tangnoy,  Production 
Management  Technologies  president, 
is  Atex  engineering  vice  president. 

Anderson,  who  began  as  a  software 
support  specialist  for  Harris  Systems 
Ltd.  in  1977,  coordinates  Atex  plan¬ 
ning  and  operations.  Between  leaving 
Harris  and  joining  Crosfield,  he  held 
management  positions  with  Omega 
Systems  Ltd.  and  Miles  33  Ltd.,  then 
went  on  to  Hell-Xenotron  as  product 
marketing  manager  and  later  as  head 
of  worldwide  marketing  and  general 
manager  of  Hell-Xenotron  U.K. 

Responsible  for  worldwide  corporate 
and  product  marketing,  Fenwick 
worked  internationally  for  10  years  in 
the  computer,  communications,  pub¬ 
lishing,  prepress  and  graphic  arts  in¬ 
dustries.  Before  joining  SQL,  a  U.K. 
developer  of  asset  management  soft¬ 
ware,  he  spent  five  years  in  manage¬ 
ment  at  Hell-Xenotron. 

Coad’s  20  years  in  international  fi¬ 
nance  include  work  at  SQL,  Interna¬ 
tional  Commodities  Clearing  House 
Ltd.,  European  subsidiaries  of  U.S. 
corporations  and  Peat  Marwick  Mit¬ 
chell.  He  has  also  consulted  for  Mor¬ 
gan  Stanley  International  and  several 
start-up  firms. 

Tangney  will  supervise  Atex  product 
development.  While  he  was  at  PMT, 
the  Boston-based  firm  developed  the 
Rams  display  ad  database  and  tracking 
system.  He  entered  the  newspaper  pre¬ 
press  industry  in  1985  as  software  engi¬ 
neering  manager  at  Hell-Xenotron. 
Tangney  earlier  was  software  engineer¬ 
ing  director  at  Royce  Data  Systems. 
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Pittsburgh  Press 
was  profitable 
but  declining 


by  Qeorge  Qarneau 

THE  PITTSBURGH  PRESS  and 
Pittsburgh  Post'Gazette  were  making  a 
modest  profit  in  their  joint  operating 
agreement  before  E.W.  Scripps  Co.  re¬ 
vamped  their  distribution  system,  pro¬ 
voking  a  strike  that  killed  the  Press. 

Scripps — whose  Pittsburgh  Press 
Co.  published  Scripps’  212,000-circula¬ 
tion  Press  and  Blade  Communications 
Inc.’s  157,000-circulation  Post' 
Gazette — disclosed  that  the  Press  Co. 
earned  $17  million  in  operating  profit 
in  1991,  its  last  full  year  of  publishing, 
on  revenues  of  $183.2  million. 

That  is  an  operating  profit  margin  of 
9.3% — about  half  of  what  similar  pa¬ 
pers  earn  but  about  average  in  manu¬ 
facturing. 

The  problem,  according  to  Scripps, 
was  that  the  joint  operating  agree¬ 
ment — the  1961  merger  of  all  non-edi¬ 
torial  operations — was  sliding  down  a 
long  hill  financially.  Shrinking  popula¬ 
tion  and  increasing  competition  led  to 


E.W.  Scripps  sells 
Pharos  Books 

E.W.  SCRIPPS  CO.  of  Cincinnati  said 
it  has  completed  the  $30  million  sale  of 
Pharos  Books,  publishers  of  the  World 
Almanac,  and  an  offshoot  company. 
World  Almanac  Education. 

The  buyer  was  K-III  Communica¬ 
tions  Corp.,  a  New  York-based  publish¬ 
ing  and  media  company. 

Scripps  said  it  expected  an  after-tax 
profit  of  about  $11  million,  or  15^  per 
share. 

Pharos  Books,  also  based  in  New  York, 
publishes  non-fiction  and  reference 
works.  The  World  Almanac  has  been 
published  annually  since  1886.  — AP 


declining  circulation  and  advertising. 
Combined  with  high  labor  costs  and 
distribution  problems,  there  was  too 
little  profit  to  justify  a  $200  million  in¬ 
vestment  needed  for  new  presses,  ac¬ 
cording  to  spokesman  Rich  Boehne. 

To  increase  the  Press  Co.’s  efficiency 
and  earnings,  management  began  a  de¬ 
centralized  distribution  system  that 
planned  to  eliminate  450  of  600  Team¬ 
sters  union  workers. 

Without  a  contract  after  prolonged 
talks,  the  Teamsters  local  struck  last 
May  and  stopped  both  papers  from 
publishing.  In  December,  Scripps  sold 
the  Press  Co.  to  Blade,  which  closed 
the  Press,  leaving  hundreds  of  employ¬ 
ees  jobless. 

Closing  the  books  on  the  Press,  pub¬ 
licly  traded  Scripps  said  in  its  1992 
earnings  report  that  the  Press  Co.  gen¬ 
erated  $81.7  million  in  revenue  from 
five  months’  publishing  last  year,  pro¬ 
ducing  an  operating  loss  of  $29  mil¬ 
lion.  Scripps  does  not  regularly  dis¬ 
close  financial  results  from  individual 
properties. 

Terms  of  the  joint  operating  agree¬ 
ment  called  for  Scripps  and  Blade  to 
divide  earnings  and  losses  about  70-30, 
respectively. 

Press  Co.  operations  resulted  in  an 
$18.1  million,  or  240  a  share,  net  loss 
for  Scripps  in  1992,  compared  with  a 
net  gain  of  $9.5  million,  or  130  a  share, 
in  1991. 

The  sale  of  the  Press  to  Blade  result¬ 
ed  in  Scripps  recording  a  $419  million, 
or  560  a  share,  gain  for  fourth-quarter 
1992. 

According  to  Boehne,  the  deal 
called  for  Blade,  closely  held  by  the 
Block  family,  to  turn  over  to  Scripps 
$25  million  in  cash  and  $14  million 
worth  of  Post'Gazette  preferred 
stock,  swap  its  35,000-circulation 
Monterey,  Calif.,  Herald,  and  assume 


$30  million  worth  of  health  benefits 
for  Press  retirees. 

“It  removes  a  stone  around  their 
neck,’’  said  analyst  John  Morton  of 
Lynch  Jones  &.  Ryan  in  Washington. 

With  “intolerable”  labor  costs, 
Scripps  faced  “a  never-ending  struggle 
with  the  unions,”  he  said.  “Chances  are 
they  will  make  more  money  in  Monterey 
than  they  would  have  in  Pittsburgh.” 

With  the  Post'Gazette  the  only  win¬ 
ner  in  the  deal,  Morton  wondered 
whether  Scripps  should  have  struggled 
with  low  earnings  until  the  JOA  ex¬ 
pired  in  1999. 

“The  downside  is  that  had  they 
hung  on  there,  ultimately  they  would 
have  been  the  only  newspaper  owner 
in  Pittsburgh  because  they  had  the  up¬ 
per  hand  in  the  JOA  and  could  have 
told  the  Blocks  to  go  away,”  Morton 
said. 

In  retrospect,  Boehne  said,  facing 
declining  long-term  earnings  from  the 
Press  Co.,  Scripps  was  just  trying  to  do 
what  needed  to  be  done. 

“We  ought  to  get  a  little  credit  for 
dealing  with  problems  before  it  was  too 
late,”  he  said.  BE^P 

Amended  JOA 
in  Honolulu 

AN  AMENDED  JOINT  operating 
agreement  of  the  two  Honolulu  dailies, 
which  both  have  new  owners,  cancels 
the  former  60-40  profit-sharing  balance 
in  favor  of  a  20-year  payout  schedule  for 
the  junior  partner. 

Gannett  Co.  bought  the  morning 
Honolulu  Advertiser  from  Persis  Corp. 
and  sold  the  afternoon  Honolulu  Star' 
Bulletin  to  Liberty  Newspapers  Ltd.  in 
January.  The  JOA  was  amended  at  that 
time,  and  the  document  filed  with  the 
Justice  Department  was  made  public  af¬ 
ter  30  days. 

Under  the  new  arrangement.  Liber¬ 
ty’s  share  of  the  profits  will  increase 
from  $1.4  million  in  1993  to  $2.5  million 
in  2012,  when  the  agreement  expires. 
Gannett  will  get  the  balance  of  profits, 
minus  working  capital,  newsrooms  and 
other  expenses. 

The  JOA  was  reduced  to  20  years 
from  the  previous  50-year  agreement 
between  Gannett  and  Persis.  It  will  be 
extended  by  five  years  unless  one  pa¬ 
per  objects  24  months  before  expira¬ 
tion.  — AP 
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Cartoon  gift  praised 
but  also  questioned 

Was  there  adequate  consultation  with  the  creators  who 
did  the  artwork  that  United  Media  gave  to  Ohio  State? 


by  David  As  tor 

WHEN  UNITED  MEDIA  donated 
more  than  83,000  cartoons  to  Ohio 
State  University  this  winter,  there  was 
almost  unanimous  applause. 

People  were  happy  that  the  UM 
originals  would  become  available  to 
users  of  OSU’s  Cartoon,  Graphic  and 
Photographic  Arts  Research  Library, 
which  has  built  a  massive  collection 
and  sterling  reputation  in  recent  years. 

However,  at  least  some  observers 
have  since  wondered  whether  UM  had 
the  right  to  give  away  the  originals, 
which  have  been  appraised  at  $9.1  mil¬ 
lion.  One  person,  who  provided  his 
name  but  asked  to  remain  anonymous, 
recently  wrote  E&P  to  state  that  he 
thought  “a  general  agreement/consen- 
sus  emerged  nearly  two  decades  ago 
that  all  original  artwork  was  the  prop¬ 
erty  of  the  cartoonists  and  that  any 
original  artwork  on  hand  was  returned 
to  the  cartoonist  or  their  estate.” 

UM  vice  president/director  of  comic 
art  Sarah  Gillespie  responded  that 
UM,  despite  owning  the  originals, 
“made  every  effort”  to  contact  as  many 
cartoonists  as  possible  to  see  if  they 
wanted  their  work  back  before  it  was 
given  to  OSU.  She  noted  that  the  ma¬ 
terial  that  ended  up  going  to  the  li¬ 
brary  was  done  by  cartoonists  who 
could  not  be  reached  or  who  approved 
of  OSU  getting  it. 

“We  can’t  be  given  credit  for  doing 
anything  right,”  she  said.  “We  didn’t  try 
to  make  money  on  this;  we’re  not  in 
the  business  of  selling  originals.  We 
passed  the  custodial  responsibility  on 
to  a  well-known  institution.  It  makes 
more  sense  for  the  cartoons  to  reside 
in  a  public  venue  than  in  our  storage 
cabinets.  1  think  we  did  a  responsible 
thing  and  should  be  applauded  by  the 
cartoon  community.” 


Robert  Roy  Metz 


Gillespie,  who  mentioned  that  re¬ 
cent  UM  contracts  allow  creators  to 
keep  virtually  all  of  their  originals,  said 
UM  spent  a  great  deal  of  time  sorting 
through  its  stored  cartoons  and  trying 
to  reach  the  artists  who  did  them  be¬ 
fore  making  the  OSU  donation. 

OSU  cartoon  library  curator  Lucy 
Caswell  said  that  at  the  time  the  dona¬ 
tion  was  accepted,  “1  had  the  impres¬ 
sion  that  the  cartoonists  were  contact¬ 
ed.” 

Apparently,  UM  indeed  reached  a 
number  of  cartoonists,  but  not  all. 

Detroit  News  editorial  cartoonist 
Larry  Wright,  for  instance,  confirmed 
that  UM  contacted  him  when  the 
OSU  donation  was  being  planned,  al¬ 
though  he  could  not  recall  exactly 
what  UM  said  at  the  time. 

UM  went  on  to  give  OSU  2,574  in¬ 
stallments  of  Wright’s  now-defunct 
“Wright  Angles”  comic  and  1,544  in¬ 
stallments  of  the  still-running  “Kit  ‘n’ 
Carlyle”  comic. 


Among  the  85 -plus  other  cartoon  ti¬ 
tles  in  the  contributed  collection  was 
the  now-defunct  “Knobs”  by  George 
Breisacher.  However,  the  Charlotte 
Observer  staff  artist,  when  called  by 
E&P,  said  UM  never  contacted  him 
prior  to  its  donation  of  455  “Knobs”  in¬ 
stallments  he  did  between  1978  and 
1980. 

Breisacher  said  it  “would  have  been 
nice”  if  he  had  been  consulted  but 
added,  “The  donation  doesn’t  make 
me  mad.  1  had  kind  of  written  off  the 
cartoons  years  ago.  It’s  better  for  them 
to  be  at  Ohio  State  than  United  .  .  .  .” 

He  noted  that  the  OSU  library  and 
Caswell  are  highly  regarded  by  car¬ 
toonists  and  everyone  else  in  the  syn¬ 
dication  business. 

Breisacher  also  observed  that  UM, 
at  the  time  he  was  doing  “Knobs,”  re¬ 
turned  50%  of  his  originals  to  him. 

Wright  has  also  received  half  of  his 
originals  back  from  UM  over  the  years. 
“If  I  got  all  of  them,”  he  commented, 
“I’d  have  to  find  new  places  to  store 
them!” 

In  short,  Wright  said  he  had  “no 
problem  at  all”  with  the  UM  donation, 
which  was  announced  about  two 
months  ago  (E&P,  Feb.  13).  “I  think 
Ohio  State  is  fast  becoming  the  pre¬ 
miere  repository  for  cartoon  collec¬ 
tions,”  he  stated. 

The  83,000  UM  cartoons,  which 
date  from  1931  to  1991,  increased  the 
library’s  total  collection  to  about 
200,000  pieces. 

The  donation  of  the  $9.1  million-ap¬ 
praised  cartoons  may  also  mean  a  siz¬ 
able  tax  deduction  for  the  E.W.  Scripps 
Co.,  which  owns  UM.  Scripps  director 
of  corporate  communications  Rich 
Boehne  said,  when  asked,  that  he  as¬ 
sumed  the  company  would  take  a  de¬ 
duction  on  the  OSU  gift. 

If  individual  cartoonists  had  donat¬ 
ed  the  same  UM  art  to  OSU,  current 
federal  tax  law  would  apparently  have 
allowed  them  only  to  deduct  the  cost 
of  materials  such  as  ink  and  paper,  not 
the  market  value  of  their  work. 

One  of  the  most  valuable  parts  of 
the  OSU  donation  were  “Nancy”  strips 
by  the  late  Ernie  Bushmiller.  Originals 
of  UM’s  two  biggest  properties, 
“Peanuts”  by  Charles  Schulz  and 
“Garfield”  by  Jim  Davis,  were  not  in 
UM’s  possession  and  thus  not  part  of 
the  cartoon  library  gift. 

The  83,000  originals  that  were  in- 
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eluded  in  the  donation  are  now  called 
the  “Robert  Roy  Metz  Collection  of 
Cartoon  Art,”  after  UM’s  current  presi¬ 
dent  and  chief  executive  officer.  One 
cartoonist,  who  asked  that  his  name 
not  be  used,  said  he  has  heard  com¬ 
plaints  about  the  collection  being 
named  after  a  syndicate  executive  who 
did  not  create  any  of  the  drawings  in  it. 

Metz,  who  has  been  in  the  syndica¬ 
tion  business  since  1958  and  head  of 
UM  since  1978,  told  E&P  that  he  had 
nothing  to  do  with  the  naming  of  the 
collection. 

“It  really  wasn’t  my  idea,”  he  said.  “It 
was  proposed  by  some  of  my  colleagues 
at  United  Media,  and  Scripps  and 
Ohio  State  gave  their  okay.  It  was  very 
nice  and  flattering.  I’m  sorry  if  any  car¬ 
toonists  feel  it’s  inappropriate.” 

One  source  wondered  whether  UM 
made  the  OSU  donation  partly  be¬ 
cause  it  was  worried  about  the  future  of 
the  stored  cartoons  if  and  when  the 
Cincinnati-based  Scripps  sells  UM’s 
syndicate  business  this  year.  Potential 
UM  buyers  reportedly  include  Disney 
and  Time-Warner.  BE^P 

TV  Data  sale  boosts 
Scripps  $2.3  million 

LAST  FALL’S  SALE  of  TV  Data  re¬ 
sulted  in  a  fourth-quarter  gain  of  $2.3 
million  for  the  E.W.  Scripps  Co. 

Scripps  sold  TV  Data  for  an  undis¬ 
closed  amount  that  was  substantially 
higher  than  $2.3  million.  The  fourth- 
quarter  gain  reflects  what  Scripps 
earned  after  taxes  and  other  things 
were  deducted  from  the  sale  price. 

TV  Data,  which  is  now  owned  by  a 
group  of  private  investors,  was  the  tele¬ 
vision  listings  division  of  United  Me¬ 
dia.  Scripps  has  also  sold  UM’s  Pharos 
Books  and  may  sell  UM’s  syndicates 
and  licensing  division  as  well. 

Doctor  doing  family 
and  health  columns 

A  CALIFORNIA  PHYSICIAN  is  self- 
syndicating  two  columns. 

One  is  a  weekly  feature  called  “Fam¬ 
ily  Matters,”  which  Dr.  Karen  Engberg 
describes  as  a  “mother’s  journal.”  It  be¬ 
gan  in  the  Santa  Barbara  (Calif.) 
NewS'Press. 

The  other  is  the  biweekly  “Healthy 
Kids,”  which  started  in  the  Philadelphia 
Inquirer. 

Engberg  became  a  columnist  after 
sending  three  essays  to  the  News- 


Dr.  Karen  Engberg 


Press.  An  editor  there  liked  the  pieces 
and  offered  her  a  regular  feature. 
Then,  when  Engberg  later  sent  samples 
of  her  work  to  several  large  news¬ 
papers,  the  Inquirer  asked  her  do  a  col¬ 
umn  with  a  pediatric  medical  theme. 

The  physician  —  based  at  828  San 
Roque  Rd.,  Santa  Barbara,  Calif.  93105 
—  is  a  mother  of  four  who  currently 
practices  medicine  part  time.  Engberg 
received  her  medical  degree  from 
George  Washington  University  in 
1982. 

Tribune  will  market 
digital  photo  services 

TRIBUNE  MEDIA  SERVICES  will 
market  services  that  will  enable  the 
media  to  use  new  digital  technology  to 
archive,  purchase  and  sell  photos  and 
other  images. 

TMS  will  work  with  Systems  Re¬ 
search  and  Applications  Corp.  (SRA) 
of  Arlington,  Va.,  to  develop  and  li¬ 
cense  a  digital  archive  and  image  man¬ 
agement  system  for  newspapers. 

It  will  also  work  with  Picture  Net¬ 
work  International,  a  company  that 
uses  SRA  technology  to  create  a 
worldwide  electronic  marketplace  for 
photos.  The  relationship  will  allow 
newspapers  and  broadcasters  to  pur¬ 
chase  photos  on-line  from  around  the 
world  and  sell  their  photos  on-line  to 
other  PNI  users. 

PNI’s  customers  will  be  able  to 
search  for  images  in  a  digital  database 
using  plain  English  descriptions  of  sub¬ 
jects  and  concepts  rather  than  prede¬ 
fined,  limited  keywords. 
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Post-Intelligencer  is 
with  a  news  service 

THE  SEATTLE  POST-Intelligencer  has 
joined  the  New  York  Times  News 
Service  as  its  newest  contributor. 

In  addition  to  spot  news,  the  130- 
year-old  Post-Intelligencer  is  filing 
stories,  graphics  and  photos  on  its 
key  areas  of  interest,  including  the 
Pacific  Northwest  region  and  the 
maritime,  timber  and  aerospace  in¬ 
dustries. 

Now  in  educational 
publishing  position 

ANDREW  BINGHAM  HAS  been 
named  director  of  educational  pub¬ 
lishing  at  Universal  Press  Syndicate. 

He  will  oversee  the  development 
and  implementation  of  educational 
programs  and  publishing  for  Univer¬ 
sal  and  its  Andrews  and  McMeel 
book  affiliate. 

The  former  newspaper  reporter  has 
held  a  variety  of  education-related 
posts,  including  president  of  Develop¬ 
mental  Learning  Materials  in  Dallas. 


ENTERTAIN 
THE  IDEA  OF 
MORE  READERS. 


Copley  has  the  whole  show  wrapped 
up  for  entertainment  editors.  Including 
POPTALK  interviews  with  musicians, 
RUM  CLOSE-UP  chats  with  film  stars  and 
TV  CLOSE-UP  conversations  with  stars 
and  trend  features.  All  with  photos  and 
graphics. 

Add  to  that  KIDS’  HOME  UBRARY 
children’s  book  reviews;  New  York  Post's 
William  Norwich's  gossip  columns;  and 
arts,  books,  architecture,  games  and 
short  music  reviews. 

Get  the  show  rolling  with  our  ENTER¬ 
TAINMENT  package. 

Call  collect  (619)  293-1818  for  a  free 
sample  today.  Get  the  package  that  ties 
up  readership  and  revenues. 
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Comic  with  gay  character 
is  dropped  by  some  papers 

But  most  ‘For  Better  or  For  Worse’  clients  decide 
to  publish  the  sequence,  which  runs  until  April  24 


by  David  As  tor 

MORE  THAN  20  newspapers  either 
canceled  “For  Better  or  For  Worse”  or 
pulled  the  comic  temporarily  because 
of  a  sequence  in  which  a  teen  reveals 
he  is  gay. 

As  of  early  last  week,  eight  papers 
had  dropped  the  strip  completely  and 
about  15  had  replaced  the  March  26- 
April  24  sequence  with  “For  Better”  re¬ 
runs,  according  to  Universal  Press 
Syndicate  vice  president/editorial  di¬ 
rector  Lee  Salem. 

One  client  pulling  the  comic  tem¬ 
porarily  was  the  Las  Vegas  Review' 
Journal.  “The  series  was  pretty  well- 
done,  but  1  didn’t  think  the  comics 
page  was  an  appropriate  forum  for  it,” 
commented  editor  Thomas  Mitchell. 

He  said  several  dozen  RevieW'Jour' 
nal  readers  phoned  or  wrote,  with 
more  then  60%  criticizing  the  news¬ 
paper  for  “censorship”  and  other 
things.  Mitchell  did  note  that  readers 
who  want  to  protest  something  tend 
to  be  more  likely  to  contact  the  paper 
than  those  who  approve  of  something. 

“For  Better”  creator  Lynn  Johnston 
told  E&P  that  an  increasing  number 
of  comics  have  been  addressing  serious 
issues  in  recent  years,  but  added  that 
it  is  possible  her  current  sequence 
might  be  more  appropriate  for  editori¬ 
al  pages. 

That  is  where  a  number  of  papers 
run  Garry  Trudeau’s  Universal-distrib¬ 


uted  “Doonesbury,”  which  has  featured 
a  gay  character,  too. 

Johnston  also  said  that  the  Lawrence 
character’s  sexual  orientation  will  not 
be  discussed  as  overtly  when  he  makes 
future  “For  Better”  appearances. 

The  cartoonist  further  noted  that, 
while  she  will  continue  to  chronicle 
the  “ups  and  downs”  of  family  life,  she 
plans  to  return  to  a  more  low-key  ap¬ 
proach  when  dealing  with  serious  is¬ 
sues  again  in  her  comic. 

Salem  said  that  the  current  se¬ 
quence,  which  he  praised,  is  in  keeping 
with  what  Johnston  has  done  in  the 
past  when  periodically  focusing  on 
matters  such  as  child  abuse  and  smok¬ 
ing.  He  observed  that  it  makes  sense 
for  a  family-themed  comic  to  discuss 
serious  issues  affecting  families. 

Johnston  said  that  the  current  se¬ 
quence  was  not  a  spur-of-the-moment 
thing  for  her.  She  asked  a  gay  relative 
for  help  with  content  and  showed  the 
strips  to  her  local  small-town  newspa¬ 
per  in  Canada. 

The  paper  “thought  it  was  a  good 
story,”  recalled  Johnston,  whose  se¬ 
quence  shows  how  Lawrence’s  family 
and  his  friend  Mike  Patterson  deal 
with  the  character’s  sexual  orientation. 

Johnston  also  noted  that  she  did  the 
sequence  far  enough  in  advance  for 
Universal  to  contact  clients  and  offer 
“For  Better”  reruns  to  papers  who  did 
not  want  to  carry  the  gay  story  line. 

The  award-winning  cartoonist  said 


Lawrence  and  Mike  in  Lynn  Johnston’s  March  29  strip. 


Lynn  Johnston 


that  she  was  heartened  that  most  of 
the  1,400  “For  Better”  clients  ran  the 
sequence.  “It’s  a  vote  for  open-minded¬ 
ness,”  commented  Johnston,  who 
nonetheless  emphasized  that  she  un¬ 
derstands  the  pressures  faced  by  news¬ 
paper  editors  with  conservative  reader- 
ships. 

Johnston  did  observe  that  it  is  un¬ 
fortunate  that  many  Americans  still 
get  so  upset  about  matters  relating  to 
gays,  who  comprise  about  10%  of  the 
population. 

“People  should  be  judged  by  how 
kind  and  honest  and  trustworthy  they 
are,  not  by  their  sexual  orientation,” 
said  Johnston,  who  observed  that 
Canadians  seem  to  be  more  open- 
minded  about  gays  than  many  Ameri¬ 
cans.  BEd?? 

Docs  say  Grizzard’s 
condition  improving 

THE  CONDITION  OF  humor  colum¬ 
nist  Lewis  Grizzard,  who  underwent 
heart  surgery  March  22,  was  improving 
as  of  E&P  press  time. 

At  one  point  after  the  operation, 
Grizzard’s  condition  was  so  critical  that 
he  was  placed  on  a  national  heart- 
transplant  waiting  list.  He  was  re¬ 
moved  from  this  list  March  30,  accord¬ 
ing  to  Emory  University  Hospital  in 
Atlanta. 

King  Features  Syndicate  has  been 
distributing  previously  published 
columns  to  Grizzard’s  450  clients. 
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lAPA  discusses  corruption 
among  journalists 


by  Robert  U.  Brown 

THE  CORRUPTION  OF  some  jour¬ 
nalists  and  editors  in  this  hemisphere 
involving  payoffs  from  government  of¬ 
fices  and  officials  has  been  widely 
known  but  rarely  mentioned  in  reports 
of  organizations  such  as  the  Inter 
America  Press  Association. 

Eduardo  Ulibarri,  La  Nacion,  San 
Jose,  Costa  Rica,  broke  with  this  tradi¬ 
tion  in  his  opening  remarks  as  chair¬ 
man  of  the  Committee  on  Freedom  of 
the  Press  and  Information. 

“To  the  picture  of  threats  to  press 
freedom  we  also  must  add  a  practice 
that  disgracefully  has  existed  for  years 
in  several  countries,”  he  said,  “but 
which  in  recent  months  was  stripped 
of  its  mask  in  two  of  them.  I  refer  to 
the  corruption  of  journalists  and  media 
by  official  or  private  interests.” 

In  early  January  in  Honduras,  “the 
newspaper  Tiempo  published  the  names 
of  13  reporters  from  various  media  who 
had  been  paid  by  the  National  Elec¬ 
tions  Court  ‘for  professional  publicity 
services  during  the  election  campaign.’ 


“The  commotion  raised  by  the  pub¬ 
lication  of  the  names  showed  several 
things:  First,  that  other  Honduran 
public  entities,  including  the  armed 
forces,  had  regularly  used  similar  pro¬ 
cedures;  second,  that  many  journalists 
looked  on  it  as  something  normal; 
third,  that  some  publishers  and  media 
owners,  aware  of  these  practices,  had 
done  nothing  to  stop  them.  A  fourth 
element  arose  on  the  hopeful  side: 
Most  Honduran  journalists  and  news 
executives  reacted  with  shame  and  zeal 
for  rectifying  the  situation  following 
the  disclosures. 

“In  Mexico,  the  disclosure  came 
from  the  government.  At  the  end  of 
last  year,  the  president’s  office  decided 
to  bill  the  media  for  the  costs  of  travel¬ 
ing  on  presidential  trips.  Weeks  later, 
the  government  demanded  that  all 
public  offices  cease  the  payment  of  so- 
called  igualas — undeclared  payoffs  to 
many  of  the  journalists  covering  gov¬ 
ernment  offices. 

“The  measures  were  welcomed  by 
independent  journalists  and  media, 
but  there  were  also  many  complaints 


from  complacent  media  and  journalists 
under  the  influence  of  government 
power. 

“These  two  cases  have  had  the 
virtue  of  bringing  to  light  something 
that  for  some  time  has  been  covered 
up. 

“It  also  showed  the  obvious:  For 
every  public  official  who  promotes  cor¬ 
ruption,  there  must  be  at  least  one 
news  medium  and  one  journalist  that 
accepts  it.” 

IAEA  president  Alejandro  Junco  de 
la  Vega  gave  an  “assist”  to  Ulibarri  on 
this  issue  in  his  opening  remarks. 
Some  journalists,  he  said,  insist  “on 
their  need  to  receive  government  assis¬ 
tance  to  keep  their  publications  going. 
They  admitted  to  changing  their  edito¬ 
rial  line  according  to  whether  or  not 
they  received  official  advertising  or 
government  financial  assistance. 

“It  now  seems  virtually  normal  that 
the  advertising  budgets  at  several  lev¬ 
els  of  government  and  political  parties 
are  used  to  award  the  docile  journalist, 
punish  the  rebel  and  to  distribute  pub¬ 
lic  money  in  this  arbitrary  fashion. 

“The  IAEA  believes  that  the  first 
step  toward  liberty  is  autonomy.  It  is 
unacceptable  that  a  publishing  house 
depend  on  government  subsidies,  oper¬ 
ate  under  a  system  of  bribes  and  auc¬ 
tion  off  editorial  policy  as  if  the  news¬ 
room  were  a  Eersian  market.”  BE^P 


Audiotex 
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able  to  receive  a  call  that  will  be  initi¬ 
ated  by  us  to  you  at  the  time  you  tell  us 
to,”  Berry  revealed.  “Let’s  just  say 
you’ve  told  us  there  are  five  things  you 
want  to  know  as  soon  as  you  awake 
each  morning,  such  as  the  weather,  the 
score  of  the  late  Atlanta  Braves  game 
last  night  on  the  West  Coast,  plus 
what  given  stocks  did  yesterday. 

“The  information  will  come  to  you 
right  there.  You  won’t  have  to  enter 
anything.  You  just  have  to  answer  the 
phone  and  try  to  be  awake  enough  to 
comprehend  [the  information],”  he 
added. 

Berry  gave  no  specific  start-up  date 
for  this  service,  but  added  that  the 
newspapers  are  exploring  another  op¬ 
tion,  working  on  technology  that 
would  enable  home-delivery  sub¬ 
scribers  to  configure  which  parts  of 
the  paper  they  get  each  day. 

“To  some  small  degree,  it  might 
be  possible  to  design  your  newspa¬ 
per.  If  you  don’t  want  sports,  then 


you  won’t  get  sports,”  Berry  said. 

Within  the  past  few  years,  the  Jour¬ 
nal-Constitution  has  used  enhanced 
computer  and  graphics  capabilities  to 
produce  stories  that  were  more  heavily 
illustrated  than  in  years  past.  Its  cur¬ 
rent  editor,  founding  USA  Today  edi¬ 
tor  Ron  Martin,  is  a  leading  proponent 
of  this  journalistic  approach,  a  style 
which  has  not  endeared  the  Atlanta 
newspapers  to  some  traditionalists. 

To  those  traditionalists.  Berry  sug¬ 
gested  they  expect  more  of  the  same. 

“The  big  change  that  we  have  to 
make  is  that  the  journalist  has  got  to 
think  not  only  about  text  but  What 
type  of  chart  can  illustrate  this  story? 
We  want  the  same  person  thinking 
both  sides.  Ron  Martin  has  devoted 
more  time  to  thinking  how  to  resolve 
that  issue  than  most  editors  have.” 

The  time  crunch  of  today’s  two-in¬ 
come  households,  as  well  as  competition 
for  attention  from  other  kinds  of  media, 
are.  Berry  noted,  powerful  justification 
for  taking  this  kind  of  approach. 

“No  one  medium  has  a  monopoly 
on  the  time  of  the  public  anymore,”  he 


told  the  assemblage.  “The  number  of 
hours  people  spend  with  media  is  dou¬ 
ble  what  it  was  in  1945,  but  people  are 
spending  less  time  [with  newspapers] 
because  there  are  so  many  more  media 
choices.  We  get  only  35  minutes  a  day. 
Time  is  the  issue.” 

Berry  indicated,  however,  he  thinks 
that  the  goals  of  being  easy  to  read 
while  maintaining  fealty  to  journalistic 
thoroughness  are  not  mutually  ex¬ 
clusive. 

“The  way  we  are  approaching  that 
issue  is  to  try  to  get  the  hard  edge  to 
the  news  in  there,  but  make  the  stories 
shorter.  Get  the  hard  edge  in,  but  don’t 
jump  it  three  times.  Get  the  story  in, 
but  maybe  complement  it  with  a  graph 
or  picture  instead  of  words.” 

Berry  added  that,  while  not  losing 
touch  of  its  franchise  as  a  general- 
interest  newspaper,  the  Journal-Con¬ 
stitution  is  also  studying  ways  to 
boost  its  readership  appeal  to  “seg¬ 
ments  of  the  population  who  are  not 
reading  us  as  much  as  we  would  like,” 
such  as  women,  ethnics  and  young 
people.  BEOT 
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Also,  the  industry  must  determine 
how  to  offer  a  set  of  standard  positions 
in  certain  sections  of  the  newspaper. 

In  order  to  meet  the  demands  of  na¬ 
tional  advertisers,  the  industry  needs  to 
build  a  national  newspaper  network. 
NAA  has  chosen  a  few  advertising  cat¬ 
egories  that  are  not  big  newspaper  sup¬ 
porters  to  test  such  a  network.  The  cat¬ 
egories  are  food,  automotive,  household 
supplies  and  toiletries. 

To  become  attractive  to  these  adver¬ 
tisers,  newspapers  must  restructure  their 
rates  to  become  comparable  with  other 
media.  For  instance,  when  measured  on 
a  cost-per-thousand  basis  using  current 
published  discounts  and  ad  units  small¬ 
er  than  a  full  page,  the  cost  of  newspa¬ 
per  versus  other  media  narrows  consid¬ 
erably,  she  said. 

“Nevertheless,  the  out-of-pocket  cost 
is  still  too  high.  Therefore,  we  need  to 
work  on  both  sides  of  the  equation  and 
also  to  keep  away  from  problems  with 
the  Justice  Department,”  Black  said.  Be¬ 
cause  these  are  not  big  newspaper  users, 
the  NAA  believes  the  risk  is  minimal, 
she  said. 

Whatever  the  rates  offered,  newspapers 
must  commit  to  a  network  plan  for  an 
agreed-upon  period  of  time  in  order 
for  the  process  to  work.  Black  stressed. 

“If  we  just  make  a  couple  of  changes, 
don’t  expect  the  business  to  come 
flooding  in.  Selling  is  a  process.  What 
we  are  thinking  of  is  a  network  plan 
that  would  be  a  commitment  of  proba¬ 
bly  three  years.” 

The  national  sales  effort  must  be  re¬ 
shaped  into  some  type  of  high-quality 
sales  organization  with  the  necessary 
resources  and  marketing  support  to 
make  it  happen.  Black  said. 

She  referred  to  a  videotape  of  a  fo¬ 
cus  group  of  media  buyers  and  what 
they  currently  thought  of  newspaper 
sales  reps  as  order  takers. 

“We’ve  several  disadvantages  in  the 
industry  working  against  us;  coverage, 
lack  of  access  to  key  decision  makers 
and  the  perceived  sales  efforts  com¬ 
pared  to  magazine  and  tv  representa¬ 
tives,”  she  said. 

Up-front  commitments  from  news¬ 
papers  will  be  needed  so  the  sales  ef¬ 
fort  can  operate  knowing  rates  and  po¬ 
sitions  will  be  honored  for  a  period  of 
time. 

The  Readership  Problem 

In  order  to  become  more  attractive 
to  national  advertisers,  the  decline  in 


readership  must  be  stopped  and  youn¬ 
ger  readers  won  over.  Black  said. 

Different  generations  of  Americans 
see  newspapers  quite  differently  and  de¬ 
fine  what  news  is  differently.  Black 
added.  They  also  have  different  uses  for 
knowledge  and  media. 

The  future  of  all  mature  businesses 
rests  on  how  well  each  reacts  to  the 
new  environment  and  wins  consumer 
choice,  she  said.  Newspapers  must  work 
harder  since  other  media  are  appealing 
successfully  for  consumers’  limited  time 
and  attention. 

NAA  research  suggests  three  genera¬ 
tions  that  share  similar  values.  But  be¬ 
cause  of  upbringing,  accidents  of  histo¬ 
ry  and  current  situations,  each  genera¬ 
tion  applies  those  values  differently  to 
everyday  decision  making. 

Early  formative  experiences  shape 
consumer  mind-sets,  and  the  time  peri¬ 
od  in  which  one  grows  up  affects  what 
products  and  services  one  chooses. 

Black  said  that  NAA  research  has  di¬ 
vided  adult  Americans  into  three  gen¬ 
eration  groups  based  on  which  war  oc¬ 
curred  when  they  were  entering  adult¬ 
hood. 

The  GI  generation.  World  War  II 
and  Korea,  is  63  million  people  and 
represents  a  third  of  the  population  to¬ 
day.  These  are  considered  to  be  the  loy¬ 
al  newspaper  readers.  They  were  chil¬ 
dren  of  the  Depression  who  saved  the 
world  for  democracy  and  achieved  the 
most  prosperous  retirement  in  history. 
They  were  taught  the  newspaper  habit 
and  look  to  papers  for  news  and  com¬ 
mentary.  The  newspaper,  a  strong  ally, 
is  an  important  part  of  their  life. 

The  Vietnam  generation,  mostly  in 
their  40s  and  50s,  is  the  largest  single 
segment  of  the  population,  at  45%  of  all 
American  adults.  They  were  the  chil¬ 
dren  of  prosperous  stability,  when 
household  income  rose  steadily  at  3%  a 
year  until  1973.  This  generation  is  now 
understanding  that  they  must  live  in  a 
world  of  diminished  expectations  com¬ 
pared  with  their  parents.  Although  they 
grew  up  in  households  where  the  news¬ 
paper  was  delivered  daily,  they  have  not 
adopted  the  newspaper  habit  as  ritual. 

The  Desert  Storm  generation,  41 
million  young  adults  between  the  ages 
of  20  and  30,  is  just  beginning  to  be  ad¬ 
dressed  by  marketers.  They  are  the  gen¬ 
eration  of  social  change,  growing  up 
when  the  divorce  rate  rose  every  year. 
Household  resources  and  security 
dropped  dramatically  after  that  divorce 
or  from  the  recessions  of  1973  or  1982. 
They  are  understandably  skeptical.  For 
them,  newspapers  are  just  another 


channel  of  news  and  information. 

How  each  of  these  generations 
chooses  products  and  brands  has  been 
shaped  by  their  attitudes  and  experi¬ 
ences. 

The  GI  generation  responds  to  prod¬ 
ucts  that  have  track  records,  that  have 
proven  value  and  brand  reputations 
that  they  know  they  can  trust. 

The  Vietnam  generation  continues 
to  measure  products  and  brands  on  how 
they  fit  into  their  lives.  Now  in  their 
peak  family-building,  peak-earning  and 
peak-spending  years,  they  are  very  con¬ 
scious  of  time  and  money  constraints. 
However,  they  also  look  to  products  to 
live  up  to  their  complicated  expecta¬ 
tions.  They  look  to  marketers  to  meet 
their  needs. 

The  Desert  Storm  generation  grew 
up  in  a  much  more  fluid  world  in 
which  technology  was  taken  for  grant¬ 
ed  in  the  most  complex  society  in  his¬ 
tory.  They  want  products  that  suit  their 
lifestyle  today  and  reserve  the  right  to 
try  new  ones  tomorrow.  They  resist  cat¬ 
egorization. 

For  these  audiences,  the  solution  is  a 
perception  change,  not  a  product 
change. 

“We  believe  newspapers  can  com¬ 
municate  what  they  are,  but  with  just  a 
little  more  relevance  and  a  lot  more 
aggressiveness  toward  sales,”  Black 
said.  KdfP 

Ad  spending  in 
newspapers  up 
slightly  in  ’92 

I  EXPENDITURES  FOR  NEWSPAPER 
advertising  were  almost  $8,784  billion 
in  the  fourth  quarter  of  1992,  up 
2.67%  from  the  same  period  in  1991, 
according  to  preliminary  estimates  of 
the  Newspaper  Association  of  Amer¬ 
ica.  Ad  expenditures  for  the  year  were 
estimated  at  $30,667  billion,  an  in¬ 
crease  of  slightly  more  than  1%  from 
the  same  period  last  year. 

The  1.1%  rise  in  1992  ad  expendi¬ 
tures  is  the  first  time  since  1989  that 
ad  spending  as  a  whole  showed  an  in¬ 
crease.  In  1990,  overall  spending  was 
down  0.3%,  and  in  1991,  ad  spending 
was  down  6%. 

Fourth-quarter  spending  for  retail 
advertising  was  $4,703  billion,  up 
4.36%  from  the  previous  year.  Classi¬ 
fied  expenditures  increased  nearly  4% 
to  $3,201  billion.  National  advertising 
expenditures  declined  9.14%  to  $879 
million. 
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Hatch  family  sells 
Utah  daily  to 
Sandusky  chain 

THE  HATCH  FAMILY  has  sold  its  Og¬ 
den,  Utah,  Standard'Examiner  to  close¬ 
ly  held  Sandusky  Newspapers  Inc.  of 
Ohio  for  an  undisclosed  price. 

The  105 -year-old  paper,  which  has 
been  in  the  family  of  Wilda  Gene 
Glassmann  Hatch  since  1892,  becomes 
the  property  of  a  small,  family-con- 
trolled  group.  With  56,400  circulation 
daily,  58,600  Sunday,  the  Standard-Ex¬ 
aminer  is  the  largest  of  Sandusky’s  five 
dailies. 

Randall  C.  Hatch,  formerly  editor 
and  publisher,  became  editor  only  on 
March  23  when  Sandusky  president 
David  A.  Rau  named  W.  Scott  Trundle 
publisher. 

As  part  of  the  asset  sale,  all  285  em¬ 
ployees  were  terminated  before  the 
transaction,  and  Sandusky  rehired 
about  275,  Randy  Hatch  said.  Several 
jobs  remained  open. 

The  sale  resulted  from  family  affairs 
and  economic  fluctuations. 

The  Hatch  family  bought  out  the 
Glassmann  family  in  1989,  when  news¬ 
paper  prices  were  near  their  peak,  leav¬ 
ing  the  company  substantially  in  debt 
just  as  the  newspaper  industry  went 
into  one  of  its  worst  recessions  in 
decades. 

While  the  paper  remained  “very 
healthy,”  the  Hatch  family  dealt  with 
would-be  buyers  from  all  over  the  coun¬ 
try  and  entertained  “a  lot”  of  offers  be¬ 
fore  settling  on  Sandusky,  Randy  Hatch 
said. 

“We  feel  very  good  about  Sandusky 
because  of  their  commitment  to  com¬ 
munity,”  said  Hatch. 

He  remains  under  an  18-month  con¬ 
tract  but  hopes  to  stay  longer. 

“I  love  the  job.  My  heart’s  in  the 
newsroom  anyway,”  he  said. 

One  news  staffer  said  most  employ¬ 
ees,  who  were  forced  to  take  unpaid 
days  off  in  1991  and  were  dogged  by  a 
three-year  wage  freeze,  welcomed  the 
new  ownership. 

Newspaper  broker  Dirks,  Van  Essen 
&  Associates  of  Birmingham,  Mich., 
represented  the  Hatches. 

Trundle,  a  53-year-old  lawyer,  former 
Secret  Service  agent  and  college  ad¬ 
ministrator,  spent  20  years  in  all  areas 
of  newspapers  in  North  Carolina,  Flori¬ 
da  and  at  Sandusky’s  Kingsport  Times  in 
Tennessee. 

Based  in  Sandusky,  Ohio,  where  it 
owns  the  Sandusky  Register,  the  compa¬ 


ny  also  owns  radio  stations  in  Washing¬ 
ton,  Arizona  and  Texas. 

Investigative  reporter  Phil  Jensen,  50, 
who  worked  26  years  with  the  paper, 
was  not  rehired.  He  said  it  was  a  con¬ 
flict  with  his  supervisor. 

“I’m  just  going  to  find  another  job,” 
he  said. 

— George  Garneau 


Access 

Continued  from  page  12 

In  early  March,  the  NLRB  ruled 
there  was  insufficient  evidence  to  sup¬ 
port  the  charge  that  the  Post  changed 
its  policy  regarding  on-site  meetings, 
but  the  board  has  scheduled  an  admin¬ 
istrative  hearing  for  July  on  the  portion 
of  the  Guild  complaint  alleging  retali¬ 
ation. 

In  addition,  the  WBNG  scheduled 
an  election  on  March  10  and  informed 
the  Post  that  balloting  would  be  held 
in  its  lobby. 

The  Post  said  no. 

WBNG  members  took  their  case  to 
the  street,  setting  up  ballot  boxes  and 
banners  in  front  of  the  Post  building. 

According  to  Rupert,  the  WBNG 
was  told  by  Havlicek  that  other  unions 
are  not  allowed  to  hold  votes  on  the 
premises,  so  it  would  be  unfair  to  allow 
the  Newspaper  Guild. 

Union  memos  noted,  however,  that 
the  WBNG  has  held  elections  on  the 
Post  property  16  times  in  the  past  12 
years. 

Rupert  said  also  that  Havlicek  of¬ 
fered  other  “specious  explanations,” 
such  as  security  concerns. 

Havlicek,  however,  said  that  there  is 
nothing  about  access  policy  in  the 
1989  contract  with  the  Guild  so  what 
was  done  before  then  is  not  applicable. 

The  mailers  and  printers  unions  do 
hold  brief  votes  on  the  premises, 
Havlicek  added,  but  only  on  lesser  is¬ 
sues.  Provisions  in  their  contracts  for 
chapel  meetings  on-site  go  back  many 
years. 

For  big  elections,  the  mailers  and 
printers  usually  vote  through  the  mail 
or  off-site,  as  do  other  unions  —  in¬ 
cluding,  occasionally,  the  WBNG, 
whose  offices  are  about  a  block  from 
the  Post,  according  to  Havlicek. 

Further,  when  WBNG  elections 
have  been  held  at  the  Post,  they  have 
been  conducted  without  the  paper’s 
prior  knowledge. 

Reluctant  to  disturb  active  balloting, 
Havlicek  said  the  union  was  told  not  to 
do  that  again,  but  did.  >£6?? 


Responds 

Continued  from  page  1 1 

lion  and  quadruple  what  he  earned  for 
the  job  in  1986. 

•  Trustees  earn  $70,000 — more  than 
seven  times  the  national  median.  Sev¬ 
eral  other  top  executives  got  huge  pay 
hikes  in  recent  years  and  earn  over 
$100,000. 

•  Overby  more  than  doubled  his 
salary,  to  $278,000,  between  1989  and 
1991 — compared  with  Knight  founda¬ 
tion’s  Creed  Black,  who  made  $248,000. 
Thirty-six  other  heads  of  large  founda¬ 
tions  earned  over  $200,000. 

In  its  ad,  the  foundation  said  much 
of  the  press  reporting  has  been  wrong 
and  attempted  “set  the  record  straight.” 
However,  in  two  pages  listing  its  pro¬ 
grams  and  accomplishments,  it  failed  to 
address  a  single  financial  issue  raised  in 
the  story.  — George  Garneau 


Eavesdrop 

Continued  from  page  10 

you  have  to  go  over  to  the  New  York 
Times  and  listen  in  on  a  telephone 
call.’  The  public  has  a  right  to  see 
what’s  going  on  .  .  .  and  you  can’t  do 
that  over  a  telephone  line.” 

AP’s  New  York  bureau  chief  Sam 
Boyle  cautioned,  “I  don’t  think  it’s 
the  role  of  the  court  or  anybody  else 
to  appoint  a  pool.  It’s  up  to  the  media 
to  form  pool  arrangements  .  .  .  This 
isn’t  a  practice  that  I’d  like  to  see 
continued.” 

“I  would  say  it  was  an  inadequate 
arrangement,”  said  Times  city  editor 
Oreskes.  “It  was  unusual  and  hardly 
ideal.” 

However,  hearings  via  conference 
call  raise  a  more  disturbing  issue; 
whether  the  press — and,  by  extension, 
the  public — know  such  hearings  are 
taking  place  at  all. 

Telephonic  hearings  “are  more  com¬ 
mon  than  a  lot  of  people  realize,”  said 
Kirtley  of  the  Reporters  Committee. 

Another  issue,  settled  quickly  in  this 
case,  was  whether  radio  and  television 
reporters  could  record  the  proceedings 
from  the  Times  newsroom.  When  a  re¬ 
porter  asked  the  judge  at  the  start  of 
one  hearing,  Conrad  denied  the  re¬ 
quest,  saying  the  ground  rules  were  “like 
in  court,”  where  recording  is  barred. 

In  future  telephonic  hearings.  Times 
attorney  Liptak  said,  “we  ought  to  be 
technically  capable  of  hooking  in  every 
member  of  the  press  who  wants  to  lis¬ 
ten.”  BE^P 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Montlily  Features. 
Camera  ready.  Free  trial  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  rood  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 


COMEDY  COLUMN 


NEWSREAL  a  topical  comedy  column  by 
veteran  Bob  Flope  writer.  Bob  Mills. 
Featured  on  LA's  KABC  Talk  Radio. 
350  words  (axed  daily.  Call  (or  sample, 
low  rates  (818)  980-8445. 


ENTERTAINMENT 

WEEKLIES:  Hook  readers  on  lively 
Hollywood  gossip  column.  Camera- 
ready.  A((ordoble.  ln(o  (800)  533-0073. 


FREE  FEATURE  "Public  Opinion  Forum' 
gives  pros  &  cons  on  current  issues, 
asks  readers  to  vote.  Results  given  in 
next  week's  column.  Pre-set  2  cols  x  8" 
deep.  Sample?  1-800-568-1717. 


DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wocka  weekly.  (215)493-1795. 
Samples.  1 1 1  S.  Delaware  Ave.,  Yard- 
ley,  PA  19067. 


KIDS  &  TEENS  -ENTERTAINMENT 


CELEBRITY  TEEN  TALK  -  a  weekly,  700 
word  column  w/photo  (eaturing  inter¬ 
views  with  big  name  stars.  Call  (617) 
255-0123  (or  samples. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
TUESDAY  NOON  (EST)  4  DAYS  PRIOR  TO  PUBLICATION 
CLASSIFIED  DISPLAY 

FRIDAY  5PM  (EST)  8  DAYS  PRIOR  TO  PUBLICATION 


TTTTTTTTTNT’inTTr 


INVESTORS  WANTED 

CONSCIENTIOUS  working  partner/ 
investor  sought  (or  small,  (ast- 
growing  Caribbean  weekly.  Serious 
inquiries  only  to  Box  6301,  Editor  & 
Publislier. 

MAGAZINES  FOR  SALE 

CALIFORNIA  PARALEGAL  MAGA¬ 
ZINE.  No  money  down.  Desktop  publish¬ 
ing  templates  and  li(t  o(  3,500  Cali- 
(ornia  paralegals  included.  Will 
train  new  owner.  Call  (805)  528-8705. 

Established  So.  Cali(.  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  Son  Diego,  CA 
92103. 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  (or  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  (ees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

Appraisals  (or  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  ESOP,  others:  BOLITHO- 
CRIBB  &  Associates,  Robert  N. 
Bolitho,  Box  3008,  Palm  Beach,  FL 
33480,  (407)  820-8530;  John  T. 
Cribb,  1  ^nette,  Bozeman,  MT  5971 5, 
(406)  586-6621. 


INCREASE  BABY  BOOMER  READER- 
SHIP,  EARN  25%  COMMISSION 

'IN  THE  MONEY.'  America's  only 
CPA/PFS  (Personal  Financial 
Specialist)  written  column  on  MONEY 
and  how  to  accumulate  it.  Weekly,  700 
word,  Q&A  (ormat  gives  reader  a  person- 
alized  response  (rom  a  quali(ied 
pro(essional.  Weekly  rates  as  low  as 
$5.  Samples,  rates.  Order  today  and 
get  your  sriare  o(  burgeoning  audience  o( 
boy  boomers  plus  earn  25%  commission 
on  Special  Report  sales  generated  by 
your  publication.  Write  Ronald  F. 
Palmer,  CPA/PFS,  28990  Paci(ic 
Coast  Hwy.,  Suite  #216,  Malibu,  CA 
90265.  Or  Fax  (310)  457-9196. 


MOVIE  REVIEWS 


FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Estlier  Peterson,  Editorial 
Cartoons,  Plxatos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


New  Math/Word  Puzzles  CALL  KAIDY 
at  (800)  365-2493  (or  (ree  sample. 


Life  is  not  a  spectacle  or  a  feast;  it  is  a 
predicament. 

George  Santayana 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


SENIOR  HEALTH 


'SENIOR  CLINIC.'  America's 
ONLY  doctor  written  column  on  Senior 
Health.  10  years  in  Rochester  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  (HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 


SOAP  OPERA 


The  best  weekly  summaries  updated  early 
Tuesday  am  (or  next  week.  FAX,  modem. 
(312)  588-2288. 


SPORTS 


BUSINESS  OF  SIORTS  -  legal,  economic 
issues  incisively  explained  by  sparts 
lawyer/ radio  analyst.  Twice  weekly,  375 
words.  Sample,  rates:  Harmon  Gallant, 
PO  Box  1 71 7,  Evanston,  IL  60204,  (708) 
328-0164. 

Let  'SPORTS  BY  VOORT"  put  the  show- 
manship  bock  in  your  sports  page... 
Sports  cartoons/illustrations  in  the  style 


ready  art.  Syndicated  two  years.  Free 
samples,  rates.  Ken  Vandervoort,  204 
Penn  Pi.,  Linden,  NJ  07036  (908) 
862-2416. 


NEWSPAPER  APPRAISERS 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  Appraisals  -  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  (or  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices. 

James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

NEWSPAPER  BROKERS 

'1st  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
926  East  Main,  Jasper,  TN  37347 
(615)  942-2433 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  540-0636 

Dick  Smith-South-(601)  627-7906 
D.  Claussen-Miclwest-(414)  272-6173 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  Appraisals  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

BILL  MAHHEW  COMPANY  conducts 
prolessional,  confidential  negotia- 
tians  (or  sale  and  purchase  o(  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Belore  you  consider  sale  or 
purchase  o(  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  o(  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Estoblislted  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal  be(ore 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 


NEWSPAPER  BROKERS 


JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 

Fournier  Media  Service  Inc. 
AppraisalBrokerageConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Cansultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

PHIIUPS  MEDIA  SERVICES,  INC. 
Consultonts-lnvestments 
Management-Brokers 

PO  Box  3308 

Merrifield,  VA  271 16-3308 

Ph.  703-846-8410  Fax  703-846-8406 

GEORGIA  established  shopper  doing 
$280,000,  20,000  cir.,  priced 
right. 

NEW  JERSEY  long  established  paid 
weekly,  3,000  cir.  $150,000.  Legals. 
MASSACHUSETTS  established  news¬ 
paper  with  growth  potential  for  husband- 
wife  team;  Nice  town.  Asking  $50,000. 
NEW  JERSEY  weekly  group  grossing 
$425,000  with  paid/free  publica¬ 
tions.  Legal  paper. 

NEW  JERSEY  group,  newspapers,  shop- 

Whitesmith  Publication  Services 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

20  year  old  New  England  weekly  for 
sale  plus  other  publications.  Will  sell 
(or  gross.  Real  estate  optional.  Owners 
retiring.  Qualified  buyers  only.  Box 
6290,  Editor  &  Publisher. 

pers  in  good  area.  $500,000  gross. 
Profitable. 

MAINE.  10,000  circ.  free  with  nearly 
$300,000  in  sales,  growing  rapidly 
even  during  recession. 

MAINE.  An  18,000  circ.  free  paper  in 

WEEKLY  newspaper  in  suburban  Pitts¬ 
burgh.  81  years  in  continuous  publica¬ 
tion.  20,000  circulation  in  mixed 
industrial/residential  area.  Great 
turn-around  potential  for  go-getter  or  as 
is  for  semi-retired  owner/publisher. 
Also,  ideal  addition  to  existing 
publishing  business. 

Call  (212)  876-0141. 

$325,000  sales  range  dominates 
county;  great  lifestyle. 

MAINE.  Coast.  Monthly  Good  retirement 
or  starter  paper,  6,O0O  circ. 
AAASSACHUSETTS.  Three-paper  group, 
16,000  free  doing  $500,000  can  be 
bought  with  $150,000  down. 

U.S.  VIRGIN  ISLANDS.  Get  away  to 
the  ideal  location  and  put  your 
skills  to  work  on  established  weekly. 

NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 

C.  PETER  JORGENSEN 

Media  Consultants  &  Associates 

222  Berkeley  St.,  Boston,  MA  02116 
(617)  536-1900 

476-3950. 

Weekly  paper  -  Tampa  Boy  area.  Gross 
over  $200K.  Ready  to  grow.  Princi¬ 
pals  only.  Will  sacrifice.  Send  to 
Box  6298,  Editor  &  Publisher. 

UNIQUE  WEEKLY  in  Zone  9. 

$270,000  gross. 

Box  6284,  Editor  &  Publisher. 

HEALTH  TABLOID  NEWSPAPER,  NY- 
metro  region,  paid  and  controlled 
circ.  -  1 8,000.  Needs  buyer  or  investor 
to  grow  in  a  very  responsive  market. 
Established  5  years.  Healthfair: 
(516)  765-5290. 

Attention  Advertisers: 


Please  note  these  reminders  when 
sending  classified  ad  copy: 


-Please  specify  an  exact  classification 
within  a  section  of  ads:  for  instance, 
Equipment  & 

Supplies- Phototypesetting;  Industry 
Services-Consultants;  Help  Wantecf- 
Sales.  Help  us  put  your  ad  where  it  will 
do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you 
wish  the  ad  to  appear,  and  whether  an 
E&P  box  number  is  required. 

-Orders  for  classified  display  advertising 
should  include  the  number  of  columns 
and  inches  you  wish  the  ad  to  be,  as  well 
as  how  many  weeks  the  ad  should  run. 


Remember — in  all  correspondence 
regarding  your  ad,  please  include  a 
copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you 
better! 


E&P  Classified  Department 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


cIBM  SYSTEM  36  -  B-24 
2  -  256K  leads 
2  -  200  mb  drives 
3-3180  monitors 
1 1  -  5251  monitors 


CAMERA  &  DARKROOM 


Wing-Lynch  film  processor,  set  up  for 
E-6.  Three  years  old,  excellent  condi¬ 
tion.  Includes  water  panel,  salution 
recovery  system,  manuals,  many  extras. 
Asking  $7,000.  Ph.  (208)  336-5541. 


MAIIROOM 


7  each  1983  Nolan  Under  Wraps. 
Call  Lori  Roper,  (602)  271-7384. 


24-P,  48-P,  and  72-P  HARRIS  IN¬ 
SERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT  713/468-5827. 


CUSTOM  DESIGNED 


MAILROOM 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  AM  Graphics  inserting 
machines.  Immediate  availability. 
Contact  AM  Graphics  (513)  278-2651 
and  ask  (or  David  Slauter. 


IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  W.  1 9th  St.,  New  York,  NY 
10011. 

CAMERA  &  DARKROOM 

AGFA  RPS  6100  Daylite  camera. 

Like  new  condition.  $6,000. 
Wesco  Graphics  (510)  443-2400 

ROYAL  ZENITH  200-S  drum  scanner 
with  monitor.  Good  clean  operating 
condition.  Was  purchased  factory 
reconditioned  in  1990.  Available 
immediately.  H.  Scroggins  or  R. 
Pifer,  Sandusky  (Ohio)  Register, 
(419)  625-5500. 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 


FURNITURE 


Ergonomic  Furniture  from  MPS 


World's  largest  selection  of 
Adjustable  Tables  and  Choirs 

1  800  621-1507 

Midwest  Publishers  Supply  Co. 
Chicago,  IL  60656 


_ MAILROOM _ 

2  1 990  Kansa  Inserters  3  into  1 , 
maintenance  log-well  maintained 
135,000,  available  immediately. 
Call  Dave  Marcum  at  the  Utah  County 
Journal,  (801)  226-1983. 


2-  Sheridan  P24  Inserters. 
$10,000  both.  Call  (717)  288-9805 
Ask  for  Rick 


MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  slack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

MAILROOM 

Kansa  Model  320  2  into  1  inserter, 
can  be  seen  running.  $14,000. 

Bunn  tying  machines  l-$800, 

1$  1,000. 

Wesco  Graphics  (510)  443-2400 

MULLER  MODEL  275  INSERTERS 
Run  on-line  directly  from  press  up  to 
50,000  IPH  with  7  inserts,  system 
includes  2  Muller  275  inserters  with 
5  #286  Comp.  Stackers,  4  ballom  wrap, 
4  Signode  ML2EE  strapping  machines 
and  crossovers. 

Wesco  Graphics  (510)  443-2400 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  967-5738 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  or  (800)  741-1937 

MISCELLANEOUS 

1984  Eocom  Laserite.  1976  Naps  Plate 
exposing  Tower. 

Call  Lori  Roper,  (602)  271-7384. 

TYPE  1  Postscript  font,  10  symbols. 
Masonic/fraternal  emblems.  Al  Sam 
Systems,  PO  Box  66,  Rossville,  GA 
30741. 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 
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EQUIPMENT 


PRESSES 


COLORKING  1983  -  2  units,  K3-6 
with  perf.  Complete  Press.  Contact 
MARQUEZ  GRAPHICS  (305)  595-901 2. 

COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 

HARRIS  VI 5A  4  units  w/brush  damp 
H.D.  JF-15  folder,  can  be  seen  running. 
Wesco  Graphics  (510)  443-2400 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  PAX  (404)552-2669 
This  is  the  final  test  of  a  gentleman:  his 
respect  for  those  who  can  be  of  no 
possible  service  to  him. 

WiHiam  Lyon  Phelps 


&  SUPPLIES 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

'WoHdwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  5/u  1977  Harris  VI 5A  low 
usage  $72,000;  8/u  1982  News  King 
w/KJ8  folder;  10/u  1977  1  shift 
Harris  VI 5A  with  JF7  &  JF15 
folders,  2  50HP  drives;  5/u  1975 
RZ2300  w/2  Martins,  2  TEC  ovens, 
(older  &  sheeter;  2/u  Harris  VI 5  w/JF7 
folder,  low  usage,  running  in  small  week¬ 
ly  $36,000.  10/u  Goss  Urbanite  with 
2  folders;  5/u  Goss  Urbanite,  rebuilt 
1988. 

Tel  913/362-8888  Fox  913/362-8901 


PRESSES 


GOSS: 

Metro,  22  3/4",  6  units,  half  decks, 
6  RTF's,  3:2  Imperial  (older 

■  Urbanite,  22  3/4",  10  units,  8  auto¬ 
matic  splicers,  2  folders,  1300 
series 

MAN: 

'  Uniman  4/2,  double  wide  22",  4 
units,  half  deck,  4  MEG,  2:1  double 
folder.  Recent. 

'  Additional  units  and  half  decks. 
HARRIS: 

■  N-845,  22  3/4",  5  unit  presses 
V-15D,  6  units,  JF-25 

V-25,  6  units,  JF-1 

■  V-15A,  6  units,  JF-7 

Bell-Camp,  Inc. 

Tel:(201 )  492-8877  Fax(201 )  492-9777 


_ PRESSES _ 

Goss  Urbanite  automatic  pasters 
8  -  42"  3-arm  reels,  AGS  digital 
controls,  simplified  tensions. 

Urbanite  substructure  complete 
for  8-unit  press.  Y-columns,  wall 
Brackets,  pedestals  etc. 

60HP  DC  Motors,  shop  overhauled. 
2-GE  press  drives,  10  unit  DC/SCR 

ALLEMAN  AND  ASSOCIATES,  INC. 
(505)  294-0450 

WANTED  TO  BUY 

WILL  PAY  TOP  DOLLAR 
for  Muller  227S  inserters 
Kansa  480  inserters. 

(800)  356-4886. 

WANTED  by  printer 
King  Press  Equipment  Units  and 
Folders.  Principals  only.  No  dealers. 
(502)  484-5802. 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

1  (800)  247-2338 

DOVER  PROMOTIONS,  INC. 

•Crews  and  Phones 
•Sales  Training  Seminars 
(609)  383-0250 

Carresel,  Inc. 

Fred  Dick's  team  has  handled 
circulation  programs  (or  13  years. 

Our  success  is  based  on  QUALITY 
Phones  and  Crews  1(800)  845-2855 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 

Jeff  Blenkam  (616)  458-6611 

PRO  ^ABTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 

DATA  BASE  MARKETING 

1  (800)  776-6397 

SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 

\Jiljy  DELIVERY 

LVili  CONVERSION  SERVICES 

We  Can  Turn  Distribution  From  An 

Expense  Into  A  Profit  Center. 

Specializing  in  Private  Delivery  Conversion,  Consulting, 
and  TMC  Product  Start-Up  &  Enhancement 

MItIWBSi  Call  Today 

Indeaendeni  For  More 

IBiUrrjif  Information 

(616)  324-1008 

7837  Sprinkle  Road,  Portage,  MI  49001  (616)  396-8055 

CIRCULATION  SERVICES 


KEVIN  S.  PAPPERT 
(313)  673-9533 


TELEMARKETING  PROFESSIONALS 
"The  Paper  People" 
Specializing  in  upgrades 
&  stop  savers 

Allan  Schreibman  (313)  399-6100 


VER-A-FAST  MISSION, 
to  provide  our  clients  with  the  best  tools, 
to  most  accurately  measure  the  quality 
of  their  service  and  to  help  them  im¬ 
prove  the  retention  of  their  customers. 
Call  1(800)  327-8463  Member  NAA 


EDITORIAL  CONSULTANTS 


A  FRESH  APPROACH  -  Former  consul¬ 
tant  with  major  chain  can  improve  your 
newspaper.  Results-oriented.  Bruce 
Lantz,  26  McCully  Dr.,  St.  Thomas,  ON, 
Canada  N5R  5^4  (519)  631-5709. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  arKf  research 
materials,  custom  maps,  copy  writing 
and  graphic  design  (or  newspapers. 
Consulting  (or  startups  and  niche  pub¬ 
lications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also  pro¬ 
vides  dampening  systems,  parallel  dri¬ 
ves,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladderwoys? 
Dirty  air  handling  systems,  duct  work? 
’Daily  Service  Contracts’ 

’One  Time  Service’ 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  1(800)  657-2110 


SERVICE  &  REPAIR 


METRO  CYUNDER  EXCHANGE 

NO  CORROSION  PROBLEMS 
ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 

MOUNTAIN  STATES,  INC. 
(602)  574-0031  (800)  257-3045 


Send  E^P  Box 
Replies 
to: 

I  Editor  &  Publisher 

Classified  Ad  Dept. 
11  West  19th  St. 

I  New  York,  NY  10011 


HELP  WANTED 


ACADEMIC 


JOURNALISM.  Department  of 
Communication  Studies  at  Lynchburg 
College  in  Virginia  seeks  applications 
(or  two-year  appointment  as  assistant 
professor  or  instructor  to  teach  basic 
news  writing  and  other  print  journalism 
courses,  and  to  advise  the  weekly 
student  newspaper.  MA  degree  plus 
teaching,  newspaper  and  computer  ex¬ 
perience  required,  terminal  degree  pre- 
lerred.  Sena  letter  of  application,  tran¬ 
script,  resume  and  letters  of  reference 
to  Dr.  Heywood  L.  Greenberg, 
Chairperson,  Department  of  Communi¬ 
cation  Studies,  Lynchburg  College, 
Lynchburg,  VA  24501.  Decline  May 
1,  1993  EOE. 


ACADEMIC 


School  of  visual  and  performing  arts 
Director  of  Journalism 
Assistant  professor.  Tenure  track 
position  in  Journalism  and  Direc¬ 
tor  of  Program  within  a  Communication 
Arts  Department  (Broadcasting,  PR, 
Journalism).  Varied  journalistic 
experierKe  and  Ph.D  strongly  preferred. 
Contact:  Lynn  Croton,  Dean,  Long  Island 
University/CW  Post,  Visual  &  Performing 
Arts,  Brookville,  NY  11548. 


Fax  Your  Ad 
(212)  92»>1259 


PLACE  YOUR  BET 
ON  EOT  CLASSIFIEDS 

...We  bet  you'll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems 
used  in  newspaper  production  (or  you're  a  Publisher  with 
surplus  equipment  on  your  hands)  E&P  Classifieds  are  your 
best  bet  to  make  (or  save)  some  easy  money. 

E&P's  Help  Wanted  ads  reach  the  industry  people  your 
looking  for  to  fill  that  open  position  at  your  paper.  And, 
Positions  Wanted  acfvertisers  tell  us  that  E&P  Classified  ads 
get  results! 
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ADVERTISING 


ADVERTISING 


HELP  WANTED 


ACCOUNTING 


ACCOUNTING  MANAGER 

Exciting  career  opportunity  with  the 
Union-Tribune  Publishing  Co.  in  Son 
Diego,  CA.  We  ore  looking  for  an 
Accounting  Manager  with  excellent  inter¬ 
personal  and  motivational  skills  as 
well  as  proven  supervisory  experience. 

Responsibilities  will  include 
supervision  of  a  sub-department  of 
accounting,  a  portion  of  the  month-end 
financial  reporting,  assisting  with 

f)reparation  of  annual  budget  and  inter- 
acing  with  internal  and  external 
customers. 

The  ideal  candidate  will  be  computer 
literate,  praficient  on  10-key,  3-t 
years  in  a  large  accounting  environment 
with  a  public  accounting  firm  and  news¬ 
paper  accounting  experience.  CPA  or 
MBA  would  be  a  plus. 

This  list  does  not  necessarily 
contain  all  of  the  actual  or  essential 
duties  of  this  position. 

If  you  meet  the  above  requirements, 
please  send  a  resume  and  salary  his¬ 
tory  to: 

The  Union-Tribune  Publishing  Co. 
Human  Resources  Department, 
Job#2-93 
P.O.  Box  191 
San  Diego,  Co  92112 

AN  EQUAL  OPPORTUNITY  EMPLOYER 

ADMINISTRATIVE 

GENERAL  MANAGER 
General  mancraer  with  experience  in  all 
departments  of  a  community  newspaper. 
Responsible  for  operation  of  two  weekly 
newspapers  and  tourist  publication. 
Neea  experienced  leader  and  out-^ing 
doer,  not  orchestrator.  Right  candidate 
has  undergraduate  degree  with  three 
years  plus  as  newspaper  general  man¬ 
ager  ar  publisher.  Experience  in  news 
andad  sales  essential.  People  skills, 
sincere  interest  in  community 
service,  computer  literacy  and  know¬ 
ledge  of  newspaper  financials  impor¬ 
tant.  Based  in  Plymouth,  New  Hampshire. 
Compensation  consists  of  base 
salary,  MBO  bonus  and  benefits.  Write 
(please  do  not  call)  with  resume  by 
April  16  to:  GM  POSITION,  Attn: 
Tom  Hepner,  PO  Box  1 48,  Plymouth,  NH 
03264. 

ADVERTISING 

PUBUSHER/ 

ADVERTISING  DIREQOR 
Publisher/ Advertising  Director 
needed  for  fas^growing  12,000  daily 
newspaper  in  California's  Southwest 
Riverside  County.  Position  respon¬ 
sible  for  advertising,  editorial, 
circulation  and  marketing  activities. 
Requires  college  degree  and  minimum  5 
to  10  years  experience  in  newspaper 
advertising  management. 

Tribune  Co.  subsidiary. 

Join  the  staff  of  the  newspaper  voted  best 
in  the  state.  Send  resume  with  cover 
letter  to: 

The  Californian 
c/o  Peggy  Chapman, 

Times  Advocate 
207  E.  Pennsylvania  Avenue 
EscoTKlido,  CA  92025 


ADVERTISING 


ADVERTISING  ACCOUNT  EXECUTIVE 
for  Time  Warner  affiliate.  You  will  be 
in  a  high  profile  position  selling 
for  the  Recorder,  a  daily  legal  newspaper 
in  Son  Francisco.  High  earning  poten¬ 
tial  for  experienced  and  motivated 
professional.  Base  salary  and  compe¬ 
titive  commission  package.  Excellent 
benefits.  Please  fax  resume  to  M.  Sanen, 
Display  Advertising  Manager,  Fax  no. 
(415)  749-5566  or  (415)  749-5449. 

ADVERTISING  SALES  MANAGER 
Major  NYC  weekly  group  seeks  a  top 
Display  Ad  Manager  who  is  a  pro  with  a 
proven  track  record  of  success  in 
training  and  motivation  aggressive 
sales  force.  Salary  and  overrides  and 
benefits.  Mail  employment  history  to 
S.F.F.,  300  Madison  Avenue,  10th 
Floor,  New  York,  NY  10017. 

CLASSIFIED  SALES  MANAGER 

The  San  Diego  Union-Tribune  seeks  a 
Classified  Advertising  Sales 
Manager  to  manage  and  n>otivate  sales 
team  or  approximately  25  telephone  sales 
agents.  Must  possess  skills  to 
establish  and  maintain  revenue  and 
performance  goals  of  team. 

Must  hove  experience  in  sales  call  center 
utilizing  arder  entry  and  ACD 
systems.  Experience  to  include  hands-on 
abilities  with  report  interpreting 
capability. 

Qualifications  required:  Excellent 
verbal  and  written  communicatian, 
analytical  abilities,  proven  sales 
success,  camputer  literate  and  excellent 
management  skills.  College  degree 
desirea. 

This  list  does  not  necessarily 
cantoin  all  of  the  actual  or  essential 
duties  af  this  position. 

If  you  meet  the  above  qualifications, 
please  send  resume  and  salary  history 
to: 

Union-Tribune  Publishing  Co. 

Human  Resources  Department, 
Job#AB-1 1 
PO  Box  191 
San  Diego,  CA  92112 

AN  EQUAL  OPPORTUNITY  EMPLOYER 

CLASSIFIED  MANAGER  FOR  Sunday 
thru  Friday  daily  in  Zone  2.  We  need 
someone  to  train  our  associates  to  be 
sales  people  and  nat  order  takers. 
Shauld  hove  experience  in  classified 
and  telemarketing.  Send  resume  to  Box 
6299,  Editor  &  Publisher. 

TELEAAARKETING  MANAGER:  Aggres- 
sive  Michigan  publishing  group 
seeks  equally  dynamic  leader  for 
classified/ telemarketing  department. 
Train,  manage,  inspire  phone  sales 
staff.  Must  be  hign-energy  leader. 
Outside  sales  knov^nedge  a  plus.  Will 
consider  someone  with  lesser  manage¬ 
ment  experience  if  they  can  sell  us  on 
their  talents.  Resume  to  SCN 
Communications  Group,  D.  Hohendorf, 
PO  Box  14,  Union  Lake,  Ml  48387- 
0014  (313)  360-6397. 

ADVERTISING  SALES 
New  York  based  trade  publication 
seeking  a  junior  level  sales  repre¬ 
sentative.  Requires  smarts  and  a  high 
energy  level.  At  least  three  years  of 
advertising  space  sales  experience. 
Overnight  travel. 

Box  6306,  Editor  &  Publisher. 


MANAGEMENT 
“We're  on 

Orange  County's  Side' 
MANAGER,  VOICE 
INFORMATION  SERVICES 
Our  Advertising  Department  is  seek¬ 
ing  a  Strang  leoMr  to  manage  our  Voice 
Information  System.  Responsibili¬ 
ties  include: 

*  Overall  development  of  Voice  Informa¬ 
tion  Services  for  the  Register 
including  product  evolution,  market 
ing  and  promotion. 

*  Coordinate  and  facilitate  all  VIS 
projects  that  involve  other 
divisions. 

*  Work  with  operating  division  to  de¬ 
velop/implement  programs  to  pro- 
mote/communicate  VIS  products  and 
services  for  Register. 

*  Stay  abreast  of  VIS  technology  and 
service  developments  in  the  newspa 
per  and  by  competitors  to  facilitate 
growth  and  development  of  VIS  op¬ 
portunities  and  technology  within  com¬ 
pany. 

*  Develop/ monitor  quality  standards 
of  VIS  products  offered  by  Register. 

*  Develop/implement  marketing  and 
sales  strategies  and  programs  to 
attain  planned  revenue  and  profit  obi. 

The  ideal  candidate  will  have  the 
following: 

*  Proven  history  of  sales  and  marketing 
accomplishments. 

*  Strong  communication  and  arganiza- 
tional  skills. 

*  Understanding  of  of  telephone  technol- 
ogy. 

*  Experience  with  audiotext 
applications. 

*  Understanding  of  computer  hardware 
and  applications  software. 

*  Audiotext  or  equivalent  experience  in 
the  newspaper  industry. 

Please  apply  in  person,  or  send  resume 
to 

Human  Resources/#!  223 
625  North  Grand  Avenue 
Santa  Ana,  CA  92701 
HOURS  TO  APPLY: 

9  am  -  3:30  pm  Monday 
8  am  -  3  pm  Tuesday  and 
Wednesday 

8  am  -  12  noon  Thursday 
Closed  Friday 
(714)  953-2232  Office 
(714)  664-6099  24  hour  Job  Hotline 

THE  ORANGE  COUNTY 
REGISTER 

NATIONAL  ADVERTISING  SALES  MAN¬ 
AGER  -  For  Knight-Ridder  doily  news¬ 
paper  in  Long  Beach,  CA.  We  need  an 
aggressive,  motivational  manager  to 
direct  the  efforts  of  our  national  staff 
and  generate  sales.  Requirements  in¬ 
clude  minimum  of  3  years  successful 
sales  experience  in  national  print  me¬ 
dia  sales.  Prior  sales  management  ex¬ 
perience  is  preferred,  but  we'll  consider 
candidates  who  hove  what  it  takes  to 
sell  and  to  motivate  sales  staff  in  a  highly 
competiti've  market. 

We  offer  an  attractive  compensation 
package  and  excellent  benefits.  If  inter¬ 
ested,  send  resume  with  cover  letter  and 
salary  requirements  to: 

Press-Telegram 
Employee  Relations  Dept. 

604  Pine  Avenue 
Long  Beach,  CA  90844 
Attn:  Na/I  Ad  Manager 
EOE 


SALES  PERSON  WITH  MANAGEMENT 
potential  wanted  by  aggressive,  quality 
daily  newspaper  in  Florido.  Zone  4  can¬ 
didates  preferred.  Forward  resume  and 
income  nistory  to  Box  6305,  Editor  & 
Publisher. 

SALES  TRAINING  MANAGER 

The  Orange  County  Register's  Adver¬ 
tising  Division  has  an  opening  for  a 
SALES  TRAINING  MANAGER. 

This  position  plans,  coordinates  and 
directs  training  and  staff  development 
programs  for  the  Advertising  Divi¬ 
sion  by  performing  duties  personally 
or  through  subordinate  supervisors. 

This  position  requires  a  strong 
sales  training  and  nranogement  back¬ 
ground  with  a  Bachelors  Degree  or  equi¬ 
valent  work  experience.  Excellent  presen¬ 
tation  skills  are  a  must. 

The  ability  to  communicate  effective¬ 
ly,  both  orally  and  in  writing  is 
critical  ta  success  in  this  posi¬ 
tion.  Must  hove  the  ability  to  accu¬ 
rately  calculate  and  communicate  all 
advertising-retail  rates,  facts  and 
figures. 

All  qualified  candidates  should 
send  resume  and  salary  history  with 
references  to: 

The  Orange  County  Register 
Human  Resources/Employment  #1220 

Dana  Lippert,  Senior  Recruiter 

625  N.  Grand  Ave. 

Santa  Ana,  CA  92701 

TOP  ADVERTISING  MANAGER  to 
nfKinage  and  direct  our  southern  edition, 
a  bi-weekly  with  25,000  circulation. 
Family  owned  organization  in  Zone  2  - 
Glenside,  PA  seeks  aggressive, 
results-oriented,  mature  professional. 
Must  be  motivated,  have  solid  news¬ 
paper  experience  and  history  of  good 
results.  Age  no  problem,  all  resumes 
confidentid.  Call  (215)  885-2900  for 
interview. 

ART/EDfTORIAL 

OPENING  FOR  GRAPHICS/DESIGN 
EDfTOR  on  daily  newspaper.  Must  be 
able  to  create  interesting  daily  graphics 
and  design  bright  feature  pages.  For 
more  information,  contact  Peggy  Tennis, 
SPJ's  JOBS-FOR-JOURNALISTS  pro¬ 
gram,  at  (317)  653-3333. 

NEWS  ARTIST 

THE  HERALD,  30,000-k  McClatchy 
daily  in  university  town  near  Char¬ 
lotte,  NC,  is  replacing  a  veteran 
graphics  journalist.  Should  be  team 
player  with  strong  design  and  typo¬ 
graphic  skills.  Mac  skills  essen¬ 
tial.  Letter,  resume  and  work  samples  to 
Terry  Plumb,  Editor,  The  Herald,  PO  Box 
11707,  Rock  Hill,  SC  29731.  No 
calls. 

NEWSROOM  ARTIST 
The  Charleston  (WV)  Gazette,  a  55,000 
AM,  has  an  opening  for  a  newsroom 
artist.  Should  be  proficient  in 
Aldus  Freehand,  Quark  XPress,  Adobe 
Illustrator,  and  knowledgeable  of  page 
layout  and  design.  Illustration 
skills  desirable.  Creativity  and 
interest  in  news  required,  experience 
would  be  a  plus.  Interested  persons 
should  send  a  resume  and  vrork  samples 
loRosalie  Earle,  Managing  Editor,  Char¬ 
leston  Gazette,  1001  Virginia  Street 
East,  Charleston,  WV.  We  are  an  equal 
opportunity  employer. 
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HELP  WANTED 


ART/GRAPHICS 


PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/Art 
Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  ABSOLUTE¬ 
LY  NO  PHONE  CALLS. 


CIRCULATION 


BEACH  CITIES  NEWSPAPER  has 
outstanding  opportunity  for  Circula¬ 
tion  Manager.  Superior  analytical/ 
organizational/communication  skills. 
Newspaper  management  back¬ 
ground  with  home  delivery  experience 
required.  Degree  in  related  field 
preferred.  Box  #6296,  Editor  & 
Publisher.  No  Phone  Calls  Please. 


CITY  CIRCULATION  MANAGER  (or  the 
fastest  growing  metro  daily  in  Zone  4. 
Applicants  must  be  goal-oriented, 
customer  driven  and  know  how  to  train 
and  lead  a  relatively  inexperienced  staff. 
A  track  record  of  consistent  circula¬ 
tion  increases  in  both  single  copy  and 
hame  delivery  is  also  required. 
Salary  and  bonuses  to  mid  $30s.  Box 
6294,  Editor  &  Publisher. 


PROMOTER 

HANDS  ON  CIRCULATION  MANAGER, 
who  can  build  our  Net  Paid  Circula¬ 
tion.  NOW.  Tell  me  what  you've  done, 
andwhat  you  can  do  for  us.  The  Haverhill 
(MA)  Gazette  is  a  good  community 
Newspaper  that  needs  to  grow.  Salary 
about  $30K.  based  on  experience  and 
results.  Send  cover  letter  and  resume  to 
Jerry  Byrne,  Scripps  League  Newspapers, 
PO  Box  400,  Santa  Maria,  CA  93456. 


EDITORIAL 


BUSINESS  writer  for  Southeast  after¬ 
noon  daily,  covering  banks  and  health 
care  in  a  city  that  is  home  to  several 
major  health  care  companies  and  is  a 
regional  financial  hub.  We  emphasize 
business  news,  with  a  seven-person  busi¬ 
ness  desk  and  good  ploy  (or  stories.  If 
you're  an  aggressive  business  reporter 
seeking  a  chance  to  grow  as  a  writer, 
send  your  resume  and  six  best  clips  to 
Box  6291,  Editor  &  Publisher. 


LIFESTYLE  WRITER  to  fill  (our-day- 
week  vacancy  (or  the  weekend  llfest)ne 
section  of  a  Maine  daily.  Send  letter 
of  application,  resume  and  (our  writing 
samples  to  personnel  director,  Kennebec 
Journal,  P.O.  Box  1052,  Augusta,  ME. 


EDITORIAL 


AGGRESSIVE  REPORTER 
The  Florida  Times-Union  needs  an  exper¬ 
ienced  reporter  to  work  in  a  fast  growing 
metro  market.  Circulation  185,000 
daily,  260,000  Sunday,  Send  resume, 
best  six  clips  and  references  by  April 
16  to  John  Burr,  c/o  The  Florida  Times 
Union,  PO  Box  1949,  Jacksonville,  FL 
32231. 

A  drug  free  workplace. 

EOE 


ASSISTANT  EDITOR 
Progressive  70,000  circulation 
monthly  business  magazine  seeks 
strong  writer/reporter.  Must  possess 
excellent  written/oral  communication 
skills  and  be  able  to  handle  news, 
features  and  special  projects  for 
outside  clients.  Send  resume,  clips 
and  salary  requirements  to  Box  6304, 
Editor  &  Publisher. 


ASSOCIATE  EDITOR 
The  Palm  Beach  Review,  an  affiliate  of 
Time-Warner  and  American  Lower,  is 
looking  for  a  pro  who  bores  easily.  We 
want  someone  smart  and  nimble  enough  to 
fine-tune  today's  news  story,  then  master 
next  Friday's  sophisticate  magazine- 
style  takeout  on  business,  real  estate  or 
law.  Work  in  the  dynamic  South  Florida 
business  market.  At  least  half  the  job 
is  eiting  and  supervising  a  season^, 
seven-person  staff  in  partnership  with  an 
executive  eitor.  Send  resume  and  clips 
to:  Noreen  Marcus,  Executive  Editor, 
100  S.  Dixie  Highway,  West  Palm 
Beach,  FL  33401. 

AWARD-WINNING,  MEDIUM-SIZE 
AM  daily  in  Sunbelt  seeking  exper¬ 
ienced  copy  desk  person  who  can  do  it 
all — editing,  headline  writing  and 
design.  Equal  opportunity  employer. 
Send  resume  to:  P.O.  Box  588,  Baton 
Rouge,  LA  70821. 
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JOURNALIST 


'W//////////A 


Major  NYC  metro  area  corporation  is  seeking 
a  seasoned  Joumalist/Reporter  with  a  mini¬ 
mum  of  2  years  proven  professional 
experience. 

Superior  written  communication  skills  essen¬ 
tial.  Familiarity  with  word  processing/ 
compLJter  programs  desired. 

We  offer  competitive  salary  and  comprehen¬ 
sive  tjenefits  package.  Please  submit  resume, 
including  writing  samples  and  salary  history 
to: 

P.O.  Box  899.  Dept  H-441 2 
East  Brunswick.  NJ  08816  ^ 


EDITORIAL 


COMPUTER  JOURNAUSTS!  Expanding 
computer  magazine  publishing  group 
seeks  savvy  writers  and  editors  at 
all  levels.  Knowledge  of  reseller  channel 
a  plus.  Send  resume,  clips,  salary 
requirements  to  Editorial  Search, 
Reseller  Channel  Group,  PO  Box  650, 
Morris  Plains,  NJ  07950. 

COPY  EDITOR, 

GRAPHICS  POSITION 
Metro  PM  daily  in  southwest  seeks  a 
copy  editor  with  strong  editing,  head¬ 
line,  layout  and  production  skills 
(slot  experience  a  plus)  and  a  graphics 
person  skilled  in  page  design,  able  to 
operate  an  electronic  photo  desk  system 
and  produce  informational  graphics 
(color  experience  a  plus).  Box  6280, 
Editor  &  Publisher. 

COPY  EDITOR 

North  Dakota's  capital  city  daily 
newspaper  seeks  a  talented  copy  ed¬ 
itor  for  a  mix  of  challenges,  ranging 
from  page  design  and  editing  to  pagi¬ 
nation  to  feature  fronts.  Strong  editing/ 
writing  skills.  Send  clips  and 
resume  to:  Paulo  Redmann,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502.  Application  deadline  April  16, 
1993. 

COPY  EDITOR  —  We  need  an  editor  who 
is  quickly  acquiring  superior 
word,  layout  and  pagination  skills, 
and  sound  news  judgement.  Potential 
counts  more  than  experience.  This  is 
your  chance  to  join  a  fine  newspaper  in  the 
great  Northwest.  Send  resume,  references 
and  clips  to:  Phil  Gruis,  Deputy 
Managing  Editor,  Spokesman-Review, 
PO  Box  2160,  Spokane  WA  99210. 

DEPUTY  MANAGING  EDITOR 
Honolulu  Advertiser  (110,000  AM, 
200,000  Sun.)  looking  for  an  exper¬ 
ienced,  creative  newsroom  executive  to 
oversee  design  and  presentation.  Must 
hove:  experience  in  design/presentation; 
sound  news  judgment;  conceptual  abili¬ 
ty  to  plan  news  presentation  through  crea¬ 
tive  use  of  layout,  photos  and  graphics 
(and  ta  train  athers  to  do  so); 
production-oriented  ability  to  meet 
deadlines;  ability  to  supervise  and 
work  well  with  others  with  varying 
levels  of  expertise  in  design/ 
presentation.  Send  resume,  samples  to: 
Editor,  Gerry  Keir,  Honolulu  Adver¬ 
tiser,  PO  Box  3110,  Honolulu,  HI 
96802. 

COPY  EDITOR 

We're  looking  (or  a  copy  editor  for  the 
night  desk  of  a  125,000  circulation 
daily  in  the  Blue  Ridge  Mountains 
area  of  southwestern  Virginia.  We  want 
someone  who  can  work  collaboratively 
with  editors  and  reporters,  who  can  edit 
local  and  wire  copy,  an  do  layout.  A 
minimum  of  two  years'  reporting/ 
editing  experience  is  preferred.  Macin¬ 
tosh  experience  will  be  considered  a 
plus.  We  boast  a  moderate  climate,  low 
cost  of  living  and  a  newspaper  that  is 
amang  the  top  ten  in  metro-area  penetra¬ 
tion.  Send  resume,  clips,  tear  sheets  of 
layouts,  and  two-page  autobiography  to 
the  Managing  Editor,  Roanoke  Times  & 
World-News,  PO  Box  249 1 ,  Roanoke,  VA 
2401 8.  An  equal  opportunity  employer. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-1-  current 
openings  nationwide.  All  skills/ 
levels.  Details:  Writer-Editor-EP, 
PO  Box  40550,  5136  MacArihur  NW, 
Washington,  DC  20016;  (703) 
506-4400. 


_ EDITORIAL 

********************************  I 

EDITOR  ‘ 

Award-winning  alternative  weekly  ■ 

(60,000-t  circulation)  seeks  exper¬ 
ienced  editor  to  head  six-person  I 

editorial  team.  Strong  writing, 
editing  and  managerial  skills  -  i 

sense  of  humor  a  must.  Salary  negoti-  | 

able.  Send  clips  and  resume  to  Fran 
Sullivan,  Publisher,  Hartford  Advo¬ 
cate,  30  Arbor  St.,  Hartford,  CT 
06106. 

******************************** 

EDITOR  for  35  year  old  construction 
industry  tabloids  located  in  Zone  2, 
Glenside,  PA.  Full  skills  required, 

Mac,  page  design,  must  write  well, 
understand  business,  knack  for  writ¬ 
ing  headlines,  and  be  able  to  generate 
good  story  ideas.  Clips  and  resumes 
required.  Call  John  Bothwell  (215) 
885-2900  for  interview. 

EXPERIENCED  COPY  EDITOR  needed  (or 
mid-size  daily  newspaper  in  West 
Texas.  Pagination  and  graphics  experi¬ 
ence  a  plus.  Send  resumes  and  layout 
samples  to  Kim  Kirkham,  News  Editor, 

The  Odesso  American,  PO  Box  2952, 
Odessa,  TX  79760-2952. 

EXPERIENCED  BUSINESS  REPORTER 
with  lively  writing  style  and  abili¬ 
ty  to  tap  diverse  sources.  Need  to  work 
at  quick  pace  on  daily  stories  while 
planning  investigative  pieces.  Span¬ 
ish  speaker  preferred.  Computer  dato- 
galhering  skills  a  plus.  Santa  Barba¬ 
ra  News-Press,  New  York  Times-owned 
paper.  Send  materials:  Joan  Dzuro, 

SBNP,  PO  Box  1 359,  Santa  Barbara,  CA 
93102. 

EXPERIENCED  INVESTIGATIVE 
REPORTERS  wanted  for  small  chain  of 
weekly  papers.  Specific  interest  in 
community-based  news  desired.  Apply 
through  JOBS-FOR-JOURNALISTS  at 
(317)  653-3333. 

EDITOR-IN-CHIEF 

Highly  experienced  and  talented  indi¬ 
vidual  sought  to  provide  vision  and 
leadership  to  one  of  the  foremost  Jewish 
Information  weekly  newspapers  in  the 
U.S. 

Qualificatians:  excellent  writing 
and  editorial  skills  and  judgment; 
production  technology  expertise;  clear 
understanding  of  Judaism  and  Jewish 
issues;  ability  to  work  well  with 
community  leadership;  ability  to 
direct,  motivate  and  develop  staff; 
familiarity  with  business  side  of 
newspaper  management. 

Send  resume  to  Personnel  Dept.  Metrowest 
Jewish  News  Box  6261,  Editor  & 
Publisher. 

FARM  EDITOR 

The  Des  Moines  Register  is  looking 
for  an  experienced  farm/agricultural 
reparter  to  become  its  Farm  Editor. 

This  reporter  should  have  a  solid,  work¬ 
ing  knowledge  of  Midwest  agriculture  - 
crops  and  livestock.  The  Farm  Editor 
will  be  expected  to  regularly  contribute 
news  stories  to  both  the  daily  and 
Sunday  newspaper.  First-rate  news 
gathering  and  writing  skills  are  a  must. 

Some  photographic  experience  is  helpful. 

This  is  a  high-profile  job,  requir¬ 
ing  the  Form  Editor  to  frequently  travel 
in-state  and  at  times  organize  and 
make  presentations  to  agricultural 
graups.  Send  o  cover  letter,  resume  and 
clippings  to  David  Westphal,  Manag¬ 
ing  Editor,  PO  Box  957,  Des  Moines, 
lA  50304. 
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HELP  WANTED 


EDITORIAL 


EXPERIENCED  COPY  EDITOR 
Strong  editing,  headline,  layout  and 
production  skills,  os  well  os  wit 
required. 

EXPERIENCED  REPORTER 
Applicants  must  hove  minimum  one  year 
professional  experience  for  award¬ 
winning  mid-size  doily. 

Tribune  Company  subsidiary. 

Qualified  applicants  send  resume, 
cover  letter  and  clips  to  City  Desk, 
Times  Advocate,  207  E.  Pennsylvania 
Ave.,  Escondido,  CA  92025. 

FAST  GROWING  CHAIN  of  weekiv 
newspapers  in  Queens,  NY  seeks  self¬ 
starter  to  report  local  news.  Experience 
and  car  required.  Send  resume  and  clips 
to  Steven  Blank,  Queens  Publishing 
Corp.,  214-11  41st  Ave.,  Boyside,  NY 
11361. 

FOOD  WRITER:  The  Birmingham  Post- 
Herald  is  looking  for  a  food  writer 
with  strong  reporting  and  writing 
skills.  Full-time  position  also 
includes  general  assignment  duties 
in  the  features  department.  Design  and 
pagination  skills  a  plus,  but  not 
necessary.  Entry  level  candidates 
welcome.  Send  clips  and  references  to: 
Managing  Editor  Jim  Willis, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

FORT  WORTH  STAR-TELEGRAM 
NEWS  EDITOR 

The  Star-Telegram  is  looking  for  an 
experienced  news  editor  to  take  the  lead 
in  producing  an  aggressive  edition 
for  its  fastest-growing  coverage  area. 
News  editor  must  dev^op  and  produce  a 
daily  Page  1  far  a  sophisticated, 
diverse  suburban  readership,  and  help 
oversee  the  local  news  editor's  daily 
metra  section.  Candidates  must  be  able 
to  design  and  produce  full-color  poge  on 
deadline,  coordinate  play  with  all 
metra  and  news  desks,  hove  excellent  news 
judgment  and  creative  flair.  Minimum 
5-7  years  experience  with  daily  newspa¬ 
per  required,  including  3-5  years  layout. 

REGIONAL  TRANSPORTATION 
WRITER 

We're  looking  for  an  experienced  reporter 
with  broad  background  in  transporta¬ 
tion  and  municipal  issues.  Beat 
includes  coverage  of  woHd's  second- 
busiest  airport,  high-speed  rail, 
mass  transit,  intermodal  transporta¬ 
tion  issues  throughout  the  Metroplex. 
Condidate  must  be  a  skilled  writer  who 
knows  how  to  translate  complicated 
subjects  into  everyday  language  and  can 
write  about  people.  Minimum  5-7 
years'  reporting  for  a  daily  newspaper. 

No  phone  inquiries.  Send  clips, 
resume  and  samples  of  your  work  to  Joan 
Krauter,  AME/Northeast  Tarrant,  Fort 
Worth  Star-Telegram,  807  Forest 
Ridge  Dr.,  Suite  100,  Bedford,  TX 
76022. 

PAID  AND  UNPAID  INTERNSHIPS 
ovoilable  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 


EDfTORIAL 


FREE  DATABASE  FOR  XXJRNAUSTS 
No  phone  charges,  no  time  charges. 
Access  (800)  873-0010  by  modem  for 
information  from  the  White  House,  on 
business  issues,  congress,  federal 
policies.  For  assistance,  call  PR 
on-line  (202)  347-8918. 

GRAPHICS  ARTIST 

New  York-based  business  daily  seeks 
experienced  informational  graphics 
specialist  for  our  fost-moving,  three- 
person  Mac-based  team.  Respond  in  writ¬ 
ing  to  Howard  Abramson,  Managing 
Editor,  The  Journal  of  Commerce,  2 
WoHd  Trade  Center,  Suite  2750,  NY, 
NY  10048.  A  Knight-Ridder  newspaper. 

KNIGHT-RIDDER  NEWSPAPER  in 
college  town  looking  for  copy  editor  for 
news  desk.  Prefer  2-3  years  experience, 
but  a  talented  beginner  will  be  consid¬ 
ered.  Send  clips  of  layout,  copy  editing 
and  headline  writing  to  Robert  Ashley, 
Executive  Editor,  Centre  Daily  Times, 
Bax  89,  State  College,  PA. 

NEW  DIRECTIONS  FOR  NEWS” 
DIREQOR  OF  RESEARCH 

NEW  DIRECTIONS  FOR  NEWS  at  the 
University  af  Missouri-Calumbia 
is  seeking  a  full-time  Director  of 
Research  (sequence  #ac27164).  Duties 
include  but  are  nat  limited  to:  Direct 
and  conduct  Biennial  Inventory  af  Inna- 
vation  research;  Direct  and  supervise 
two  major  journalism  research  exhi¬ 
bits,  ane  natianal,  one  international; 
Develap  body  of  cutting-edge  research 
data  on  demographic/cultural  research 
as  well  as  cutting-edge  technology 
research;  Write  research  reports,  speak 
nationally.  MINIMUM  QUALIFICA¬ 
TIONS:  A  master's  degree  in  a  related 
area  of  project  being  supported  or  on 
equivalent  combination  of  education 
and  experience  from  which  comparable 
knowledge  and  abilities  can  be  acquired 
is  necessary.  Three  to  four  years  experi¬ 
ence  in  educational,  development  and/or 
research  projects  development  and  admi¬ 
nistration  is  necessary.  New  Direc¬ 
tions  for  News  is  an  independent,  not- 
for-profit  research  and  development  orga¬ 
nization  which  fosters  innovation  in 
newspapers.  Interested  persons  should 
apply  by  4/29/93  to: 

Should  any  accommodations  be  neces¬ 
sary,  please  call  (314)  882-7976. 
TDD  users,  please  use  the  Relay 
Missouri  number  1  -800-RELAY  MO 
(735-2966). 

Human  Resource  Services 
201  South  7th  Street 
130  Heinkel  Building 
University  of  Missouri-Columbia 
Columbia,  MO  6521 1 
Affirmative  Action 
Equal  Opportunity  Employer 

MANAGING  EDITOR 
SAN  FRANCISCO  BAY  GUARDIAN, 
growing  (135,000)  alternative  metro 
weekly,  seeks  experienced  editor  with 
strong  news  and  management  back¬ 
ground  to  develop  and  lead  1 2  person 
editorial  staff.  Resume  to: 

Publisher 

SF  Boy  Guardian 
520  Hampshire 
San  Francisco,  CA  94110 
NO  PHONE  CALLS  PLEASE 
Equal  Opportunity  Employer 
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METRO  DESK  EDITOR 
We're  looking  for  a  metro  desk  editor 
vrho  can  work  colfoboratively  with  other 
metro  editors  in  directing  the  locol/ 
state  report  for  125,000  circulation 
daily  in  the  Blue  Ridge  Mountains 
area  of  Southwestern  Virginia.  We  want 
someone  who  can  work  with  reporters  on 
breaking  daily  stories,  the  three-day 
swoops  and  in-depth,  sophisticated 
reparting  and  writing.  We  prefer  report¬ 
ing  experience  and  at  least  three  years' 
experience  in  editing  copy  and  direct¬ 
ing  reporters.  The  job  involves  some 
night  and  weekend  work,  shared  leader¬ 
ship  with  reporter-led  teams  and  occa¬ 
sional  direction  of  Business  and  Features 
staffs.  We  boast  a  moderate  climate, 
low  cost  of  living  and  a  newspaper  that 
is  among  the  top  1 0  in  metro-orea  pene¬ 
tration.  Send  resume,  clips  and  two- 
page  autobiography  to  the  Managing 
Editor,  Roanoke  Times  &  World-N^s, 
PO  Box  2491 ,  Roanoke,  VA  2401 8.  An 
equal  opportunity  employer. 

NEWS  EDITOR  for  twice-weekly  news¬ 
paper  in  Northeast  Iowa.  Emphasis  on 
editing,  writing,  page  layout  and  man¬ 
aging  newsroom  staff.  Send  resumes  to 
Susie  Wells,  Employment/Compensation 
Manager,  Woodward  Communications, 
Inc.,  PO  Box  688,  Dubuque,  lA  52004- 
0688. _ 

NEW  DIREQIONS  FOR  NEWS 

DIREQOR,  ELECTRONIC  DATA 

NEW  DIREQIONS  FOR  NEWS  at  the 
University  of  Missouri-Columbia 
is  seeking  a  full-time  Manager,  Compu¬ 
ter  Services  (sequence  #ac27166). 
Duties  include  but  are  not  limited 
to:  Oversee  computing  needs  of  NDN. 
Direct  implementation  and  maintenance 
of  "Ideas  On-Line,"  a  computer-based 
program  involving  product  reinvention, 
uploading/reconfiguring  data, 
marketing/outreach,  and  working  with 
1600  doily  newspapers;  Supervise 
support  staff.  MINIMUM  QUALIFI¬ 
CATIONS:  A  bachelor's  degree  in 
mathematics,  statistics  or  a 
related  field  in  which  departmental 
research  is  being  conducted  or  on  equi¬ 
valent  combination  of  education  and 
experience  from  which  comparable 
knowledge  and  abilities  can  be  acquired 
is  necessary.  Five  to  seven  years  experi¬ 
ence  in  programming  and  computing  ac¬ 
tivities  inouding  experience  in  the 
design  of  computer  systems  and  2-3 
years  experience  in  the  computer  lang¬ 
uage  being  utilized  is  necessary. 
PREFERRED  QUALIFICATIONS: 
Candidate  selected  will  also 
possess  o  newspaper/joumalism  back¬ 
ground.  New  Directions  for  News  is  an 
independent,  not-for-profit  research  and 
development  organization  which  fosters 
innovation  in  newspapers.  Interested 
persons  should  apply  to: 

Should  any  accommodations  be  neces¬ 
sary,  please  call  (314)  882-7976. 
TDD  users,  please  use  the  Relay 
Missouri  number  1 -800-RELAY  MO 
(735-2966). 

Human  Resource  Services 
201  South  7th  Street 
130  Heinkel  Building 
University  of  Missouri-Columbia 
Columbia,  MO  6521 1 
Affirmative  Action/ 

Equal  Opportunity  Employer 
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NEW  DIRECTIONS  FOR  NEWS 

DIREQOR  OF  SERVICES  AND 
PUBUCATKDNS 

NEW  DIRECTIONS  FOR  NEWS  at  the 
University  of  Missouri-Columbia 
is  seeking  a  full-time  Director  of 
Services  and  Publications  (sequence 
#ac27165).  Duties  include  but  are  not 
limited  to:  Direct  national  roundt¬ 
able  program,  follow-up,  and  r^ieots; 
Direct  bi-monthly  national  publica¬ 
tions  (oversee  writing,  design, 
production)  and  subscriptions; 
Direct  marketing  of  videos  and  corKep- 
tualization  of  future  video  products; 
Supervise  marketing  assistant, 
fiscal  assistant,  secretary, 
contract  writers,  designers,  and 
videographers;  Responsible  for 
constructing  and  implementing  outreach 
pragram;  Serve  as  office  director 
during  Executive  Director's  absence. 
MINIMUM  QUALIFICATIONS:  A 
master's  degree  in  a  related  area  of 
project  being  supported  or  an  equivalent 
combination  of  raucation  and  experience 
from  which  comparable  knowledge  and 
abilities  can  be  acquired  is  necessary. 
Three  to  four  years  experience  in  educa- 
tianal,  development  and/or  research 
prajects  development  and  administra¬ 
tion  is  necessary.  New  Directions  for 
News  is  an  independent,  not-for-profit 
research  and  development  organization 
which  fosters  innovation  in  newspapers. 
Interested  persons  should  apply  by 
4/29/93  to: 

Should  any  accommodations  be  neces¬ 
sary,  please  call  (314)  882-7976. 
TDD  users,  please  use  the  Relay 
Missouri  number  1  -800-RELAY  MO 
(735-2966). 

Human  Resource  Services 
201  South  7th  Street 
130  Heinkel  Building 
University  of  Missouri-Columbia 
Columbia,  MO  6521 1 
Affirmative  Action/ 

Equal  Opportunity  Employer 

NEWS  EDITOR  -  The  Santa  Maria 
Times  seeks  a  strong,  experienced  nevrs 
animal  to  lead  a  pack  of  hungry  young 
journalists  to  greatness  on  the 
fastest-growing  daily  along  Califor¬ 
nia's  spectacular  Central  Coast. 
Candidates  should  possess  solid 
news  judgment,  strong  copy-editing  and 
organizational  skills,  and  o  crea¬ 
tive  eye  for  design  and  layout. 
Bilingual  and  pagination  skills  a 
plus.  Send  resume  and  tearsheets  to 
Managing  Editor,  Wayne  Agner,  Santa 
Maria  Times,  PO  Box  400,  Santa 
Mario,  CA  93456. 

NEWS  EDITOR 

A  Knigh^Ridder  newspaper  seeks  an 
advanced  news  editor  for  advance 
sections.  The  ideal  candidate  will 
have  strong  interpersonal  skills,  a 
knock  for  planning  and  a  nose  for  creat¬ 
ing  timely,  fresh  sections.  Minimum 
of  seven  years  experience,  including 
reporting  and  supervisory.  Copy  edi^ 
ing  and  design  experierKe  helpful.  The 
State  is  a  progressive,  capital 
city  newspaper  with  a  daily  circula¬ 
tion  of  140,000  and  Sunday  circula¬ 
tion  of  1 70,000.  Send  resume  and  work 
samples  to  AME,  Bunny  S.  Richardson, 
The  State,  PO  Box  1 333,  Columbia,  SC 
29202. 
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HELP  WANTED 

EDITORIAL 


NIGHT  CITY/COPY/lAYOUT  EDITOR 
for  fast  growinq  AM  daily  newspaper. 
Experienced  only.  Benefits.  Send  resume 
to  Stan  Usinowicz,  Editor,  Today's 
Doily  News,  1890  West  Acoma,  Lake 
Havasu,  AZ  86403.  No  phone  calls. 

NOVEL  WANTED:  Twice-weekly  free- 
paper  seeks  one  time  serial  rights  to 
previously  unpublished  and  'clean' 
romance  novel.  75,000  word  max. 
Completed  works  only.  Send  SASE  for 
guidelines,  to  Robert  Kirby,  Editor, 
Utah  County  Journal,  500  West  1200 
South,  Orem,  Utah  84058. 

PHOTOJOURNALIST  for  strong  weekly. 
Color  and  black  &  white.  Letter, 
resume,  clips,  etc.  ta:  Editor,  The 
Fauquier  Citizen,  PO  Box  3430, 
Warrenton,  VA  22186. 

PUBLISHER  of  two  well  established 
niche  magazines  in  Seattle  needs  exper¬ 
ienced  wriler/editor  to  review  RVs  and 
MFG  Housing  and  its  lifestyle. 
Macintosh  knowledge  needed.  Well 
organized.  Send  letter,  clips,  resume  and 
salary  requirements  to:  Ron  Knudson, 
PO  Box  55998,  Seattle,  WA  98155. 

REPORTER/COPY  EDITOR:  Need  exper- 
ienced  combo  person.  As  a  reporter,  must 
be  a  self-starter,  highly  organized, 
exceptional  writer;  able  to  jug^e  a  half 
dozen  stories  at  a  time  on  any  subject. 
You  will  also  work  part  time  as  a  desk 
replacement,  sometimes  switching  to 
reporting  on  the  same  day.  As  a  copy 
editor,  must  have  strong  editing, 
headline-writing,  and  layout  skills; 
ability  to  perform  under  tight  dead¬ 
lines.  Leaf/Mac/Quark  experience  help¬ 
ful,  not  required.  Minimum  of  3  to  5 
^rs  medium  to  large  daily  experience. 
Team  player.  Diverse  reporting/ 
writing  background  helpful  (not  just 
beats,  but  solid  experience  in  features, 
enterprise,  and  ability  to  plug  into 
any  beat.)  Good  command  of  language, 
tight  editing  skills,  ability  to 
write  snappy  heads,  and  flair  for  layout 
and  design.  Challenging,  exciting 
environment.  Small  but  close-working 
staff  that  is  used  to  producing  large 
amounts  of  copy  and  doing  it  vrell.  A 
strong  PM  that  is  making  its  mark, 
and  growing.  Send  clips,  tearsheets  and 
letter.  Your  Tetter  must  be  able  to  tell  us 
why  we  should  hire  you.  No  phone  calls. 
Send  to:  Times  Publishing  Company, 
205  W.  12th  St.,  Erie,  PA  16534. 
Attn:  Human  Resources. 

REPORTER 

Experienced,  aggressive  business  repor¬ 
ter  who  wants  to  break  news  for  award¬ 
winning  vieekly  newspaper.  Send  resume, 
three  business  clips  to  Beth  Ewen, 
Editor,  Minneapolis/St.  Paul  City- 
Business,  5500  Wayzata  Blvd.,  Ste. 
800,  Minneapolis,  MN  55416. 

REPORTER  NEEDED  for  weekly  news- 
per.Must  hove  good  vm-iting  skills  and 
able  to  use  a  camera.  Send  resume 
to  Putnom  County  Vidette,  PO  Box  1 27, 
Columbus  Grove,  OH  45830. 

SKILLED,  conscientious  reporter 
needed  for  small  Caribbean  vifeekl/s 
team.  Salary  $200/wk.  Rush  resume, 
clips  to  Box  6300,  Editor  & 
Publisher. 

SPORTS  EDITOR  for  strong  weekly. 
Resume,  5  clips,  etc.  to:  Editor,  The 
Fauquier  Citizen,  PO  Box  3430, 
Warrenton,  VA  22186. 
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REPORTER:  Ohio  12,000  circulation 
daily  seeking  aggressive  reporter, 
preferably  with  one  or  two  years  ex- 
perience,for  city  hall  beat.  Must  be  fast, 
accurate  and  a  self-starter.  Send  resume 
and  clips  to  Mel  McKeachie,  Managing 
Editor,  Ashland  Times-Gazette,  40  E. 
Second  St.,  Ashland,  OH  44805. 

SENIOR  WRITER  with  established 
record  of  producing  strong  enterprise. 
Successful  applicant  will  be  an  agile 
and  energetic  writer  and  newsroom 
leader  who  possesses  demonstrated  abil- 
ityto  mentor  younger  writers.  Apply  to 
Managing  Editor,  The  News,  33  SE  mird 
St.,  Boca  Raton,  FL  33432. 

SPORTS  EDITOR  for  growing  Knight- 
Ridder  daily.  Must  hove  strong  super¬ 
visory  and  layout  skills.  Seeking 
experienced  professional  with  demon¬ 
strated  commitment  to  local  sports  who 
can  take  a  good  section  to  next  higher 
levels.  Apply  to  Managing  Editor,  The 
News,  33  SE  Third  St.,  Boca  Raton,  FL 
33432. 

SPORTS  WRITER-EDITOR 
Agence  France-Presse  seeks  a  sports 
editor/writer  to  work  on  the  English 
Desk  sports  section  of  its  Washing¬ 
ton,  DC  bureau.  Applicants  should  have 
at  least  five  years  experience  writing 
on  U.S.  sports  for  a  daily  newspaper  or 
newsagency  and  have  proven  skills 
both  in  editing  and  in  generating  sto¬ 
ries.  Ability  to  also  write  in  Spanish  an 
advantage.  Applications  in  writing 
to  Richard  Breeze,  Agence  France-Presse, 
1612  K  Street  NW,  Suite  400, 
Washington,  DC  20006. 

STATE  EDITOR 

The  Watertown  (N.Y.)  Daily  Times 
seeks  an  editor  to  manage  the  weekend 
local  news  report  and  some  daily  pages. 
The  editor  should  have  strang  copy  edit¬ 
ing  skills,  experience  helping  repor¬ 
ters  develop  stories  and  a  flair  for 
handling  breaking  news.  Proven  ability 
to  marshal  packages  of  stories  and  art 
would  be  a  plus.  We're  looking  for  a  pro 
interested  in  advancing  a  career  at  one 
of  New  York's  best  mid-size  dailies. 
Applicants  should  send  a  resume  and 
clips  to:  John  B.  Johnson,  Jr.,  Manag¬ 
ing  Editor,  Watertown  Daily  Times, 
Watertown,  NY  1 3601 .  The  deadline  for 
applications  is  April  21 . 

SUBURBAN  REPORTER 
Must  be  able  to  cover  range  of  tovm  news 
with  imagination  and  energy.  Weekly 
experience  or  some  daily  experience 
needed. Zone  1  or  2  only.  Salary  up  to 
$465  week,  depending  on  experience  . 
We're  20,000  PM  in  60,000  city.  Send 
resume,  clips  and  references  to  Linda 
Smith,  suburban  editor.  The  Bristol 
Press,  PO  Box  2158,  Bristol,  CT 
06011-9920.  No  phone  calls. 

THE  SEATTLE  TIMES  is  seeking  a 
NIGHT  SPORTS  EDITOR.  Applicants 
must  hove  three  years  full-time  daily 
newspaper  experience,  preferably  as  an 
editor.  Should  be  an  excellent  content 
editor  with  strong  people  skills. 
Must  be  able  to  work  nights.  Speed  and 
ability  to  handle  pressure  is  essen¬ 
tial.  Send  resume  and  samples  to 
Millie  Quan,  Assistant  Managing 
Editor,  Seattle  Times,  PO  Bax  70, 
Seattle,  WA  98111.  No  calls,  please. 
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SYSTEMS  EDITOR 

There's  an  opening  now  at  FLORIDA 
TODAY,  headquarters  far  Gannett's 
South  region.  We're  also  accepting 
resumes  far  anticipated  apenings  at 
some  of  Gannett's  other  81  daily  news¬ 
papers.  FLORIDA  TODAY  is  a 
79,000-circulation  AM  in  a  rapidly 
growing  area  on  Florida's  East  Coast. 
Editors  there  seek  two  years'  systems 
experience,  Macintosh  and  DOS  experi¬ 
ence,  good  organization,  management 
and  teaching  skills  and  the  ability  to 
plan  and  supervise  system  installa¬ 
tion  and  to  help  move  the  newspaper 
into  newareas  of  information  presenta¬ 
tion  using  technology.  If  you're  inter¬ 
ested  in  this  opening  or  in  being  in  our 
talent  pool  for  future  openings,  send  a 
resume,  cover  letter  and  salary  require¬ 
ment  to:  Kate  Kennedy,  Coordinator/ 
News  Staff  Recruiting,  Gannett  Co.  Inc., 
1100  Wilson  Blvd.,  Arlington,  VA 
22234.  Gannett  is  an  equal  opportunity 
employer. 

Utah's  dominant,  statewide  newspaper. 
The  Salt  Lake  Tribune,  is  expanding 
its  search  for  applicants  for  the 
following  positions: 

DEPUTY  EDITOR/FEATURES:  Responsi¬ 
ble  for  an  about-to-be  established 
Features  division  comprised  of  the 
current  Arts,  Entertainment,  Life¬ 
styles,  Science  &  Medicine,  Recrea¬ 
tion  sections,  as  well  as  several  new 
sections.  Must  have  excellent  writing 
and  editing  skills,  a  good  eye  for 
design,  a  treasure  of  innovative  story 
ideas,  teaching  and  motivational 
skills,  and  be  willing  to  work  long 
and  occasionally  irregular  hours. 
Features  staff  of  16  will  help  choose 
its  new  leader.  Salary:  $46,800. 

PHOTO  EDITOR:  Current  editor  wants  to 
return  to  shooting,  but  willing  to 
assist  new  photo  editor.  We  are  look¬ 
ing  for  an  inspirational  teacher, 
motivator,  coordinator  who  will 
seldom  get  to  leave  the  building.  Must 
train  word  people  and  photo  staff  to  work 
together,  to  get  the  most  out  of  each  photo, 
to  design  photo  layouts.  In  charge  of 
local  and  wire  photos  for  all  sections. 
Salary:  $40,000.  Photo  staff  of  8 
will  help  choose  its  new  leader. 

PAGE  DESIGNER  COPY  EDITOR:  Must 
design,  help  edit  and  headline  12 
feature  section  fronts  a  week  for  a  paper 
that  prizes  cantent  and  writing  higher 
than  looks.  We  place  a  premium  on 
concise,  enticing  prose  and  expect  no 
different  from  a  designer.  Clean,  simp¬ 
listic,  enticing  and  commonsense 
approach  to  graphics  sought. 

Please  send  letter  of  introduction, 
philosophy,  examples  of  work  and  your 
experience  to  Deputy  Editor  Tom  McCar- 
they.  The  Salt  Lake  Tribune,  1 43  South 
Main,  Salt  Lake  City,  Utah  841 1 1 . 
Deadline:  April  12,  1993.  No  phone 
calls. 

THE  OLDEST  DAILY  in  the  west,  under  new 
local  aymership,  seeks  interns  hungry 
for  experience  in  investigative  report¬ 
ing  under  the  supervision  of  a  35  year 
veteran.  Modest  stipend.  Write,  with 
clips,  to  Special  Projects,  The 
Sacramento  Union,  301  Capitol  Mall, 
Sacramenta,  CA  95814. 
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THE  BEAUMONT  ENTERPRISE  has  lifted 
a  hiring  freeze  and  is  accepting  appli¬ 
cations  for: 

*  Reporter,  Business  Desk 

*  Reporter,  City  Desk 

*  Graphic  artist 

*  Copy  editor,  wire  desk 

*  Copy  editor,  features 

Send  resume  and  salary  requirements  to 
William  Mock,  Managing  Editor, 
Beaumont  Enterprise,  PO  Box  3071, 
Beaumont,  TX  7T704.  Call  and  let  us 
know  resume  is  in  the  mail:  (409) 
838-2803. 

WEEKEND  EDITOR  —  Mid-size  Zone  2 
daily  in  competitive  market  seeks 
people-oriented  newsroom  leader  to  work 
with  city  and  news  desks  in  producing 
weekend  papers.  Editing,  makeup  and 
supervisory  experience  are  musts.  Tell 
us  about  your  goals  and  accomplish¬ 
ments.  Include  resume,  clips.  Deadline 
April  9.  Box  6289,  Editor  &  Publisher. 

WRITER/REPORTER:  Established 
Washington  publishing  company  seeks 
experienced  journalist  for  staff-writer 
position.  We're  looking  for  someone 
with  the  credentials,  energy  and  talent  to 
write  about  10  in-depth  reports  (10,000 
words)  a  year  on  a  broad  range  of  public- 
policy  issues  and  social  trends. 
Must  be  someone  who  enjoys  digging 
deeply  into  topics  and  who  possesses 
the  writing  and  analytical  skills 
necessary  to  explain  complex  subjects  to 
a  general  audience.  Competitive  salary 
and  benefits.  Send  resume  and  clips  to: 

W/R 

Congressional  Quarterly  Inc 
PO  Box  33853 
Washington,  DC  20033 

NO  PHONE  CALLS,  PLEASE 

An  Equal  Opportunity  Employer 

ZONE  5  Award-winning  weekly  news- 
poperis  looking  for  an  editor.  If  you  are 
innovative,  hove  fresh  ideas,  and  can 
take  charge,  send  your  resume  to:  B,  PO 
Box  100,  Blue  Earth,  MN  56013. 

EDITORIAL  UBRARY 

DATABASE  MANAGER 
This  full-time  position  will  be 
involved  in  the  development  and  instal¬ 
lation  of  our  new  state-of-the-art  elec¬ 
tronic  library.  Other  responsibili¬ 
ties  will  include:  ongoing  daily 
maintenance  and  refinement  of  the  datab¬ 
ase,  training  of  other  library  and 
editorial  staff,  dacumentation  of 
procedures,  record  keeping,  vendor  nego¬ 
tiations,  and  two  hours  daily  on  the 
library  reference  rotation. 

Ideal  candidate  will  be  familiar 
with  full-text  retrieval,  full-text 
database  development,  and  PCs.  Text¬ 
editing  experience  would  be  helpful. 
MLS  degree  preferred,  but  all  qualified 
candidates  will  be  considered. 

Please  send  resume  to  Mary  Kate 
Leming/Library  Director,  The  Palm 
Beach  Post,  2751  S.  Dixie  Highway, 
West  Palm  Beach,  FL  33405.  Fax  - 
(407)  820-4758. 

PRESSROOM 

PRESS  OPERATORS:  Positions 
available  in  our  growing  facility  for 
experienced  personnel.  2-5  years  exp- 
erienceon  Goss  equipment.  Send  resumes 
to:  Personnel  Director,  Alexandria  Daily 
Town  Talk,  PO  Box  7558,  Alexandria, 
lA  71306. 
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PRESSRCX3M 


PRESSROOM  SUPERINTENDENT/ 
NIGHTS 

WE  NEED  A  LEADER.  Top  notch  manage¬ 
ment  skills  ore  a  must.  You  must  be  self 
motivated  and  excited  by  the  challenge  of 
a  large  busy  shop.  You  need  to  success¬ 
fully  Ixslonce  the  demands  of  quality, 


pro  ^  ^ 

nve  years' management  experience  and 
double  wide  offset  experience  is 
required.  We  offer  a  competitive 
salary  and  excellent  benefit  program.  An 
Equal  Opportunity  Employer.  We  are 
located  in  Zone  9. 

Please  send  your  resume  and  salary 
history  to  Box  6297,  Editor  & 
Publisher. 


PRODUCnON/TECH 


PRODUCTION  MANAGER 
Seeking  a  team  leader  with  a  proven  track 
record  in  production  management  to  take 
responsibility  for  PrePress,  Press, 
Commercial  Printing  and  Building 
Maintenance. 

Candidates  should  possess  a  strong 
mix  of  technical  and  management 
skills  including  full  color  offset 
printing,  computer  technology,  quality 
controC  budgeting  and  ability  to  deal 
with  environmental  and  safety  issues. 
Knowledge  of  Goss  CommuniN  press 
helpful.  Must  be  results-oriented  with  a 
demonstrated  record  in  productivity, 
cost  savings  and  training  programs. 
College  degree  preferred. 

Please  submit  a  detailed  resume 
including  salary  history.  All 
inquiries  will  be  held  in  strict 
confidence. 

Jane  McGuigan 
Personnel  Administrator 
The  Princeton  Packet,  IrK. 

P.O.  Box  350 
Princeton,  NJ  08542 


PUBLIC  RELATIONS 


ASSISTANT  DIREQOR  OF 
PUBUC  RELATIONS 

Position  responsible  for  writing  and 
editing  newsletters,  annual  reports, 
press  materials  and  other  printed 
information,  plus  ossisting  in 
publicity  activities.  Bachelor's 
degree  in  English,  Journalism  or 
Music  preferred.  Superior  writing 
skills,  minimum  three  years  experience 
in  public  relations  or  related  field, 
solid  knowledge  of  classical  music, 
and  experience  with  IBM  WordPerfect, 
desktop  publishing  and  publications 
production  required.  Must  be  well- 
organized,  creative  self-starter,  effec¬ 
tive  communicator  and  team  player. 
Equal  opportunity  employer. 

Applicotion  deodline:  April  21,  1993 

Please  send  resume  and  salary  history 
to: 

The  Philadelphia  Orchestra 
1420  Locust  St.,  Suite  400 
Philadelphia,  PA  19102 

Attn:  Frank  Wilsan 
Director  of  Humon  Resources 
NO  PHONE  CALLS 


Keep  on  top  of  what's 
going  on! 

Order  your 
subscription  to  E^P 
today! 

(212)  675-4380 


CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


UNE  ADS 

1  week-$7.50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  week5-$5.75  per  line,  per  issue. 

4  weeks-$4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.95  per  line 

2  weeks-$3.25  per  line,  per  issue. 

3  weeks-S2.75  per  line,  per  issue. 

4  weeks-  $2.55  per  line,  per  Issue. 


Add  $8.00  per  insertion  for  box  sennce.  Add  $4.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertton:  1  time,  $90;  2  to  5  times,  $85; 
6  to  13  times,  $80:  14  to  26  times  $75;  27  to  52  times  $70. 

DEADLINE:  8  days  prior  to  publication  dote. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 
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POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  PROFESSIONAL  Zone 
manoger,  1 5  years  experierKe  with  large 
metro.  Results-oriented.  Self-moti¬ 
vated  with  excellent  sales  and  customer 
service  record.  Home  delivery  and 
single  copy  experience.  People-oriented 
and  a  team  player  seeks  managerial 
position.  Box  6296,  Editor  &  Publisher. 

CIRCULATION  MANAGEMENT 
Dedicated,  experienced,  promotion 
minded  professional  seeks  position 
at  quality,  small  to  medium  sized, 
family  owned  daily.  If  you  ore  looking 
for  a  long  term  relationship  with  a 
manager,  who  has  a  sense  of  direction, 
true  people  skills,  and  a  love  for  the 
business,  please  respond  to  Box  6297, 
Editor  &  Publisher. 


EDITORIAL 


AWARD-WINNING  REPORTER  with 
seven  years  experience  on  respected  Flori  - 
do  dailies  seeks  feature  writing  job 
in  state.  (407)  869-4076. 

Award-Winning,  energetic  sports 
editor  seeks  position  on  quality  week¬ 
ly  near  metropolitan  area. 


CIRCULATION  PROFESSIONAL 
District/supervisor/14  years  exp. 
Excellent  customer  service  record.  Self- 
motivated  seeking  managerial  posi¬ 
tion.  Zones  2,  3,  4,  6,  8. 

(516)  796-6477, 

COPY  EDITOR 
Ken  Bledsoe 
(606)  272-9579 

Well  seasoned  with  hint  of  sage. 

Editarial/Reparter  far  small  NY 
business  daily  seeks  position  on 
mid-sized  or  large  newspaper  or  maga¬ 
zine  in  Northeast.  Also  hove  worked  for 
trode  mogozine,  regular  daily.  Call 
Ron,  718-376-6502. 

ENTERPRISING,  tenacious  reporter 
with  1  1/2  years  daily  experience 
seeks  position  on  mid-size  or  large 
daily.  Will  relocate.  Joel  Kleg 
(303)  867-2049. 

EXPERIENCED  SPORTS  SLOT  looking 
for  new  challenge.  Creator  of  award¬ 
winning  layouts  ond  quick  at  Quark. 
Call  Mike  (615)  539-4523. 

EXPERIENCED  SPORTS  EDITOR  seek- 
ing  mid-sized  or  major  metro  or 
suburban.  Creative,  personable,  profes¬ 
sional,  budget  conscious.  Good  lead¬ 
er,  administrator.  Call  Chuck  (914) 
428-6111. 


FLUENT  IN  ENGUSH/FRENCH  young 
Canadian  journalist  with  MA  from 
U.S.  J-School  seeks  editing  posi¬ 
tion  with  English  language  newspaper  in 
Europe.  Experience  at  major  metropolitan 
dailies.  Great  writing  skills  too. 
Roopa  Ghosh,  1871  Fairburn  Dr. 
Victoria,  BC  Canada  V8N  5B4  (604) 
477-1528. 

MONTANARI  on  Film  In-depth,  irreve¬ 
rent  weekly  (650)  reviews  of  major/ 
independent  releases.  Call  or  FAX 
216/291-5622  for  clips. 

SPORTS  WRITER/BASKETBALL 
SCOUT  Degree  journalist.  Consider¬ 
able  experience  in  sportswriting  and 
photography.  Eager  to  relocate.  Kerry, 
(205)  734-3853. 

Weekly  Editor's  position  sought  by 
experienced,  energetic  editor/writer. 
(305)  891-2595, 

(305)  836-2385 

YOUR  TOKYO  BUREAU,  (or  $50  a  month 
instead  of  $5,000.  Exdusive  in  your 
area  coverage  of  upcoming  Japanese 
Rayal  Wedding,  G-7  Summit,  Prime 
Minister  election.  North  Korea  nuclear 
develapment,  business  surge  in 
Russian  Far  East,  Taiwan  flexing 
muscles,  Hong  Kong  taking  over  China 
by  1997?  Plus  offbeat  Japan.  Interna¬ 
tional  facsimile  81-3-3306-3858. 


MOSCOW  correspondent,  resident,  free¬ 
lance,  very  experienced  economic/ 
social/political  —  news,  in-depth 
articles.  Fluent  Russian,  wide 
contacts;  CRAIG  MELLOW  011-7095 
249-5267,  FAX  01 1  7502  220-221 9,  or 
call  NYC  (212)  243-6758. 


PRESSROOM 


WORKING  PRESS  FOREMAN 
Experience  in  all  phases  of  Offset 
newspaper  production.  (Goss 
Single/Double  Width  and  TKS  presses). 
Places  strong  emphasis  on  preventative 
press  maintenance,  improve  print  qual¬ 
ity,  reduction  in  newsprint  waste,  and 
highly  cost  conscious.  Send  to  Box  6240, 
Editor  &  Publisher. 


Slang  is  language  that  lakes  off  its 
coat,  spits  on  its  bands,  and  goes  la 
work. 

CaH  Sandburg 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 
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by  Sarah  McCIeruion 


PRESIDENT  CLINTON  AND 
THE  WHITE  HOUSE  PRESS  CORPS 


3 


JOURNALISTS  WITH  VERY  few  ex¬ 
ceptions  are  busy  attacking  President 
Clinton  on  every  program  he  presents, 
as  well  as  his  wife’s  official  and  person¬ 
al  life. 

There  are  some  reasons  for  this  out¬ 
ward  display  of  great  animosity. 

One  gets  the  feeling  that  it  is  now 
considered  the  “in”  thing  to  do  on  all 
talk  shows  and  columns. 

One  wonders  if  it  is  the  guidance  of 
corporate  boards  in  the  editorial  of¬ 
fices  or  of  lobbyists  or  just  the  natural 
distrust  of  change  or  of  conservative 
minds. 

I  know  that  many  organizations 
have  charged  in  recent  years  that  the 
media  are  made  up  mostly  of  liberals, 
but  I  find  that  newswomen  especially 
are  extremely  conservative.  I  some¬ 
times  think  they  are  this  way  because 
they  do  not  wish  editors  to  think  that 
they  are  easily  swayed. 

News  media  people  seem  by  na¬ 
ture  to  be  highly  opposed  to  change. 
It  requires  them  to  change  their 
routine. 


They  have  never  been  strong  on 
economics  and  finance  and  they  do 
not  understand  what  Clinton  is  doing. 
They  are  denied  access  to  a  small  cor¬ 
ridor  and  a  place  to  stand  outside  the 
top  press  secretaries’  offices.  It  is  easier 
to  walk  up  one  flight  and  confront  the 
top  person  face  to  face  when  there  is  a 
question.  The  new  top  people  do  not 
want  this. 

One  reason  for  the  dissatisfaction  is 
that  it  is  hard  to  find  any  new  staffer 
who  knows  where  to  go  for  an  answer. 
They  promise  to  call  back.  Delays  are 
frequent. 

They  put  you  on  hold  and  never 
come  back  or  you  wait  10  minutes, 
then  the  telephone  company  cuts  you 


be  allowed  to  brief  the  press  without 
being  quoted. 

I  opt  for  on-the-record,  quotable 
ones.  Some  disagree  with  me.  Some  re¬ 
porters  will  do  anything  to  get  infor¬ 
mation  even  if  diluted  by  no  quotes. 

Mr.  Clinton  does  answer  more  ques¬ 
tions  of  reporters  at  photo  sessions, 
something  President  Bush  opposed  do¬ 
ing  most  of  the  time. 

The  White  House  press  staff  ap¬ 
pears  to  be  larger  with  a  number  of 
new  assistant  or  deputy  press  secre¬ 
taries.  They  and  the  press  need  to  sit 
down  together  to  hear  suggestions, 
but  much  of  the  carping  critical  ques¬ 
tions  heard  every  day  on  talk  shows 
arise  from  the  fact  the  Clinton  pro- 


Of  course,  there  are  some  advantages  in  the 
Clinton  press  office  over  the  Bush  press  office. 


off.  One  day  a  press  office  got  40,000  i  gram  has  not  yet  been  clearly  ex- 

_ II.  _ I 


(“Sarah  McClendon’s  Washington’’  is 
published  by  the  McClendon  News 
Service,  Washington,  D.C.) 


The  1993  Editor  &  Publisher 
International  YearBook  - 
—  Introducing  “Who’s  Where” 

SECTION  I:  U.S.  daily  newspapers,  daily  newspaper  personnel,  national  newspapers,  tabloid  newspapers,  new  dailies, 
suspensions,  newsprint  statistics,  newspaper  groups  under  common  ownership,  special  service  dailies,  action/hot  line  editors, 
employee  and  carrier  publications.  ★  New  for  1993  is  a  state  map  at  the  beginning  of  each  state’s  listing  which  shows  the  location 
of  each  daily  newspaper  and  the  metropolitan  statistical  areas  for  each  state. 

SECTION  II:  Weekly  newspapers,  black  newspapers,  religious  newspapers,  foreign-language  newspapers  and  college  and 
university  newspapers. 

SECTION  III:  anadian  daily  newspapers,  newspaper  groups  under  common  ownership,  weekly  newspapers,  foreign-language 
newspapers,  tabloids,  carriers  and  employee  publications,  and  action/hot  line  editors. 

SECTION  IV:  Newspapers  of  the  United  Kingdom  and  Ireland,  Association  of  American  Correspondents  in  London,  newspapers 
of  Europe,  the  Caribbean  region,  Central  America  and  Mexico,  South  America,  Africa,  the  Middle  East,  Asia  and  the  Far  East, 
Australia  and  New  Zealand  and  the  Pacific  Ocean  Territories. 

SECTION  :  News,  picture  and  press  services,  feature,  news  and  picture  syndicate  services,  comic  section  groups  and 
networks,  newspaper-distributed  magazine  sections,  and  art  and  mat  services. 

SECTION  VI:  Equipment,  suppliers  and  services  with  a  directory  of  company  names,  products  and  services, 
plus  production  personnel  pay  scales  and  top  minimum  scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs 
representatives,  U.S.  advertising  clubs,  various 
membership  directories,  schools  of  journalism, 
newspaper  films,  brokers,  appraisers,  clipping 
bureaus,  unions,  promotion  services,  ombudsmen, 
press  and  radio-tv  correspondents,  U.S. 

,  f  Correspondents  Association  and  more. 

NEW  SECTION  VIII:  Who’s  Where: ; 
complete  listing  of  all  daily  and  weekly 
newspaper  personnel  in  alphabetical 
order  by  last  name  with  their  title 
newspaper  at  which  they  are  located,  and 
their  telephone  number. 

Order  your  own  E&P 
International  Year  Book  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P  and 
mail  it  along  with  your  payment  to: 

Editor  &  Publisher,  Year  Book,  11  West  19th  Street 
New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212)  675-4380. 
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Southwest  Michigan  and  the 
Kalamazoo  Gazette... 
Growing  together  toward  2000 


Located  midway  between  Chicago  and  Detroit,  the  Kalamazoo  metropolitan  area  is  the 
center  for  business  and  industry  in  southwestern  Michigan. 

^  Corporate  headquarters  are  here  for  the  Upjohn  Co.,  maker  of  pharmaceuticals;  Stryker 
Corp.,  maker  of  artificial  knees  and  joints,  and  First  of  America  bank  holding  company.  Over 
41,000  students  attend  college  in  Kalamazoo,  which  is  the  home  of  Western  Michigan 
University,  Kalamazoo  College,  Kalamazoo  Valley  Community  College  and  Davenport  College. 
Kalamazoo  County  consistently  has  one 


of  the  state's  lowest  unemployment  rates.  ^  1  | 

Cultural  activities  and  recreational  ^  _  Kalamazoo 

opportunities  abound,  providing  a  quality  so  LGazetteJ _ 

of  life  not  found  in  many  similar-size  -S  78  -  Circulation 

markets.  g  “History 

Household  incomes  average  more  than  o  " 

$33,000,  and  the  total  effective  buying  ^  _ 

power  in  the  market  is  $3.3  «  es _ 

5  66  -  _ ^ 


Sunday  82, m 


Daily  68,156, 


75  76  '77  '78  '79  '80  '81  '82  '83  '84  '85  '86  '87  '88  '89  '90  '91  '92 

Year 


^  The  Kalamazoo 

I  Gazette:  “  T 

\  Published  se  _j _ i_  i  i  _i _ i _ i _ i _ i _ i_ 

JH|  f  \  /  1  '75  76  '77  '78  '79  '80  '81  '82  '83  '84  '85  '86  '87  '88  '89  '90  '91  '92 

f  evenings  Monday  Year 

through  Friday  and  mornings  Saturday 

and  Sunday,  the  Kalamazoo  Gazette  reaches  73  percent  of  Kalamazoo  County  adults  daily  and  84 
percent  Sunday.  With  solid  circulation  growth  and  an  ongoing  commitment  to  provide  the  most 
comprehensive  news  and  sports  coverage,  the  Gazette  offers  advertisers  the  ideal  vehicle  to  reach 
this  important  market. 


For  advertising  information  call 
Ad  Director  Jim  Coppinger  at  (616)  388-8468 

Represented  by  Newhouse  Newspapers 
(212)697-8020 


KALAMAZOO 

GAZETTE 

SOURCE:  ABC  Audit  Reports.  1975-1991;  1992  numbecs  subject  to  audit. 


